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iRough Proofs 


Now that Hormel is providing a 
moving-picture theater with three 
cans of soup, it becomes even more 
evident that in advertising this is 
the children’s hour. 


7, Vv F 


Texaco, which made the fire-chief 
and the fireman’s hat equally fa- 
mous, has had to drop the latter be- 
cause of code complications. Any- 
way, the police departments were 
getting jealous. 


7 Ff 


The oil code, it seems, bars pre 


miums of all kinds. The best the 
refiners can do now is to offer pre- 
mium gas without extra charge. 
> & FF 
Assistant Secretary Tugwell can 
congratulate himself on being the 
best advertised professor who ever 


left Columbia. He may even become 
the best advertised professor who 
ever went back. 


7, F F 


Rexford Guy Tugwell has at least 
demonstrated to the satisfaction of 
all concerned that there are times 
when a college professor can get his 
name in the paper oftener than a 
college halfback. 

vy¥seey’ 


Maybe when Prof. Tugwell gets 
ready to leave the brain trust flat on 
its back, or vice versa, he will tell 
the boys on Morningside Heights, “I 
did it all for dear old Columbia.” 
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The National Apple Association 
has asked permission to file a_ brief 
on the Tugwell bill. They will doubt- 
less defend self-medication through 
the accepted method of an apple a 
day, ete. 

vey 


Elizabeth Rice says that the Cello- 
phane girl pictured recently in Apb- 
VERTISING AGE was wearing LeGant 
of Youthlastic. As far as Rough 
Proofs is concerned, she didn’t need 
it. 

> = 2 

“Works of fiction,” says Robert 
Louis Stevenson, as quoted by Cos- 
mopolitan, “rearrange, repeat and 
clarify the lessons of life.” 

For confirmation, ask any wife 
who has listened for a few years to 
the fictional efforts of Friend Hus- 
band. 

7, Fv 

“Sixteen Governors Take Air 
Cheese Week.” 

That arrangement seems to be per- 
fect. 


for 
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The canned apple sauce industry 
has learned that one housewife in 
five doesn’t know the product. So it 
seems that here, too, four out of five 
must have it. 

vwmesy 


Mr. Eastman, the railway coordi- 
nator, is trying to find out how to 
get more people interested in steam 
transportation. Why not run some 
comic strips in the  time-tables— 
everybody else is doing it. 

a 

The Hookless Fastener Company 
is trying to get men interested in 
zipper closures for trousers. The 


item belongs in the Height of Op- 
timism department. 
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Even the most daring and uncon- 
ventional male stops short of chang- 
ing the architecture of his pants. 


Copy Cus. 


STUART PEABODY 
ENDORSES COPY 
CLEANSING PLAN 


Urges That Consumer Be 
Given Greater Voice 


New York, Dec. 21.—The plan of 
eliminating undesirable advertising 
at the source, through more strin- 
gent supervision of copy by various 
groups of medium owners, which 
has been advanced by ADVERTISING 
Ack, this week was endorsed by 
Stuart Peabody, The Borden Com 
pany, chairman of the board of the 
Association of National Advertisers, 
and a member of the Advertising 
Review Committee. 

Mr. Peabody made it plain, how- 
ever, that his comments on the plan 
reflect his personal views only, and 
are not to be considered as reflecting 
the opinion of either the Association 
of National Advertisers or the Ad- 
vertising Review Committee. 

“It seems to me that the real ad- 
vantage of the plan suggested for 
cleaning up advertising is that it can 
be made completely effective because 
it stops fraudulent and misleading 
advertising at the outlet—in the me 
dium,” Mr. Peabody wrote AbvERTIs- 
ing AGE. “Obviously, if advertise- 
ments of this type do not appear no 
harm can be done. 


Consumer Neglected 


“T feel, however, that incorporat- 
ing a reasonable copy code in the 
codes of all advertising mediums 
leaves out a consideration of one im- 
portant factor—the consumer. It has 
been advanced that neither the ad- 
vertiser nor the medium corporately 
is interested primarily in the wel- 
fare of the consumer—that business 
must return a reasonable profit and 
over the long haul that will always 
be the most important consideration. 

“IT do not mean to intimate that 
advertisers and mediums are not 
humanitarian enough to consider 
the welfare of the consumer. I be- 
lieve that publishers and advertisers, 
generally, realize that the welfare 
of the consumer is essential to the 
success of their operations. Never- 
theless, the plan ADVERTISING AGE 
suggested does not include consumer 
representation, and this representa- 
tion, in my opinion, is not only de- 
sirable but necessary under the so- 
cialized form of government we 
seem to be heading toward. 


Suggests Additional Element 


“It has been argued that the con- 
sumer, being unskilled in the re- 
quirements of advertising technique. 
is not capable of judging fairly what 
is good advertising and what is not, 
and I agree with this point of view. 
I believe, furthermore, that adver- 
tising managers, agents, and repre- 
sentatives of mediums are best quali- 
fied to judge complaints and to ex 
press sound opinions with regard to 
advertising practice. The present 
Advertising Review Committee has 
been set up with that thought in 
mind. The present review commit- 
tee, however, is not armed with any 
authority and its influence can be 
felt only through moral suasion. 

“I would like to suggest, therefore, 
an additional element for the AbvER- 
TISING AGE plan. Suppose the codes 
of all advertising mediums should 
contain in their fair trade practice 

(Continued on Page 22) 


Introduce 


To Public 


Detroit, Mich., Dec. 21.—Newspa- 
pers, outdoor boards, direct mail and 
radio will combine next week to give 
Buick Motor Company a brilliant 


Pictorial Copy Will 
"34 Buick 
ic Wednesday 


morning editions, and the second in 
Monday evening and Tuesday morn- 


acer us 


with Knee-Action Wit a 


CURTISS-WRIGHT 
HAILS LINDBERGH 
IN 20 COUNTRIES 


Welcome Copy Runs in 15 
Languages 


(Picture on Page 2) 


New York, Dec. 21.—Though the 
day when airplane motors will be 
sold to the public at large is still in 
the hazy future, Curtiss-Wright Cor- 
poration, in a spectacular advertis- 
ing move this week, carried a pres- 
tige building message to 9,500,000 
readers of 68 papers here and abroad 
welcoming the Lindberghs home 
from their 29,000 mile flight and not- 


ments will appear in newspapers— 
the first in Sunday and Monday 


lished 


ched steadiness per satety 


... the Greatest Advance in Riding 
Ever Accom 


ushion tres, contributes greatly to 
Buck s smoother, eaten more satafying nde 


(Dealer's Name and Address) 


ing their use of the Wright 715 h.p. 
engine. 

Preparation and placing of the 
copy was a quick piece of work 
handled by Doremus & Co. Most of 
the advertisements had appeared 
within 72 hours after the first step 
in the plan was taken. 


Of the total circulation, 2,500,000 
was obtained through newspapers in 
Europe, South America, China and 
Japan. In all, the copy was read in 
20 countries and in 15 languages. 

The American copy ran about 700 
lines. In Europe, less space was 
used because only one of the three 
illustrations in the original advertise- 
ment was included. The principal 
photograph, showing the plane and 
Col. and Mrs. Charles A. Lindbergh 
aloft, had been obtained by Curtiss- 
Wright when the flight was begun. 


Doremus Does Translations 


A COMPLETE AUTOMATIC STARTING 
. 


@ remarkable contnbuton to 


the gnition switc ih ond prans the ac clerator pedal. Buick 
engineering does you 


NEW VACUUM-POWER BRAKES 
type 


5. greatly increased 


servo mechanism does 
positive stop ai of ait times. © dom 
mow! var end safer (han ever 


cleaving demgn, available in nineteen lutunous models 


All translations except the Chinese 
and Japanese were handled -by the 


advertising background for introduc- 
tion, Wednesday, of its 1934 models, 
the first General Motors cars with 
the vaunted “knee-action” wheels to 


mately 3,500 boards in 93. cities, 
which will show a head-on view of 
the new car, portray 
tor and new front end, and proclaim 
it “The Most Beautiful Buick Ever 
Built.” 

Two pre-announcement advertise- 


Detroit, Mich., Dee. 
with headquarters in Chicago. 


of the Chicago Evening American. 


Auburn, Ind., Dec. 


Full page announcement in newspapers which will formally introduce 
the 1934 Buick line. 


make an appearance. 
Early in the week, posting will 
have been completed of approxi-| “ 


its new radia- | 


= Minute va Flashes 


Henderson of Fisher Body Joins “American Weekly” 
22.—H. J. C. Henderson, 
advertising of Fisher Body Corporation for the past seven years, has re- 
signed, effective Jan. 1, to become vice-president of the American Weekly, 


Mr. Henderson will take the post which has been vacant since M. C. 
Meigs left American Weekly earlier this year to become general manager 


Mathes Appointed for Bromo Seltzer 
New York, Dec. 22.—J. M. Mathes, Inc., has been appointed by Em- 
erson Drug Company, Baltimore, manufacturer of Bromo Seltzer. 
appropriation of $1,000,000 for 1934 has been approved, which will be 
spent in newspaper, magazine and outdoor advertising. 


Auburn to Compete in Low Priced Field 


22.—It became definitely known here today that 


Auburn Automobile Company will soon introduce a new six cylinder car 
in the low price class. 


The new model will carry the Auburn name. 


Doremus staff. The original adver- 
tisement, prepared in New York, 
was transmitted as a radio picture to 
London, where it was remade and 
translated. Mats were made and 
sent by plane to the continental 
newspapers. 


ing papers—with anonymous, though 
intensely interested persons voicing 


such “teaser” opinions as “... it’s a The only lag was in the Asian 
natural. The biggest improvement|copy, which could be sent only by 
in years,” and “...at last, a car] steamer. 

that’s really comfortable!” and 


The Pan American Airways Sys- 
tem and the Transcontinental & 
Western Air benefited by mention in 
the Curtiss-Wright advertisement. 

One of the unusual aspects of the 
Lindbergh welcome copy is_ that 
transport companies, the army and 
navy are the principal buyers of 
Wright motors, hence an extremely 
small part of the readers are poten- 
tial buyers. 

Until private ownership of planes 
becomes common, Curtiss - Wright 
does not plan to use consumer me- 
diums, but will carry on its adver- 
‘ising efforts in trade publications. 


..and they tell me it’s stunning, 
too. I’m going to see it—WEDNES- 
DAY.” 

Monday and Tuesday, also, one- 
minute “spot” teasers will be broad- 
cast over 81 radio stations. 

By that time, moreover, advance 
(Continued on Page 22) 


| 
| 
| 
| 
1 
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director of sales and 


NEXT WEEK! 


ADVERTISING AGE’S 
fourth annual review, 
covering the highlights 
of advertising and 
merchandising activi- 
ties during 1933, will 
appear in the Dec. 30 
issue of ADVERTISING 
AGE. 
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ADVERTISING AGE 


‘TSPEND 
FIVE DOLLARS ~ 
we 


MULTIPLIED BY 1,200,000 EQUALLY 
RESPONSIVE ROMANCE GROUP READERS 


Shes a Market! 


Figure it out yourself. She spends $5 a week! $20 a month! 
Collectively, $24,000,000 every month . . . for the things that 
you make and advertise. 


What makes her so amazingly responsive? Let’s ask you. 
If you knew nothing at all about this young lady—which you do 
—can you imagine an age, type or market that would be more 
naturally susceptible to advertised merchandise than the group 
which she represents? Undoubtedly, no. And your judgment 
would be substantiated by the national advertisers using keyed 
copy in the Romance Group of magazines—advertisers who 
have found that almost invariably these magazines produce 
their lowest cost per inquiry or sale. 


* 
THE ROMANCE GROUP INCLUDES 
oe ca Toad eel oule be ies chet Current Circulation 
Rs 60h okey 65009 Canes 254,475............ Current Circulation 
es Leve and Remence.................. se Current Circulation 
ES eee | Current Circulation 
SL en ern ee ae Guaranteed 
ETT ee ee 1,275,068 
e 


AND REMEMBER — THERE'S NO DEALER INFLUENCE LIKE DE- 
MAND. THE ROMANCE GROUP CREATES IT. . . . AT LOW COST 


TELLS WORLD OF LINDBERGHS' RETURN 


December 23, 193; 


—— 


WELCOME HOME 


MRS. 


COL. AND 


tance and weather alike 


Powered by a 715-horsepower Wright Cyclone Engine, a Lockheed Sirius Monoplane 
carried the Liadberghs all the way. What is more, their Wright Cyclone functioned per- 


fectly throughout the entire flight—a proud performance 


Wright Engines and Colonel Lindbergh have made history together A 220-horsepower 
Wright Whirlwind carried him in the ‘Spirit of Sc. Louis’’ to Paris on his first mageihcent 
flight across the Atlantic. A 575-horsepower Wright Cyclone bore the Colonel and Mrs 
Lindbergh from Washington, D. C. over the icy wastes of Northern Canada and Alaska to 
Japan and China And a 715-horsepower Wright Cyclone served them well on this latest and 


longest journey 


Colonel Lindbergh is technical advisor to Pan American Airways System and Transconti- 
nental & Western Air, two of the world’s largest transport systems. From this flight, made 
in the interest of Pan American Airways System, he brings back technical data and informa- 
tion of the greatest importance to the program for an American trans-Atlantic air service 

We again salute the skill of Colonel and Mrs. Lindbergh 


eve 


LINDBERGH | 


‘We heartily welcome Col. and Mrs. Charles 
A. Lindbergh on their return home to the 
United States. Covering 50,000 miles over Labrador, } 
Greenland, Europe, Africa and South America, in 
cluding east and west crossings of the Atlantic Occan 
in cemperatures ranging from sub-Arasic cold to the 
intense heat of the tropics—they skillfully conquered dis- 


WRIGHT CYCLONE 
715 H.P. ENGINE 


CURTISS-WRIGHT CORPORATION 


30 ROCKEFELLER PLAZA, NEW YORK CITY 


Large space newspaper copy which appeared in 20 countries and 
15 different languages this week, taking advantage of the return of 
the Lindberghs from their epic-making flight. (Story on page |) 


URGE U. S. TESTS 
ON ALL PRODUCTS 


Washington, D. C., Dec. 22.—The 
NRA consumers’ advisory board to- 
day adopted a committee report urg- 
ing the compulsory maintenance of 
fixed quality standards in the manu- 
facture and advertising of all code 
products. The standards are aimed 
at protecting the consumer against 
shoddy goods merchandised in an ef- 
fort to undersell competitors, it is 
said. 


Robert S. Lord headed the commit- 
tee which has conducted a_ two 
months’ survey, as a result of which 
it urges standardization of quality, 
better labeling, especially on such 
products as shoes, gasoline and razor 
blades, and the use of the govern- 
ment’s knowledge to protect the con- 
sumer. 


The report declares that because 
of misleading advertising and the 
development of a multitude of substi- 
tutes, the consumer is unable to 
judge the quality of the product he 
is buying, and should be given the 
benefit of tested merchandise. 


Ask Complete Staff 


Organization of a staff of technical 
experts on clothing, furniture, toilet 
articles, fuel and heating equipment, 
foods, leather and electrical goods to 
distribute accurate quality informa- 
tion is urged. The work of this 
group of experts would be supple- 
mented by an advisory committee 
composed of representatives of eight 
government bureaus now working on 
standards, as reported in ADVERTIS- 
NG AGE some time ago, with the 
idea of coordinating the work of the 
new committee with that of the ex- 
isting bureau of standards. 

The report points out that the 
government saves $100,000,000 a year 
on purchases through its tests, and 
leclares that the consumer should 
be given the same protection. 

While immediate action on the 
sommittee’s recommendations will 
be sought from Gen. Johnson, NRA 
head, it is believed that efforts to 
make the work permanent will cul- 
minate in introduction of a bill em- 
bodying these ideas in the next ses- 
sion of congress. 


C-P-C Executive on Own 


Louis Cohn, who has been associ- 
ated with Colgate - Palmolive - Peet 
Company and its predecessors for 20 
vears, has resigned as central states 
divisional sales manager for this or- 
ganization to establish a merchan- 
dise brokerage business. His offices 
are at 520 N. Michigan Ave., Chicago. 


Mum Expands 
Length of Its 
Sales Season 


New York, Dec. 21.—Rising sales 
of Mum, nationally advertised deo- 
derant of Bristol-Myers Company, 
during the winter months have re- 
sulted in an enlargement of the cam- 
paign, which has previously been ac- 
tive primarily in the summer 
months. 

In checking retail sales, Bristol- 
Myers discovered that the demand 
during the winter months has been 
rising steadily in relation to the 
summer sales, shifting from a previ- 
ous 70-30 relationship to 60-40. The 
increased winter schedule announced 
this week provides advertising back- 
ing for the seasonal improvement. 

When Mum was first advertised, 
summer months were considered the 
only logical ones in which to seek 
converts to the cause of odorless liv- 
ing. Now, it develops, women have be- 
come sensitive to the fact that pers- 
piration is a never-ceasing function 
and deoderants should be year-long 
standbys. 

Mum’s increased schedule is an ex- 
tension of advertising in the six 
leading women’s magazines which 
have previously carried the bulk of 
Mum copy in summer. 
out of all magazines only one month 
in previous years, the advertising in 
these mediums became very small in 
the winter months, continuing only 
in periodicals, such as True Story, 


| 


| 
| 
} 


While it was | 


and Movie Magazine, in which great- | 


est educational efforts were being 
made. 

In 1934, the special campaign di- 
rected to men will be extended into 
the Saturday Evening Post, continu- 
ing in Collier’s where it ran last 
summer. Since it is pioneering, the 
copy will run only during the sum- 
mer, starting in April or May. 


Young Is Director 


James W. Young, 
business history and advertising at 
the University of Chicago, former 
agency executive and author of the 
“Young report” on agency compen- 
sation, has been made a director of 
Lane Publishing Company, San Fran- 
cisco, publisher of Sunset Magazine. 


Kohnfelder Ill 


A. L. Kohnfelder, advertising man- 
ager of the Hoboken, N. J., Jersey 
Observer, this week was_ reported 
critically ill with lobar pneumonia. 


Jewish Daily Moves 
Jewish Daily Bulletin, New York, 
has occupied new offices at 221-5 
Centre St. The new telephone num- 
ber is Canal 6-6363. 


—— 
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Liberty Publishing Corporation 
announces the appointment of 


WM.C. LENGEL 


as Associate Editor 
of Liberty Magazine 


Mr. Lengel was formerly 
Associate Editor of 
Cosmopolitan 
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Hardening of the Arteries in the 
Advertising Business 


The rapid movement of advertis- 
ing accounts from one agency to an- 
other, and from one advertising cen- 
ter to another, is probably worrying 
publishers and representatives more 
than anybody else, with the excep- 
tion of the advertisers and agencies 
directly concerned. The question of 
rearrangement of facilities for main- 
taining contact with advertising ac- 
counts is bound to arise with these 
radical shifts in the location of buy- 
ing power. 

Whether the trend of advertising 
toward the shining towers of Man- 
hattan is significant in more than a 
geographical sense, however, is of 
interest to all engaged in this busi- 
ness of advertising. There is no 
local characteristic of good advertis- 
ing. Advertising doesn’t care where 
it is written, nor where it is placed, 
as long as it is good; and the trend 
of advertising, in these days when 
advertising must do something more 
than get into circulation, is toward 
the men and the agencies who know 
what to do with it. 

New York's bright young men in 
the advertising business, who are 
being given the opportunity and the 
responsibility for spending advertis- 
ing dollars to the profit of their 
clients, have won a deserved reputa- 
tion for thinking with youthful dash 
and enthusiasm about advertising 
problems, and for putting into exe- 
cution unconventional ideas which 
may not appeal to those who are 
beginning to suffer from hardening 
of the arteries, advertisingly speak- 
ing; but dash and enthusiasm need 
not be limited to the Grand Central 
Zone. 


If there is one thing which adver- 
tising needs now and all the time, it 
is new ideas. If there is one thing 
which takes the life and sparkle out 
of advertising, it is crystallized con- 
vention. And if there is one thing 
which inevitably will start a decided 
drift in a new direction, it is the evi- 
dence that in that direction are to be 
found the open-mindedness, the orig- 
inality, the enterprise and the cour- 
age to do things in a new and bet- 
ter way. 

Because advertising is essentially 
a business of change and new ideas, 
and because the quality of startling 
and arresting the attention of the 
normally uninterested reader in 
what the advertiser has to say de- 
pends as much on change as any 
other one factor, there is no danger 
so inherent nor so insidious as that 
which is expressed in the statement, 
“We've got the right answer—why 
change?” Change makes advertis- 
ing good, and change must continue 
to be developed if advertising is to 
remain good. 

New York advertising men have 
shown recently that they have a lot 
on the ball. The West has always 
been noted for its ability to create 
new advertising modes, and to de- 
velop new and ingenious methods of 
exploding interest into action. The 
future of advertising, East and West, 
will be determined by the skill with 
which advertising men dramatize 
the sales story in constantly new 
and changing terms. 

Hardened arteries in advertising 


are out. This is the day of men 
| young enough to think new thoughts 
| about advertising. 


Eliminating Objectionable Advertising 
at the Source 


Stuart Peabody, advertising man- 
ager of the Borden Company, is 
quoted in this issue of ADVERTISING 


AcE as endorsing the plan suggested | 


in these columns for the assumption 
of greater responsibility by publish- 
ers and other owners of mediums in 
the elimination of objectionable ad- 
vertising. 

He emphasizes a feature which is 
of primary importance in any con- 
sideration of advertising control— 
preventing damage to the consumer 
by making it impossible for dishon- 
est or fraudulent advertising to ap- 
pear. 

The Clayton law under which the 
Federal Trade Commission operates 
was designed for the protection of 
business against unfair competition, 
and while the protection of the con- 
sumer is part of its purpose, it is 
probably fair to say that it is sec- 
ondary to that of ridding business 


of practices which give one company 
|an unfair advantage over its com- 
| petitors. 

But the protection of the con- 
| sumer is of just as much importance 
\to the advertiser as protection of 
| honest business from the ravages of 
unfair competition. Public belief in 
advertising, and confidence in the 
word of the advertiser, are the foun- 
dation stones on which all advertis- 
ing values rest. Advertisers, agents 
and publishers are all concerned pri- 
marily with its protection and main- 
tenance. 

Action of mediums in behalf of the 
consumer will have as its objective 
not merely the punishment of the 
dishonest advertiser, but, as Mr. Pea- 
body suggests, the prevention of any 
hurt which might come to the con- 
sumer through publication of copy 
which contains any element of pos- 
| sible damage. 


Information 
forAdvertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 368. The Open Road for Boys 

Magazine Tells Its Story. 

This fifty-four page brochure is- 
sued by The Open Road for Boys 
Magazine portrays the tremendous 
immediate purchasing power of the 
boy market today, the influence of 
boys on family purchases and the 
great influence on future markets 
that today’s boys have. The brochure 
presents an interesting picture of the 
boy market with especial emphasis 
on the phenomenal responsiveness of 
this boys’ magazine, listing among 
others, a case where an 85-line ad- 
vertisement brought 26,000 direct 
inquiries. It further explains the 
magazine’s policy of guaranteeing 
advertisers superior results. Alto- 
gether a unique and _ interesting 
analysis of the boy market. 


No. 513. Merchandising With Dis- 
play Containers. 


An interesting discussion of the 
use of display containers in secur- 
ing counter space in retail stores, 
together with full-color reproductions 
of numerous unusual containers de 
veloped by Einson-Freeman Com- 
pany. 


No. 526. 
Done. 


A very complete and detailed anal- 
ysis of wholesaling in the automo- 
tive equipment field, giving data by 
sections and jobbing centers, with 
much valuable information on the 
relative importance of all leading 
cities in the country in this respect. 
The survey was made by Neal G. 
Adair, managing editor of Motor, by 
whom it is published, in cooperation 
with 50 manufacturers who sub- 


Where the Wholesaling Is 


mitted detailed information on dis- 
tribution. 
No. 471. How Much for “Point of 


Purchase”? 


A concise and complete discussion 
of the part played by point of pur- 
chase material in the selling plan, 
with particular reference to the 
value of Neon signs. Published by 
Neon Products, Inc., Lima, O. 


No. 531. Herself. 


A beautiful and impressive bro- 
chure published by McCall's, stress- 
ing the value to advertisers of the 
divisional make-up of the magazine. 
This brochure is devoted primarily 
to the Style and Beauty section, and 
includes beautiful reproductions of 
the covers of this section. 


No. 5388. Without These People the 
Town Could Not Function. 


An unusually interesting and at- 
tractive report of a study of the type 
of readers of National Geographic 
Magazine in Montclair, N. J. Attrac- 
tively presented in pictorial form 
accompanied by brief explanations, 
the volume contains a great deal of 
information about the publication’s 
readers. It also contains a _ break- 
down of the percentage who bought 
automobiles, oil burners, etc., during 
the depression, and an analysis of 
subscribers’ reading habits. 


No. 530. Magazine Advertising as 
the Foundation of the National 
Selling Plan. 

An unusual brochure composed of 
six advertisements published in the 
interest of the magazine industry by 
W. F. Hall Printing Company, which 
point out the peculiar advantages of 
magazine advertising. 


No. 459. Fawcett Women’s Group. 


An exhaustive and detailed analy- 
sis of the circulation, by cities and 
towns of over 1,000, and by counties, 
of True Confessions, Screen Book, 
Screen Play, and Hollywood, the pub- 
lications which make up the Faweett 
Women’s Group. 


ANOTHER WORLD'S RECORD ESTABLISHED 


——= 


—Ballyhoo. 


"Blogg, Simperton, Billslig & Jones, manufacturers of wire products, 
wish you a good old fashioned Merry Christmas over an international 
network of 600 stations." 


Voice of the Advertiser 


Houbigant Aids Sales 
with Green Roto Page 


To the Editor: I hesitate to say 
that anything is new, but I think 
this is new ...a green roto page 
in an otherwise brown roto section. 

Enclosed is a sheet from the New 
York Times for Dee. 10, with an ad- 
vertisement for Houbigant in strik- 
ing color contrast to the rest of the 
section. 

It all happened naturally enough. 
H. L. Brooks, general sales manager 
of Houbigant, liked the Houbigant 
green roto bleed page in the Decem- 
ber Cosmopolitan so much that he 
asked if it would not be possible to 
have the same green used for a roto 
page in the Times. We carefully 


pointed out how thoroughly impossi- 
ble this was, but being ourselves not | 
entirely satisfied with our own dem-| 
onstration of the impossibility, de-| 
cided to ask the Times about it. The) 
always astute Times management | 
found a way to do it at an equitable | 
extra charge, with the result that we 
believe this Houbigant page gets 
more than the average share of at- 
tention and interest. 


We venture to predict that we have 
started something by this departure 
in roto buying. We foresee a new 
trend toward “rotocontrast,” helped 
along by the need of certain adver- 
tisers to show their products in new 
shades without getting into full color. 


Miron GoopMAn, 


Lawrence C. Gumbinner Advertising 
Agency, New York. 


- = 


Another “First” Contest 
Is Getting Under Way 


(Picture on Page 24) 

To the Editor: Your interesting 
photograph in the Dec. 2 issue of 
ADVERTISING AGE of the Chicago and 
Northwestern Railroad outdoor pos- 
ter, embodying a Scene-In-Action 
unit, states that this is the first out- 
door display of its kind. 


I believe you will be interested in 
the enclosed Pennzoil poster which 
was erected for our client by the 
Babcock Advertising Service as early 
as last July. The panel at the right 
is animated on the Scene-In-Action 
principle, showing the background of 
clouds drifting by in such a manner 
as to give the illusion of the plane 
itself being in motion. 


| Editor, 


While writing you, I want to add 


my congratulations to you on the 
excellence of ADVERTISING AGE as a 
news organ for the advertising busi- 
ness. It’s a pleasure to go through 
it, cover to cover, every week. 


HENRY MAYERs, 
The Mayers Company, Inc., Los An- 
geles, Cal. 


7 FF F 


Liked Advertisement 
To the Editor: 
late you on the article which ap- 
peared on page 15 of the issue for 
Dec. 2. Mr. Raymond Levy, the 
author of that advertisement, has 
placed his finger squarely on the dif- 
ficulty which confronts the advertis- 
ing profession today. 


Morris Fisueein, M. D., 
Journal of the American 
Medical Association, Chicago. 


Dots and Dashes 


To the Editor: 
item in the Dec. 2 issue regarding the 


May I congratu- | 


We notice your 


Lennen & Mitchell agency having a_ 


receptionist who is a telegraph opera- 
tor and has a wire at her desk for the 
sending of code messages. 

Some years ago the Van Patten 
agency, which was at 50 E. 42nd St., 
New York, had a telegraph instru- 


ment on the desk of its receptionist. © 


We do not know that this instrument 
was used for sending code messages, 
but we remember that it apparently 
went into action every time the front 
door opened. 

E. W. FreNcH, 


EK. W. French Company, New York. 


7, FF 


Old Christmas 


Argument Up Again 
To the Editor: In looking through 
your issue of Dec. 9 I find the usual 
excellent editorial matter, but on 
page seven I came to an advertise- 
ment for The Open Road for Boys 
that struck me so forcibly as in er- 
ror that I must call your attention 
to the discrepancy. 
The advertisement is headed— 
“God Rest Ye, Merrie Gentlemen.” 
This is a quotation from old and 
is properly interpreted as follows: 
“God Rest Ye Merrie, Gentlemen.” 


Cuas. C. Hicks, 
Kunsky-Trendle Broadcasting 
Corporation, Detroit, Mich. 
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RESPONSE? Boola boola! 


a TON of coupons—from 1,162,560 prog-nos-ti-ca-tors 


Nite % . 


~% 


@ “I didn’t know there were so many men in the whole world!” 


Tie cataclysm of clippings behind the young 
woman gives you some idea why New York mail- 
men must keep up their strength. They all came in 
eight weeks—in response to just one News feature! 

The feature was the 7th annual News Football 
Consensus. Every week during the football sea- 
son, The News prints a coupon listing fifteen 
major football matches which come off the next 
Saturday. Readers forecast scores. The best 
guessers get cash prizes of from $5 to the grand 
prize of $250. The worst guessers get honorable 
membership in our own 98% Wrong Club. Every- 
body has a swell time prognosticating—especially 
old grads, analytic alumni, and coy co-eds. The 
Consensus is our most collegiate feature. 

And it leads the cheering section in response! 
Started in 1927, the Consensus brought in 800 
entrants. But in 1933 the stands were a sell-out! 
Despite higher postage rates, coupons came from 


1,162,560 readers—an all-time high record of 
response to any News sports feature! The coupons 
kept seventy-five checkers checking, tipped the 
scales at a ton, and had to be hauled away in a 
motor truck. Readers spent more than $23,000 
for the papers, more than that for postage. Since 
football in polite circles is no longer for men only, 
the gals took a hand—and women walked off 
with five of the eight major weekly prizes and a 
majority of the runner-up and minor prizes! 

News readers can give you huge response—if 
you give them the chance to see your advertising! 
And they bulge mail sacks, crowd store counters, 
and snarl department store traffic... when you 
do! News readers constitute the majority part 
of New York market—the largest buying audi- 
ence in the world. If you want sales scaled to the 
bigness of New York—you need the only medium 
big enough for the market! Reflect! 


in News 1933 FOOTBALL CONSENSUS! 


THE [2 


Now Lemme Seem 
NAVY BEAT TE IISA, 
AN’ (WE TIGER BEATS 


Consensus Response 


— + + + <€ > 800 
a 154,681 
a 356,218 
a, ae 661,435 
ee 803,140 
19932 . . . . 1,059,532 


1933 . . . . 1,162,560 


NEWS 


New York's Picture Newspaper 
220 EAST 42nd STREET, NEW YORK e Tribune Tower, Chicago @ Kohl Building, San Francisco 
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Randall Joins 


Prune Growers 


San Francisco, Cal., Dec. 21.—Gen- 
eral Manager Edwin W. Stillwell of 
United Prune Growers of California 
today announced the appointment of 
Ray Randall advertising manager of 
the organization, succeeding Norton 
W. Mogge, who resigned last month 
to join the local office of J. Walter 
Thompson Company. 

Mr. Randall has had extensive ex- 
perience in dried fruit merchandis- 
ing and has served in executive ca- 
pacities with several California fruit 
growing cooperatives. 

He was formerly advertising man- 
ager of Sun-Maid Raisin Growers of 
California and previous to that was 
in charge of the advertising depart- 
ment of California Prune and Apri- 
cot Growers Association. He has also 
been connected with several adver- 
tising agencies. 


Lloyd Leaves Club 


Ray Lloyd, for three years execu- 
tive secretary of the Advertising 
Club of Kansas City, has resigned to 
become vice-president of The Shel- 
don School, Chicago. Mr. Lloyd will 
open an office in the Pioneer Trust 
Bldg., Kansas City. 


H. P. Woodcock, Author, 


Joins Ferry-Hanly 


Harold Phelps Woodcock, the 
writer, has joined the copy staff of 
the Ferry-Hanly Advertising Com- 
pany, New York. 

For the past several years Mr. 
Woodcock has been collaborating 
with Count Ilya Tolstoy, son of 
Count Leo Tolstoy, Russian novelist 
and preacher, in articles, lectures, 
radio addresses, and, most recently, 
a novel in the form of an historical 
pageant of Russian life, completed 
just prior to Tolstoy’s death. 


“Serenade” Is New 


Name for Magazine 


Serenade has been selected as 
the new name for Illustrated Love 
Magazine, published by Tower Maga- 
zines, Inc., New York. 

The new title will be used as a 
sub-head, beginning with the Febru- 
ary issue, until readers are familiar 
with the change. 


Chambers with WMCA 


Stanley Chambers, former agency 
man, has been appointed sales pro- 
motion manager of Station WMCA, 
New York. 


Adler Joins Agency 


Edward A. Adler, Jr., formerly of 
R. H. Macy & Co., has joined Fletcher 
& Ellis, Inc., New York agency. 


WATERMAN’ PEN 
COPY DRAWS IRE 
OF MANUFACTURER 


New York, Dec. 21.—Frank Pres- 
brey Company, agency for L. E. 
Waterman Company, has asked Ap- 
VERTISING AGE to warn newspaper 
publishers against a razor blade 
manufacturer who is seeking to 
place advertisements indicating that 
a Waterman pen worth $2.50 is be- 
ing given free with the purchase of 
a package -f blades at 49 cents. 

While the copy does not state spe- 
cifically that the premium is a 
Waterman pen, the typographical 
arrangement and the method of dis- 
tlaying the Waterman name convey 
that impression unless the advertise- 
ment is closely studied. 

The agency reports that the guile 
of the manufacturer endeavoring to 
put on the campaign has trapped 
only about six southern newspaper 
publishers so far. The advertising 
director of one newspaper explained 
the appearance of the advertisement 
in his publication as follows: 

“The advertisement in question 


60 new power plants 


—Who built them? 
—Who sold the equipment? 


The Annual Review Number of POWER, coming in January, will give 
essential data on every important 1933 activity in the power plant 
field—new construction, modernization, improved equipment, current 
trends and recent developments in every branch of the field. 


erated with POWER’S 


Over a long period of 


tisers. 


York. 


More than fifty leading manufacturers and several 
hundred plant owners and operators have coop- 


editors in compiling the 


data for this issue, which will bring to readers a 
wealth of information about subjects of every-day 
importance in their jobs. 


years, POWER’S Annual 


Review Numbers have built up a reputation and 
a following that are of particular value to adver- 
This January issue is a most appropriate 
starting place for your new year’s campaign to 
power plant buyers of your products. 


CLOSING DATES: Color forms, December 28; 
final black-and-white, January 3. 
McGraw-Hill Publication—330 West 42nd St., New 


POWER—A 


Annual Review Number 


POWER 


January— 


CENSORED COPY 


nyt 
“ilt 


tlt 
if 


The advertisement of a blade manu- 
facturer published in a few news- 
papers, to which Frank Presbrey 
Company, agency for Waterman 

pens, is strenuously objecting. 


was brought to our office in full mat 
form at a night hour when the dis- 
play classified department was 
closed, and it was given to the night 
clerk with sufficient cash to pay for 
its insertion morning and evening 
the following day. 

“It was taken in good faith by the 
night clerk, and under the circum- 
stances there was little reason why 
he should have called any of the ex- 
ecutives of the paper to question the 
right to run this particular 140-line 
advertisement. 


Offers Refund 


“When I saw the advertisement in 
the morning edition, I called the 
Corner Drug Company (the local 
dealer whose name was signed to 
the advertisement) and informed 
them we were refusing publication 
in the afternoon edition and asked 
them to call at the office for a 
refund. 

“As an alternative we suggested 
that he change the copy to read 
‘Waterman Advertising Service’ and 
to state distinctly the trade name 
of the pen as ‘Vogue,’ which name 
appeared on the package which we 
bought to determine the authenticity 
and ethics of this particular adver- 
tisement. 

“The man in charge of the sale 
(manufacturer’s representative) re- 
fused to change the copy, and we 
promptly refunded his money and 
killed the advertisement, even 
though to support his claims he 
showed us tear sheets from news- 
papers in Tennessee and virtually 
every state in the Pacific coast 
where these advertisements had 
been run. He further stated that 
this was the first newspaper to re- 
fuse his copy in the period they had 
been operating. 

“We agree with you the advertise- 
ment was deliberately phrased and 
arranged to create a wrong impres- 
sion, and for the protection of your 
client, hope that the five or ten 
other newspapers which we remem- 
ber were on the list showed us have 
been notified. 

“However, in justification of other 
newspapers which have published 
this advertisement, we might add 
that it is a common practice of these 
itinerant sales promoters to call at 
newspaper offices just prior to dead- 
lines, when they know that the copy 
will not be handled by regular mem- 
bers of the advertising staff.” 


Cleveland with Kimball 
Hubbard & Powel, Inc. 


Horace Cleveland, formerly adver- 
tising manager of Cheney Bros., and 
more recently with Fuller & Smith 
& Ross, Inc., has been elected vice- 
president of Kimball, Hubbard & 
Powel, Inc., New York. 

Mr. Cleveland wrote the first ad- 
vertisement ever to be hung in the 
Metropolitan Museum of Art, New 
York, and is well known as a lec- 
turer on advertising and selling. 


Distiller Names Kastor 


Brown-Forman Distilling Com- 
pany, Louisville, Ky., Old Forester, 
Early Times, Old Tucker and other 
brands, has appointed the New York 
office of H. W. Kastor & Sons Adver- 


tising Company. 


A. B.C. EXTENDS 
MORATORIUM ON 
ARREARAGE RULE 


Chicago, Dec. 20.—The moratorium 
on arrearages, under which subscrip. 
tions may be counted as paid unti] 
they are not more than six months 
in arrears, was extended until Dee, 
31, 1934, at the meeting of the board 
of directors of the Audit Bureau of 
Circulations in New York, Dec. 8 
it was announced this week. 


At the same meeting it was de. 
cided to amend the newspaper form | 


types of contests involving circula- 
tion which are not covered by the 
two provisions governing contests in 
the present form. To take care of 
this, the following has been added 
to paragraph 17: 

“Type 3. New and renewal sub- 
scriptions produced by any contest 
having a circulation tie-up.” 

The committee on city and retail 
trading zones reported progress at 
the meeting, declaring that while 
none of the three plans recently sub- 
mitted to the membership concerned 
had received majority approval, 
many valuable suggestions had been 
made which aided greatly in formu- 
lating a satisfactory solution to the 
problem. Further suggestions from 
the membership are sought. 

Hunting and Fishing, Boston; Tay- 
lorville, Ill., Daily Courier; Baltimore 
Daily Record; and Parkersburg 
News, Parkersburg, W. Va., were ad- 
mitted to membership in the A.B.C. 

The next meeting of the bureau’s 
board will be held at White Sulphur 
Springs, W. Va., Feb. 2, 1934. 


Marketing Society 
Headed by O. F. Benz 


O. F. Benz, director of sales, du 
Pont Cellophane Company, has been 
elected chairman of the American 
Marketing Society, New York Chap- 
ter, at a meeting Dec. 13. W. H. 
Lough, Trade Ways, Inc., was chosen 
vice-chairman; F. C. Wheeler mar- 
keting counsellor was elected na- 
tional director and Carroll Dunn be- 
came secretary-treasurer. 

R. N. King of Batten, Barton, Dur- 
stine & Osborn, nominated for the 
latter post, was unable to accept be- 
cause of the time required. He will 
serve as business manager of the 
American Marketing Journal, a quar- 
terly official publication, the first is- 
sue of which appears this month. Dr. 
Frank Surface, Standard Oil Com- 
pany of New Jersey, will be editor 
of the society’s journal. 


Ad Forum Elects 
New 1934 Officers 


Ad Forum, Detroit junior adver- 
tising club, has elected the following 
new officers: Wilson B. Bryce, 
Brown-Bigelow Company, president; 
A. Maurice Norton, Bernhardt, Bryce 
& Smith, vice-president; Henry E. 
Yost, artist, treasurer; 

Orion W. Meiselbach, Chris-Craft 


Corporation, secretary; Merle R. 
Whipple, Trans-America Telegraph, 
sergeant-at-arms; and Frederick 


Wells, Leonard Peterson and Jack 
Brooks, members of the board of gov- 
ernors. 


Agency Places Jeldrin 
and Bermuda Copy 


Albert Frank-Guenther Law., Inc., 
New York, has been appointed to 
handle the advertising of Jeldrin, 
made by Gane & Ingram. The imme- 
diate cold remedy campaign will con- 
centrate on the New York metropoli- 
tan area. 

The agency is also placing a series 
of advertisements for the Bermuda 
Hotels, which operate the Belmont 
Manor, Inverurie and Frascati. 


Allied Agencies Meet 


The fourth meeting of the Allied 
Service Agencies network will be 
held at Dayton Dec. 26-29. Hugo 
Wagenseil will act as host. 


Agency Moves 
United States Advertising Corpora- 
tion, Chicago, has moved from 333 
N. Michigan Ave. to greatly enlarged 


quarters at 612 N. Michigan Ave. 


to include provisions for showing al] © 
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FORD'S EXHIBIT 
ATTRACTS HORDE 
OF NEW YORKERS 


112,000 Daily Attend ‘Ex- 
position of Progress’’ 


New York, Dec. 20.—The never- 
failing genius which directs public 
relations of the Ford Motor Com- 
pany scored heavily once more with 
the opening here a week ago Satur- 
day of the Ford Exposition of Prog- 
ress, after a highly successful “run” 
in Detroit. 

The exposition has been so success- 
ful that the closing time has been 
extended from Dec. 23 to Jan. 6. 

The exhibition has been visited by 
an average of 112,000 persons a day, 
thereby breaking all previous rec- 
ords for an automobile show. Ex- 
cluding holidays, this is a larger 
average daily attendance than the 
Chicago world’s fair can boast, ad- 
vertising men point out. 

Advertising men who argued that 
the Chicago fair should not have 
been deprived of the benefits of paid 
space are pointing triumphantly to 
the Ford attendance figures with 
one hand and the intensive exposi- 
tion campaign in all mediums with 
the other. 

The show copy started in one 
Brooklyn and eight New York news- 
papers Dec. 8 and is continued daily. 
Individual schedules range from 
2,500 to 4,500 lines, with the average 
nearer the larger figure. Several 
small announcements appear in each 
paper daily, while the large pieces 
of copy are staggered. 


Other Advertising 


Other advertising includes a lav- 
ish showing of 24-sheets in residen- 
tial sections, subway and tube cards, 
space in the 24 advertising machines 
in the Grand Central station, and 
five painted bulletins in the choicest 
locations in the city. 

Time has been booked on five local 
stations. Four of them alternate a 
fifteen-minute evening program fea- 
turing Lowell Thomas and the Landt 
Trio and White, while the fifth 
broadcasts four spot announcements 
daily. 

An invitation to attend the expo- 
sition was mailed to every Ford 
owner registered in greater New 
York. Dealers’ windows are extend- 
ing the invitation to the passer-by. 
Folders describing the show and in- 
corporating a map showing how to 
reach it are being distributed at 
special booths in suburban stations, 
hotel lobbies, stores and other loca- 
tions. 

The huge campaign is supported 
by the Ford Motor Company, local 
Ford dealers and the Port of New 
York Authority, and is directed by 
McCann-Erickson, Ince. 


Exposition Is Free 


The Port of New York Authority 
is the owner of the exhibit space 
which the Ford show has occupied 
for the first time, and the value of 
the space for such purposes depends 
largely upon the success of the Ford 
Exposition. For that reason the 
Port of New York Authority is con- 
tributing heavily to the campaign, 
and the advertising is featuring 
maps showing the location of the 
building, which has a rather out of 
the way situation on the lower west 
side. 

The Ford exposition is free, but 
the inconvenience, time and expense 
involved in reaching it are considered 
compensation for an admission fee 
in comparing attendance figures. 


The show itself is designed to]. 


erase from the public mind the pic- 
ture of Ford as a rugged individual- 
ist and to present him and his or- 
ganization as a unit of American in- 
lustry. 

About 150 of the Ford suppliers 
have leased space for separate ex- 


of Ford exhibits, occupy six acres of 
floor space and tell the story of the 
Ford Motor Company since its in- 
ception 30 years ago. 

In the center of the space is the 
famous Ford collection of old cars, 
and close by a _ reconstruction of 
Henry Ford’s original workshop. 

The Briggs Manufacturing Com- 
pany has installed an assembly line 
turning out twenty bodies a day. 
The du Pont exhibit features optical 
illusions of color. Standard Oil of 
New Jersey contrasts its modern 
service station with the first service 
station, the blacksmith shop. 

Champion Spark Plug Company 
shows how porcelain can withstand 
tremendous temperature shocks. The 


the manufacture of steel by actually 
making it. Even Coca-Cola proves 
itself a member of the family with 
a fountain built of tropical woods 
imported from the Ford plantations 
in South America. 

A 16-page, elaborately illustrated 
souvenir booklet is being distributed 
to visitors. Children are encour- 
aged to attend in order to gather 
material for an essay which may 
win one of 236 prizes totaling $2,000. 


To Use Radio 


Bethlehem Steel Company explains 


New York, Dec. 21.—As forecast 
in the Dec. 9 issue of ADVERTISING 
AcE, Ford Motor Company will 
launch an unusually extensive series 


of broadcasts early in February, it 
was revealed here today. 

It is understood that the Ford pro- 
gram will use time on both Columbia 
and National networks although dif- 
ficulty in providing the specified 
spots has held up definite scheduling 
of the NBC broadcasts. 

Fred Waring and his Pennsyl- 
vanians will be featured on one, and 
possibly both of the programs, which 
incidentally are expected to sound 
the death knell of the current pro- 
grams sponsored by various groups 
of Ford dealers. 


Now “Radio Weekly” 

The Talking Machine and Radio 
Weekly, New York, has changed its 
name to The Radio Weekly. 


W.C. T.U. at Work 


A committee from the New Or- 
leans Women’s Christian Temperance 
Union has been formed to call on 
newspapers in an effort to eliminate 
liquor advertisements, on heads of 
universities to educate youth in tem- 
perance, and on the superintendent 
of police to urge better enforcement 
of laws. 


Appointed in June 


It was recently incorrectly re 
ported that the Smith & Winchester 
Manufacturing Company, South 
Windham, Conn., had just placed its 
advertising with the James Thomas 
Chirurg Company, Boston. This ap- 
pointment was made in June of this 


| year. 


MRS. 


RS. SOUTHBY-NORTH (née Wig- 

glespool) has finally decided to 
smoke. She never used to. Even when 
she went to boarding school. It 
wasn’t until recently, when she mar- 
ried Mr. Southby-North, that she 
took up smoking. Of course she smokes 
his brand, the brand she practiced 
on. 

It follows inevitably that if you 
wish to sell Mrs. Southby-North you 
ought, at the same time, to convince 
the shadow who stands behind her 
when she buys. The shadow of Mr. 
Southby-North, who has his own 
Ideas. 

To be sure, many women have 
taken advantage of the Emancipa- 
tion Proclamation as far as cigar- 
ettes are concerned. But that does 
not solve the advertiser's problem. 


THE SHADOW OF A 


In either case he must woo and win 
both sexes in the household to do a 
maximum business. And that is true 
of everything from cigarettes to trips 
abroad and from soup to automobiles. 
One way to win this dual approval 
is to advertise in magazines the man 
reads. And-at the same time adver- 
tise in magazines the woman reads. 
Or you can pay less than half that 
amount and advertise in a magazine 
they both like to read — Redbook 
(650,000 copies guaranteed—Advt.). 
Each thousand copies of Redbook 
are read by 1480 women and 1420 
men. And now a $2.00 value book- 
length novel is printed complete each 
month in Redbook plus the regular 
stories, articles and features. 
In Redbook your advertisement 
pulls for months after the date of issue 


MAN STANDS BEHIND EVERY WOMAN WHO BUYS 


a 


long after the death of those maga- 
zines whose existences are measured 
in days and weeks. And you reach 
both sexes — men and women — for 
less than you pay elsewhere to reach 
one sex alone. 

Sell the family and you sell all. 
Redbook Magazine, 230 Park Ave- 
nue, New York City. 


TRE CROSS 
OF PRACE 


SIR PHILIP GIBBS’ “THE CROSS OF PEACE 
is Redbook’s January novel-of-the-month printed 
complete on the pages of Redbook now on sale. A 
$2.00 bookstore value jn addition to Redbook’s 
regular features. 
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ADVERTISING AGE 


PLAN NO FURTHER 
PUBLIC HEARINGS 
ON TUGWELL BILL 


Administration Reported In- 
tent on Its Salvage 


Washington, D. C., Dec. 21.—No 
further hearings are in prospect for 
the Tugwell bill, it was learned to- 
day by ADvERTISING*AGE. The disin- 
clination to subject the much buf- 
feted measure to further attack was 
indicated by associates in Senator 
Copeland's office, when denial was 
made of the rumor that hearings 
would be continued this week, as 
was indicated earlier. 

The New York senator is now at 
his home for the Christmas holidays. 
He has taken with him a few of the 
briefs that have been filed. His sec- 
retary declares that if others are 
filed prior to Christmas they will be 
immediately dispatched for the Sen- 
ator’s study and recommendation, 
after which ADVERTISING AGE has 
been assured that all briefs will be 
made public. At present only six 
briefs have been received. 

From reliable sources it is known 
that the bill is being examined in 
detail and is being “practically re- 
written.” Senator Copeland's office 
indicated the revised bill will em- 
body numerous changes with the 
hope that in its final committee form 
“it will satisfy everybody.” Senator 
Copeland has himself declared that 
he is particularly opposed to provi- 
sions for inspection of factories and 
plants and that others on the com- 
mittee oppose the procedure for han- 
dling alleged violations. 


Seek to Push Bill Through 


From equally reliable sources 


ADVERTISING AGE learns that adminis- | 
tration officials are bringing pressure | 


to bear upon congress for “as much 


{to 9 p. m 


as can pessibty | 
To this end the va- 
rious consumer organizations and 
particularly the women’s clubs are 
being asked to indorse the measure 
as “an administration bill favored by 
the President and particularly by 
Mrs. Roosevelt.” This statement was 
made at a recent meeting of the Co- 
lumbia Federation of Women's 
Clubs. 

Mrs. Harvey W. Wiley, president, 
declared that the bill carried for 
ward the work begun by her hus- 
band. The Federation, in giving its 
endorsement, strongly urged pass- 
age, “without substantial modifica- 
tion.” Representative members op- 
posed to the bill were denied time 
to express their objections in detail. 

A new attack on the Tugwell bill 
was made during the week at the 
hearings on a proposed code of fair 
competition for the peanut butter 
industry. Provisions of the measure, 
sponsored by Prot. Tugwell, have 
been injected into codes and market- 
ing agreements under auspices of 
the agricultural adjustment admin- 
istration. 

During hearings on recently com- 
pleted codes for branches of the liq- 
uor and brewing industries, incor- 
poration of the bill's provisions were 
strenuously opposed. At the hear- 
ing, representatives of the peanut 
butter industry demanded elimina- 
tion of sections of the proposed code 


of the original bill” 
be put through. 


that were almost identical with 
terms of the Tugwell bill. 
W. F. L. Tuttle, secretary of the 


Peanut Butter Institute, led the fight. 
He said the industry does not accept 
provisions of a bill that has yet to 
be considered by congress. It is 
hoped that the peanut butter code 
will be transferred from the AAA to 
the NRA, where it is indicated “the 
Tugwell features will be quickly 
eliminated.” 


Expands News Service 


KNX, “Newspaper of the Air,” 
Hollywood, which has_ broadcast 
news of international events four 


times daily, will start at once to 
furnish a more complete system of 
news flashes. Bulletins will be is- 
sued every half hour from 7 a. m. 


} 


| 


| 
| 


More nationally 
recognized advertisers 
than all other 
brewery papers 


put together... 


OF 


(A-8607) 


205 E. 42nd St., New York City - 333N. Michigan Ave., Chicago 


THE NATIONAL BREWERY MAGAZINE 


| bitterly 


CALPAK ALLOWED 


TO SELL COFFEE 
IN ALL STATES 


New Decision Ot Opens West to 
Its Del Monte Brand 


Francisco, Cal., Dee. 21.— 
Heartened by a new court decision 
which gives it permission to mer- 
chandise Del Monte coffee in every 
state, California Packing Corpora- 
tion is preparing a new merchandis- 
ing drive of extensive proportions 
for this product, it was announced 
this week. 

Early this year the United States 
circuit court of appeals handed 
down a decision in the five-year-old 
controversy between Calpak anu 
Tillman & Bendel, Inc., local pack- 
ers of teas and coffees, which closed 
the six far western states to this 
product of Calpak. 

Under the terms of the decision 
Calpak could sell its Del Monte 
coffee anywhere in the United States 
except in the six western states, 
and Tillman and Bendel could sell 
coffee under the Del Monte brand 
in the six specified states, but no- 
where else. 

Neither organization was entirely 
satisfied with the decision, and both 
appealed to the supreme. court, 
which in October refused to review 


San 


the case, indicating that the situa- 
‘ion outlined by the circuit court 


was to stand. 
New Agreement Reached 


But on Dec. 13 the United States 
district court at San Francisco en- 
tered a decree to the effect that, 
under an amicable agreement, Till- 
man & Bendel will retire perma- 
nently from the manufacture and 
sale of coffee under the Del Monte 
label, and hereafter Calpak will be 
the exclusive owner of the Del 
Monte trademark on coffee, as well 
as on all other Del Monte food prod- 
ucts, with no territorial limitations 
of any kind. 

ADVERTISING AGE Was unable to 
give the details of what concessions, 
\if any, had been made to Tillman 
& Bendel in order to achieve this 
friendly agreement, which finally 
|solves one of the most unusual and 
fought trademark battles 
ever to be waged in the food field. 

As soon as the far western distri- 
bution of Calpak’s Del Monte coffee 
has again been built up early in 
January, an aggressive campaign of 
consumer advertising will be re- 
leased, Calpak officials revealed, 
with newspapers and radio bearing 
the brunt of the effort in the six 
affected states. 

This intensive sectional campaign 
will supplement the nationwide radio 
broadcasts thus far devoted exclu- 
sively to Del Monte coffee. Encour- 
aged by the response to the initial 
three-month period of broadcasting, 
the company will continue on a na- 
tional basis well into 1934. 

McCann-Erickson, Inc., San Fran- 
cisco, is the agency. 


Ricketts Elected by 


Marketing Organization 


W. B. Ricketts, Benton & Bowles, 
Inc., has been elected president of 
the Market Research Council for 
1934, according to the announcement 
of General Marketing Counselors, 
Inc., New York. He succeeds Archi- 
bald M. Crossley. Other officers: 

George H. Gallup, Young & Rubi- 
cam, vice-president; V. H. Pelz, Gen- 
eral Marketing Counselors, Inc., sec- 
retary-treasurer; Carroll H. Rhein- 
strom, vice-president of Liberty. 
member executive committee. Mr. 
Crossley also remains as a member 
of the executive committee. 


Miss Sanger Joins BBDO 


Rebecca Sanger is now a writer 
with Batten, Barton, Durstine & Os- 
born, Inc., New York. She was con- 
nected with Lord & Thomas in the 
Chicago office for five years before 
coming to New York in September 
to join the J. Walter Thompson Com- 
pany. 


ee | 
———, 


THOSE WITH A LOVELY FIGURE AND THOSE WITHOUT, 
IT’S HARD TO SAY WHICH NEEDS ONE THE MOST.” 
"escape hea sea kan cones: 

ioe Ce emer, done cena Ai 


MADE -BY THE: FORMFIT COMPANY CHICAGO NEW YORK 


With Irene Castle McLaughlin acting as style counsellor for Formfit, 

all of the company's 1934 advertising will be built around this famous 

figure. This typical newspaper copy shows Mrs. McLaughlin exam- 

ining one of the company's models. United States Advertising 
pects Diciannecil is the agency. 


|played on live models, and giving 
FORMEIT BUILDS readers her own views on how to 

| dress. 

| Mrs. McLaughlin will also take 


ithe leading role in the department 
store style shows which have been 
) an important phase of Formfit pro- 
‘motion for several years. At these 
shows, which are elaborate style 
|presentations, Mrs. McLaughlin will 
|}appear in person, the entire per- 
formance being built around her. 
The new campaign will break ap- 
proximately January 15, in about 35 
leading markets from coast to coast. 
United States Advertising Corpo- 


NEW COPY ‘ROUND 
MRS. McLAUGHLIN 


Chicago, Dec. 21.—Irene Castle Me- 
Laughlin, famous Chicago society 
woman, promises to become an im- 
portant character in national adver- 


tising as a result of her affiliation | ration, Chicago, is in charge. 
with Formfit Company, Chicago, all -——_— —. 


style counselor. 

Mrs. McLaughlin will become the | 
central feature of the 1934 campaign | 
of the company, which makes foun- 
dation garments, and will be fea- 
tured in all advertising, according 
to Walter H. Lowy, sales and adver- 
tising manager. 

Newspaper’ advertisements — will 
bear her signature and photograph, 
and she will likewise be the featured 
star in a new series of spot radio 
programs which will take the form 
of a story of her exceptionally in- 
teresting life, highlighted with dra- 
matization of important incidents in 
which Mrs. McLaughlin will play her | 
own part. 


Hotel Appoints Benham 


F. Darius Benham, Inc., New York, 
has been appointed publicity and 
public relations director for the Car- 
ter Hotel, Cleveland, a unit of the 
American Hotels Corp. 

Kenneth Andrews, formerly of the 
New York World, will represent the 
| firm in Cleveland. 


Hastings to Gray 


Hastings & Co., Philadelphia firm 
of gold beaters, and oldest makers 
of gold leaf in the world, have ap- 
pointed Jerome B. Gray & Co., Phila- 
|delphia. Direct mail and trade pa- 
| pers will be used. 


To Be Shown at Work | H. D. Foss Appoints 


To avoid the impression that Mrs. | Advertising of the H. D. Foss Com- 


: ‘ Fs |pany, candy makers, Cambridge, 
McLaughlin is “just another en-| Mass., has been placed with Louis 
dorser,” a role which the company|Glaser, Ine., Boston. Newspapers, 


believes has lost meaning with the 
public, the newspaper advertising, 
which as in the past, will be placed 
primarily in rotogravure sections, 
with an occasional black and white 
insertion, will show Mrs. McLaughlin 
actively engaged in her role of style 
counselor, pointing out the style ad- 


trade papers, radio and direct mail 
will be used. 


Add “Radioland”’ 


Radioland, “the Fawcett Magazine 
of the Air,” which was launched with 
the September, 1933, issue, has been 
added to the Fawcett Women’s 


vantages of Formfit garments as dis- | Group. 
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rOURT FORCES 
RETRACTION OF 
ZENITH LETTER 


Chicago, Dec. 21.—The question of 
whether or not an attempt to secure 
the services of dealers whose pres- 
ent source of supply is in the hands 
of receivers constitutes contempt of 
court, was left unsettled this week 
as Zenith Radio Corporation agreed 
to retract previous statements al- 
leged to have been made in an effort 
to “raid” the Grigsby-Grunow Com- 
pany’s dealer organization. 

The Grigsby-Grunow Company, 
manufacturer of Majestic radios and 
refrigerators, recently went into the 
hands of receivers. Later, the Zen- 
ith Radio Corporation, it is alleged. 
sent a bulletin to its distributors 
asserting that “no one wants an or- 
phan set.” The same communication 
referred to unnamed brands of 
radios, “continuation of which is 
open to question as evidenced by the 
necessity for receivership as in this 
case.” 

Attorneys for the receivers of the 
Grigsby-Grunow Company, with a 
copy of this bulletin as part of their 
petition, then asked Federal Judge 
John P. Barnes to hold the Zenith 
Radio Corporation and E. A. Tracey, 
its sales manager, in contempt of 
court. 


Issues New Letter 


While attorneys for Zenith denied 
any intention of raiding the Grigsby- 
Grunow dealer organization, they 
agreed to issue a letter to all who 
had received the original bulletin. 
When this was done, Judge Barnes 
postponed indefinitely the contempt 
motion. 

Before this amicable agreement 
was reached, however, there was 
much debate over the exact content 
of the letter to be issued by way of 
retraction. The attorney for Zenith 
objected that a statement prepared 
by receivers for Grigsby-Grunow 
was “too strong.” Judge Barnes com- 
mented that any retraction must be 
strong if it is to correct previous 
misstatements. : 

The letter finally dispatched by 
Zenith said in part: 

“Bulletin No. 403, dated Dee. 7, 
1933, so far as applicable to the 
Grigsby-Grunow Company and Ma- 
jestic, is hereby withdrawn and any 
statements or suggestions which you 
may have construed to encourage 
Grigsby-Grunow dealers to sever 
their connection with that company 
are hereby rescinded. 

“Any statement in that bulletin 
indicating, or which you may have 
construed as implying that Grigsby- 
Grunow Company is bankrupt is 
likewise rescinded and we regret if 
our letter did create that impression. 

“Majestic remains a competitor 
and in competition therewith Majes- 
tic is to be considered in every re- 
spect as a competitor.” 

At the same time the Grigsby- 
Grunow receivers sent a conciliatory 
letter to their dealers, stating that 
the Zenith bulletin “should not be 
used in any counter-attack and there 
should be no advertising concern- 
ing it.” 

Another letter to Grigsby-Grunow 
dealers said the company has sold 
more radios during the first half of 
December than in that entire month 
in 1932. 

The original petition of the Grigs- 
by-Grunow Company’s receivers said 
that between 12,000 and 15,000 deal- 
ers are selling Majestic products, 
and that the receivers have con- 
tinued the aggressive advertising 
done by the company in the past, 
having contracted for $35,000 worth 
of advertising since their appoint- 
ment. 


Hudson Uses Zenith 


Chicago, Dec. 21.—Zenith Radio 
Corporation has closed a deal with 
Hudson Motor Car Company, Detroit, 
by which Zenith auto radios will be 


1934, supplanting the brand utilized 
during the past year. 

Radio will be standard equipment 
on de luxe models and optional on 
others. Zenith radio will also be 
sold by the Hudson accessory depart- 
ment, so that any Hudson or Terra- 
plane driver who decides that he 
wants a radio may get it from the 
dealer who sold him the automobile. 
An interesting feature of the ar- 
rangement is that the auto radio will 
bear the Hudson name-plate, Zenith 
losing its identity. However, the 
company said it will remedy this 
situation by vigorously identifying 
itself with the Hudson car and the 
entire automotive ndustry. 

Zenith will exhibit at the New 
York Automobile Show for the first 
time, also taking space in Automo- 


tive Daily News and Motor, in addi- 


tion to its regular consumer adver- 
tising. 

One or two other automobiles are 
expected to make radio standard 
equipment this year and Zenith is 
not barred from going after this 
business by its deal with Hudson. 


New Reflector 
Sign Used on 
Street Cars 


(Picture on Page 24) 
St. Louis, Mo., Dec. 21—A new 
type of street car sign, using a re- 
flector background, is being used by 


the Milton Oil Company, of this city. 
Its initial test is on the rear dashes 
of street cars in St. Louis, where 
the street railway system accepts 
advertising of this type. 

The sign picks up automobile 
headlights and uses them to form a 
reflector against which the display 
message is silhouetted. The sign was 
designed by the Anfenger Advertis- 
ing Agency, of St. Louis, which is 
in charge of the current campaign. 

The sign is reflecting the slogan, 
“Dixocel, Scientifically Lubricated 
Gasoline,” in the St. Louis cam- 
paign. Newspaper copy is also help- 
ing the Milton Oil Company score a 
“beat” on this quality, which has 
been advertised in the east, but 
never here. 

The newspaper advertising wins 


the good will of motorists by stating 
frankly that all of the better gaso- 
lines are good, giving the buyer 
quicker starting, faster pick-up and 
a quieter running motor. All of 
these benefactions are given by Dix- 
ocel, it asserts, with the added value 
of lubrication. 

Charts in the newspaper copy ex- 
plain how Dixocel lubricates while 
performing the function which is ex- 
pected of gasoline. 


Lou Holland on Board 


Lou E. Holland, president of the 
Holland Engraving Company, and a 
former president of Associated Ad- 
vertising Clubs of the World, has 
been elected a member of the board 
of governors of the Advertising Club 
of Kansas City, Mo. 


ACLEAN’S is Canada’s national maga- 

zine. It is recognized as such by public 
men from coast to coast. It is known in England 
and abroad as being truly representative of 
Canadian opinion. No other magazine in Can- 
ada is so frequently quoted and discussed 
wherever men of affairs are gathered. 


The leadership Maclean’s has won is not a happy 
accident. It has come through constant effort, 
over a period of years, to make Maclean’s equal 


“I regard it as an important factor 
in our national life” 


Ven. Archdeacon F. G. Scott, C.M.G., D.S.O. 
Quebec City 


“ . . . Maclean’s Magazine has won its way to the front 
by the broad and brave treatment of our national opinions 
and interests. 


“I feel grateful that we have such a magazine in Canada 
and I regard it as an important factor in our national life.” 


in contents and appearance to the best magazines 
of any country. The half million people who 
now read Maclean’s twice each month do so 
because they like it and respect it. 


In its influence upon Canadian opinion and in 
its understanding of the Canadian point of view, 
Maclean’s stands alone. It is unquestionably the 
most effective medium available to a national 


advertiser in Canada. 


Maclean’s—Canada’s National Magazine 


Head Office, 481 University Avenue, Toronto; Branches: Montreal, Chicago, New York 
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TOTAL LINEAGE 
IN NEWSPAPERS 
CONTINUES UP 


New York, Dec. 21.—Total adver- 
tising lineage carried in the news- 
papers of 70 leading cities in No- 
vember, 1933, exceeded the total 
carried in the same papers in No- 
vember, 1932, by 5,375,759 lines, the 
monthly analysis of Media Records, 
Inc., reveals. 

This is an increase of slightly less 
than 4.2 per cent, compared with an 
increase of 2.2 per cent in October, 
when similar figures for 72 cities 
were presented. 

As in October, the increased line- 
age in November was by no means 
equally distributed over all classifi- 
cations. Automotive lineage was up 
sharply, with general lineage show- 
ing an impressive increase, and re- 
tail lineage up slightly, while finan- 
cial and classified continued to show 
losses. 

The actual figures in each classi- 
fication for all of the papers in the 
70 cities studies, are as follows: 

Retail: 1933, 79,541,340; 1932, 77,- 
262.488. General: 1933, 25,573,189; 
1932, 22,795,586. Automotive: 1933, 
7,130,321; 1932, 4,772,362. Financial: 
1933, 2,212,465; 1932, 2,582,979. 
Classified: 1933, 18,962,867; 1932, 
19,614,895. Total, including legal. 
which is not included in any of the 
above classifications, 1933, 134,524.- 
650; 1932, 129,148,891. 

Automotive lineage again led the 
field, its 1933 total exceeding 1932 by 


| 


49.4 per cent, while general adver- | 


tising registered an 


encouraging | 


gain of 12.2 per cent, almost double | 


its gain in October. Retail lineage 
was up almost three per cent. 


Harris Adopts 
New Style As 
Field Widens 


(Picture on Page 24) 

Chicago, Dec. 21.—With a decision 
to expand his service to cover new 
fields, Edward H. Harris, head of the 
Laundry Industry Company, this 
week announced formation of Ed- 
ward H. Harris & Co. Headquarters 
of both organizations will be at 520 
N. Michigan Avenue. 

In addition to successful laundry 
campaigns which have been running 
in Milwaukee and other cities, Mr. 
Harris will shortly release dairy 
copy to newspapers of Pittsburgh 
and Cleveland. The new campaign, 
to be signed by the companies financ- 
ing it, will be of an institutional 
nature. emphasizing the service per- 
formed by dairy companies in all 
seasons and under all weather condi- 
tions. 

Edward H. Harris & Co. seem des- 
tined to play an important role in 
cooperative advertising, campaigns 
for several other industries being in 
course of preparation. 

Mr. Harris formerly operated an 
advertising agency in Chicago. He 
later served as account executive for 
the William H. Rankin Company, 
which he left to form his own organ- 
ization. 


Ostell Is “Liberty” 


Manager in Detroit 


It was incorrectly stated in the 
Dec. 16 issue of ADVERTISING AGE 
that J. R. Ostell had been appointed 
Detroit manager of Macfadden Pub- 
lications, Inc. 

Mr. Ostell was promoted to the 
position of Detroit manager of Lib- 
erty Magazine. He had been an ad- 
vertising representative for the mag- 
—_ in the Detroit territory since 


Build New Coast Plant 


Standard Brands of California 
have let contracts for the construc- 
tion of a $1,000,000 plant at 98th St. 
and San Leandro Blvd., Oakland. 
The new factory will produce 
Fleischmann’s Yeast and Distilled 
Vinegar. 


NOVEMBER NEWSPAPER ADVERTISING LINEAGE FOR 1933 AND 1932 IN 70 CITIES 


Total 
(Including 
City Retail General Automotive Financial Classified Legal) 
1933 =-:1,238,922 249,143 86.886 8,421 219,711 1,826,103 
Akron 1932 1,085,737 179,180 82,651 14,509 214,744 1,587,883 
Diff +153,185 + 69,963 + 4,235 —6,088 +4,967  +237,220 
1933 981,075 440,157 117,612 41,308 231,399 1,879,803 
*Albany 1932 985,216 379,678 69,868 66,318 238,705 1,881,242 
pitt —4,141 + 60,479 +47,744  —25,010 —7,306 + 98,561 
1933 292,888 105,693 36,411 14,372 $4,432 538,017 
Albuquerque. ..1932 239,230 90,428 21,969 9,840 65,065 440,998 
+ 53,658 +15,265 + 4,532 +19,367 +97,019 
27,435 274,366 1,904,144 
*Atlanta 27,001 276,526 1,682,510 
+434 —2,160  +221,634 
3,733 55,971 437,250 
‘Atlantic City. 18,835 68,756 423,829 
—15,102 —12,785 — +13,421 
43,142 484,815 3,251,604 
*Baltimore 38 61,371 485,018 3,194,161 
51,642 —18,229 —203 + 57,443 
a 20,662 118,316 1,265,732 
Birmingham .. 23,378 99,465 1,232,597 
—2,716 +18,851 + 33,135 
76,280 572,810 4,960,210 
**Boston ..... 96,316 576,602 4,830,150 
—20,036 —3,792 +130,060 
44,142 245,629 2,099,879 
Buffalo ...... 41,600 254,582 1,989,528 
+ 2,542 —8,953 +110,351 
3 7,297 75,508 731,604 
‘Camden ..... 22,531 10,500 62,401 743,146 
+ 24,502 —3,203 +13,107 —11,542 
~ 167,956 17,194 100,539 866,453 
Chattanooga . 17,399 85,216 685,873 
+ 37,072 —205 +15,323 + 180,580 
909,781 50,352 824,448 4,281,704 
*Chicago $18,806 71,523 781,446 4,026,890 
+90,975 —21,171 + 43,002 +254,814 
1933 1,330,822 419,296 118,602 46,943 341,834 2,272,202 
Cincinnati .1932 1,379,692 369,336 103,180 39,352 329,666 2,230,412 
Diff —48,870 + 49,960 + 15,422 +7,591 +12,168 +. 41,790 
1933 1,466,745 472,394 ~ 154,166 36,431 318,187 2,455,881 
Cleveland 1932 1,264,323 409,180 111,784 36,661 336,083 2,169,446 
Diff’ + 202,422 +63,214 + 42,382 —230 —17,896 +286,435 
1933 1,110,084 309,280 90,912 45,154 242,660 1,819,556 
Columbus 1932 1,113,982 308,952 $2,631 62,690 263,050 1,852,638 
Diff. —3,898 +328 +8281 —17,536 —20,390 —33,082 
1933 1,523,967 423,926 92,033 36,021 362,361 2,451,995 
Dallas 1932 1,499,684 299,465 51,556 30,540 408,274 2,302,162 
Diff + 24,283 + 40,477 +5481 —45,913 +149,833 
1933 -1,149,726 91,487 22,412 288,131 1,899,279 
og eee 1932 1,141,783 93,078 12,991 294,529 1,819,978 
Dift + 7,943 —1,591 +9,421 —6,398 +79,301 
1933 731,707 86,337 23,688 222,366 1,514,374 
Denver ...... 1932 $16,287 43,936 12,573 246,588 1,375,082 
Diff —84,580 +42,401 +11,109 —24,222 +139,292 
1933. -:1,592,521 193,871 50,894 453,466 2,864,554 
*Detroit 1932 1,483,858 144,000 50,286 500,639 2,728,665 
Diff + 108,663 + 49,871 +608 —47,173 +135,889 
33 544,797 48,253 2,992 129,028 861,907 
El Paso.......1932 454,944 28,877 8,251 118,313 738,854 
Dift + 89,853 + 19,376 —5,259 +10,715 +123,053 
1933 504,489 79,495 7,346 185,370 968,878 
Re 1932 475,835 788 6,986 218,248 901,948 
Dift + 28.654 39,707 +360 —32,878 466,930 
1933 202 26,598 138,910 1,148,113 
Evansville 1932 23 22,411 154,854 1,046,376 
Diff —11,346 79 +4,187  —15,944 +101,737 
1933 92,189 .885 4,355 39,709 475,287 
Fall River....1932 83,935 548 4,589 31,728 386,509 
Diff +8,254 + 20,337 —234 +7,981 + 88,778 
1933 195,243 54,508 16,005 114,996 1,104,865 
Ft. Wayne....1932 219,924 46,636 10,196 123,664 1,266,242 
i —24,681 +7,872 +5,809 —8,668 —161,377 
289,340 64,27 17,268 166,239 ~ 1,111,818 
Ft. Worth 241,247 42,106 13,376 164,293: 1,056,072 
+ 48,093 + 22,164 + 3,892 +1,946 + 55,746 
s 93,987 13,566 67,633 803,419 
‘Harrisburg 1932 56,983 7,156 74,987 $02,201 
+ 37,004 + 6,410 —~1, 354 +1,218 
1,139,645 125,498 41,654 156,311 1,804,618 
Hartford 1,094,026 54,153 48,366 148,803 1,618,110 
+ 45,619 +71,345 —6,712 +7,508  +186,508 
1,006,713 86,619 21,453 284,988 1,752,848 
Houston 1,011,740 57,893 21,853 $41,235 1,706,558 
—5,027 + 28,726 —400 —56,247 + 46,290 
oF 98,441 34,162 353,623 2,245,328 
Indianapolis ..1932 128.708 40,932 358,969 1,955,441 
Diff —30,267 —6,770 —5,346 + 289,§ 
1933 562,588 185,818 82,537 21,698 163,699 1,028,161 
Jacksonville ..1932 546,160 189,603 47,532 22,785 184,507 1,004,939 
Diff + 16,428 —3.785 + 35,005 —1,087 —20,808 + 23,222 
1933 500,715 195,044 38,041 16,271 88,454 853,063 
Knoxville 1932 549,650 146,891 33,154 22,755 93,493 858,410 
Diff —48,935 + 48,153 + 4,887 —6,484 —5,039 —5,347 
1933 1,622,137 629,651 186,566 66,922 746,506 3,255,389 
*Los Angeles..1932 1,702,934 597,702 96,163 72,957 765,804 3,240,375 
Diff —80,797 + 31,949 + 90,403 —6,035 —19,298 +15,014 
1933 462,441 116,018 26,165 281,732 2,515,935 
*Milwaukee ..1932 463,371 77,987 34,322 289,442 2,165,140 
Diff —930 + 38,031 —8,157 —7,710 + 350,795 
1933 675,208 51,059 60,694 206,600 2,829,069 
Montreal .1932 640,681 45,821 76,743 223,813 2,696,831 
Diff + 34,527 +5,238 —16,049  —17,213 +132,238 
1933 187,412 55,277 16,418 114,661 919,162 
*Nashville .1932 143,378 41,192 16,653 128,531 935,572 
Diff +44,034 + 14,085 —235 —13,870 —16,410 
1933 343,609 71,022 41,848 453,392 2,630,457 
New Orleans. .1932 327,833 55,848 72,021 468,378 2,863,153 
Diff +15,776 +15,174 _—30,173 _§—14,986 —232,696 
1933 5,666,071 1,804,824 177,743 250,052 895,206 8,826,240 
*New York...1932 5,322,099 1,573,886 145,695 338,266 978,091 8,401,810 
Diff +343,972 +230,938 +32,048 —S8,214 —82,885 + 424,430 
1933 768,798 6 51,108 26,574 363,144 1,659,620 
Brooklyn -1932 65,302 2,711 408,914 1,668,729 
Diff —14,194 —6,137 _ —45,770 —9,109 
1933 60,790 10,833 293,530 1,279,774 
Oakland 1932 39,140 9,211 334,177 1,313,785 
Diff + 21,650 $1,622  —40,647 =—34,011 
1933 90,961 13,946 191,324 1,398,400 
Okla. City....1932 ‘ 41,492 16,715 198,627 1,520,409 
Diff +10,050 + 49,469 —2,769 —7,303 —122,009 
1933 282,892 88,2: 4,265 208,5 1,504,276 
[Ome 2 2.5.02 1932 300,164 mG 12,621 223,557 1,547,462 
Diff —17,272 : 2% —8,356 =——23 96: — 43,236 
1933. 1,25 1 a 17,899 251,890,967 
Peoria ....... 1932 940, 17,013 226,834 1,546,219 
Diff +314,03 +886 —31,609 + 344,748 
1933 3,343,166 78,681 652,644 5,468,352 
Philadelphia..1932 3,507,194 789,166 198,646 88,089 606,046 5,406,419 
Diff —164,028 + 216,525 + 56,744 —9,408 + 46,598 + 61,933 
1933 606.462 156, 80,142 13,308 196,062 1,054,761 
Phoenix .1932 42,402 183,725 1,040,391 
Diff + 37,740 + 12,337 + 14,370 
1933 75 245,725 3,065,505 
*Pittsburgh ..1932 28, 75,466 2,853,569 
Diff 47, —29,741 + 211,936 
7 1933 75, 288,248 1,555,983 
Portland 1932 39, 307,112 1,431,087 
Diff + 36,77 —18,864 +124,896 
7 1933 155,175 54,493 266,056 1,859,853 
Providence ...1932 73,132 51,787 275,958 1,859,396 
Diff + 82,043 + 2,706 —9,902 +457 
a 1933 794,050 198,846 110,950 4,279 126,973 1,278,498 
Reading ...... 1932 653,784 187,978 77,629 27,181 124,993 1,084,714 
Diff + 140,266 + 40,568 + 33,321 22,902 +1,980 +193,784 
>, 1933 $78,423 “218,905 «:100,680 22 213,823 56, 
Richmond -1932 909,099 215,941 H 314 217,838 
Diff —30,676 + 2,964 7 —2,892 —4,015 ( 
1933. 1,556,433 443,637 174,363 80,714 298,665 2,605,677 
*Rochester ....1932 1,261,797 451,926 102,752 75,779 $07,538 2,239,120 
Diff + 294,636 —8,289 + 71,611 + 4,935 —8,873 + 366,557 
1933 1,435,764 508,454 136,563 21,802 497,661 ; 
St. Louis..... 1932 1,628,095 439,128 91,787 44,167 538,749 ; 
Diff —92,341 + 69,726 +44,776  —22,365 —41,088 —40,396 
19 734,175 286,828 83,811 28,023 221,505 1,364,345 
S. Lake City..1932 630,683 284,537 45,610 29,508 202,598 1,201,931 
Diff +103,492 + 2,291 + 38,201 —1,485 +18,907 +162,414 
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These two charts give a picture of total and general newspaper 


advertising from 1928 to date, as measured by Media Records, Inc. 


Total 
(Including 
City Retail General Automotive Financial Classified Legal) 

1933 781,879 345,464 92,958 28,350 238,823 1,601,539 
*San Antonio..1932 855,988 331,527 48,687 35,752 271,693 1,549,596 
Diff —74,109 + 13,937 + 44,271 —7,40: —32,870 —48,057 
1933 871,833 284,840 97,423 29,507 292,314 1,625,682 
San Diego.....1932 i 316,507 76,486 28,435 316,467 1,720,062 
Dift —31,667 + 20,937 +1,072 —24,153 —94,380 
1933 297,5 663,832 145,141 59,584 617,786 2,802,587 
*San Francisco.1932 1,279,961 563,600 99,177 51,514 605,574 2,622,513 
Diff +17,600 +100,232 + 45.964 + 8,070 +12,212 +180,074 
1933 947,035 417,849 98,152 24,698 411,187 1,902,442 
*Beattie ...... 1932 927,120 359,013 54,601 23,013 372,054 1,742,050 
Dift 9, + 58,836 + 43,551 +1,685 +39,133 +160,392 
1933 142,700 49,906 1,613 108,325 732,933 
Sioux City..... 1932 142,005 26,671 1,812 160,215 785,814 
Diff +695 + 23,235 —299 —51,890 —52,881 
1933 155,000 68,158 16,026 100,871 1,109,080 
South Bend...1932 160,773 49,937 20,128 106,521 984,081 
Dift —5,773 +18,221 —4,102 —5,650 +124,999 
1933 251,662 60,266 18,786 137,608 960,071 
Spokane 1932 250,476 33,124 24,134 165,925 1,030,726 
Diff +1,186 + 27,142 —5,348 —28,317 —70,655 
1933 370,371 122,520 33,196 242,672 1,954,935 
*Syracuse 1932 331,292 87,332 33,235 224,474 1,731,710 
i + 39,079 + 35,188 —39 + 18,198 + 223,225 
190,603 59,854 10,842 192,577 949,656 
Tacoma 241,728 29,480 11,049 230,522 1,080,844 
—51,125 + 30,374 —207 —37,945 —131,188 
231,614 83,330 15,183 148,534 1,318,755 

Toledo * 190,442 50,823 21,750 

+ 41,172 + 52,507 —6,567 15,653 

93: 849,436 85,566 70,012 601,616 3.6 : 
Toronto 93: 676,967 70,478 81,709 644,170 3,496,088 
Diff +172,469 +15,088 —11,697 —42,554 +182,665 
1933 114,187 61,622 16,812 48,061 712,194 
Trenton ...... 1932 114,954 32,168 17,336 48,170 664,433 
Diff —767 + 29,454 —524 —109 +47,761 
1933 209,628 62,803 28,526 205,962 1,364,317 
re 1932 176,725 67,275 20,578 159,977 1,122,146 
Diff + 32,903 + 5,528 + 7,948 + 45,985 + 242,171 
3: 564,305 160,178 43,823 644,849 3,959,493 
*Washington. .193 441,105 139,119 »2e 7 3,640,709 
Dift +118,200 + 21,059 + 318,784 
1933 249,389 103,865 1,430,270 
Wichita 1932 354,912 60,040 1,544,712 
Diff —105,523 + 43,825 —114,442 
36 329,197 121,615 1 2,401,958 
Wilkes-Barre..1 tL 247,000 84,748 12 2,256,114 
+ 55,009 + 82,197 + 36,867 , + 145,844 
907,612 277,205 157,340 18,379 154,262 1,552,887 
Worcester 853,124 226,978 67,910 24,688 5g 4 1,364,053 
+ 54,488 + 50,227 + 89,430 —6,309 5,692 +188,834 
549,124 196,488 89,374 8,053 77,108 923,580 
Youngstown... 543.910 44,207 14,604 69,742 $40,850 
+5,214 +45,167 —6,551 + 7,366 + 82,730 
340 2,9 18,962,867 134,524,650 
Totals b2,488 19,614,895 129,148,891 
78,852 —652,028 + 5,375,759 


*“American Weekly” lineage included. 
1“Press Union,’’ morning and evening, 
edition, morning, is shown. 


2“Globe,”” morning and evening, sold 
evening, is shown. 
*“Courier,” evening, and ‘‘Post,”’ 


“Courier” only is shown. 


morning, 


sold only in combination. Lineage of one 


in combination. Lineage of one edition, 


sold in combination. Lineage of 


“Evening News” carries the same amount of advertising as the “Patriot.” 


5“Tennesseean” morning and evening sold in combination only. 


ing edition only is shown. 


Hagg & Associates 
Add Two to Staff 


Arthur H. Hagg & Associates, Chi- 
cago, will open an Omaha office to be 
managed by Russell R. Allbaugh, 
who for several years has been ad- 
vertising manager of the Garden 
City, Kan., Daily Telegram. 

Jack Perry has joined the Chicago 
office of the firm of publishers’ rep- 
resentatives. 


“Daily Star” Burns 


Plant and equipment of the Tuc- 
son, Ariz., Daily Star were destroyed 
by fire Dec. 18. William R. Mathews, 
the publisher, estimated the damage 
at $75,000. 


Wood Joins Dell 


Ralph G. Wood has joined the ad- 
vertising sales staff of the Dell Pub- 
lishing Company, New York, as rep- 
resentative of Screen Romances and 
Film Fun. 


Lineage of morn- 


Media Records Incorporated, 


Name Madge Child 

Hays MacFarland & Co., Chicago, 
have appointed Madge C. Child space 
buyer. Miss Child will continue to 


handle marketing and research for 
the agency. 


Brokers Appoint 


Gallagher & Bauermeister, Chicago 
wine and beverage brokers, have 
placed their advertising with 
Phelps-Engel-Phelps. Newspapers are 
being used. 


Joins Eichler Brewery 


Capt. R. M. Overlander, Jr., has 
been appointed advertising and mer- 
chandising manager for the John 
Kichler Brewing Company, New 
York. 


Morris Appoints 


Edwin Bird Wilson, Inc., has been 
appointed advertising agency for the 
Morris Plan Company, New York. 
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December 23, 1933 


ADVERTISING AGE 


* Advertising Manager, 


During the past several months we have 


been discussing plans for the year ahead — 
for 1934. 

Quite naturally, advertising came in for 
its share of discussion. 

Some of the ideas brought up may seem 
unusual, but we are of the opinion that you 
should know how we are thinking, hence 
we are passing our ideas along to you. 

First and foremost it is our idea that our 
main objective at all times is to make possi- 
ble the paying of dividends. Now dividends, 
as you know, are dependent on profits, and 
profits, in turn, are dependent on sales. 
Hence, our immediate objective is—sales. 

With that thought in mind, here are some 
of the specific ideas we discussed in connec- 
tion with advertising: 


Cumulative Effect: Some of us have the idea that 
Cumulative Effect, while beneficial in a sense, isn’t 
sales now, while others went so far as to express the 
idea that Cumulative Effect is simply an arbitrary 
reason for advertising when no other reason pre- 
sents itself. Perhaps, therefore, we should direct our 
1934 advertising toward producing 1934 sales, rather 
than Cumulative Effect. (One Old Wag remarked 
something about present business volume being the 
Cumulative Effect we talked about to justify our 
advertising during the past several years, and that 
if this is a sample of it he doesn’t want any more.) 


Institutional Advertising: This was placed in the 
same category as Cumulative Effect—and for the 
same reason, namely, what we need are sales and 
profits in 1934, not merely several years hence. 
(The Old Wag who made the remark about Cumu- 
lative Effect said something about Institutional Ad- 
vertising done in the past not doing enough good to 
brag about it, in the way of sales now.) 


White Space: White Space, too, was discussed at 
some length. You have emphasized considerably in 
the past the necessity of White Space in our adver- 
tising; but some of us (Simple Simon in us, of course) 
don’t quite understand how we can tell our story 
with White Space. (The Old Wag commented that 
newspapers don’t use White Space in publishing 
news—that people nevertheless read the news sans 
White Space, because it interests them.) Perhaps 
if we made our advertising more interesting we 
wouldn’t have to bother so much about White Space. 


Brevity: Brevity also came in for its share of com- 
ment. The suggestion was made that perhaps Brevity 
has been carried to an extreme in advertising. It 
was suggested that the amount of copy used should 
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Ad vertising Managers 


be secondary to telling our story completely. If we 
can tell our story completely with 100 words, okeh 
—if not, then why not use as many words as are 
necessary? (The Old Wag said something about 
putting the necessary extra. words in the White 
Space we’ve been paying for—that it wouldn’t cost 
us any more.) If we obtain Brevity at the cost of 
not telling our story completely, it doesn’t, at that, 
seem reasonable to expect maximum results from 
our advertising. 


But those ideas are really detail compared 
to the general concensus of opinion that 
marked our recent discussions. It is this: 

In the future we must consider advertis- 
ing expenditures more in the same light 
that we consider sales expense. In other 
words, dollars invested in advertising— 
during 1934—must come back to us plus a 
profit—during 1934—and not two, five, or 
ten years hence. No more advertising for 
advertising’s sake. Business and Industry, 
Incorporated, has as its purpose paying 
dividends. To pay dividends it must show 
a profit. To show a profit it must make 
sales. Our interest in advertising lies in our 
belief that it will help make those sales. 
Will your advertising program—for 1934 
—increase sales and profits—for 1934? 

If it will, let’s go! 

If it won’t—let’s talk things over. 


pencils to fear, no ‘‘O.K. 


F. A. ORTH 


Federal Electric Co., 
Chicago, wrote the 
above ad. 
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‘Free Speech for Copywriters 


CHICAGO -e 


is sponsored by 


U.S.A. & N.R.A. 


You are invited to drive into our 1000 line lot and park here the ‘‘ad you always longed to write.’’ No blue 
to write down to. Take any product, any subject, and sell it as if it were your own. 


COLLINS, MILLER & HUTCHINGS, INC. 


AN ENGRAVING HOUSE THAT LIKES TO DO BUSINESS WITH ADVERTISING MEN 
717 SOUTH WELLS STREET - 


Oc. M.a8. 
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HERE IS 


RADIOLAND ... the Fawcett MAGNE 
FAWCETT WED 


FWG recognizes the necessity that 1934 advertigal 
ing dollars do DOUBLE DUTY . . . we have anticadv 
pated this need by revising the Group to includcan 


E FECTIVE, economical advertising is a device for reaching the 


Fawcett Women’s Group does just that. It now reaches a market 


largest number of prospects at the lowest possible cost” ...and 


of 1,300,000 women who average 25 years of age and spend more 


than a half billion dollars yearly; 96.13% of them voluntarily ex- 


press their preference for Fawcett Women’s Group on the nation’s 


newsstands. And what spenders! What response to advertising as T 
evidenced by comparative low inquiry costs (advertisers’ names if a 
on request) . . . that’s why Fawcett Women’s Group has forged me 
ahead with lineage and circulation increases each month of 1933. = 


MEMBER 


GUARANTEE .. 
PAGE RATE (Black and White) @ e@ e $1,70 


Available Until March 1, 1934 
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AGNE.OF THE AIR... has been added to 
EN’S GROUP! 


ettyRADIOLAND, and now make 1934’s outstanding 
ntidadvertising offer. A half billion dollar market that 


ludcan be reached for the phenomenally low cost of 


Ee 


PER PAGE PER 


THOUSAND 


HINK OF IT!—the lowest page rate per thousand influence household purchases amounting to millions 


of any women’s magazine or group of magazines more ...they are now available to you at this bargain 
fa million circulation or more. 1,300,000 of the best rate of $1.30 per page per thousand. Do you wonder that 
oung buyers in America—a self-selected group of girls smart advertisers are flocking to “load up” on this oppor- 
nd young women who spend over $544,000,000.00 tunity? Better check with us right away...we’ll be glad to 
nnually for their own personal, feminine needs, and give you all the facts and figures. Call our nearest office. 


"Pi G8GE WORE Than 900,600 cacuiation 


rue 0... 
dh fessions 


; ah 


FAWCETT 
529 S. Seventh St. 


| NEW YORK CHICAGO LOS ANGELES SAN FRANCISCO 
52 Vanderbilt Ave. 919 N. Michigan Ave. 968 Bendix Bldg. 1625 Russ Bldg. 


PUBLICATIONS, Inc. 


Minneapolis, Minn. 
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December 23, 1933 


ne Business As 
Usual, Keeley 
Institute Says 


Dwight, Ill, Dec. 21.—Prohibition 
comes and prohibition goes, but the 
Keeley Institute, leading industry of 
this pleasant little town, goes on 
forever. 

The Keeley Institute, asserting 
that “drunkenness is a disease,” was 
widely known when prohibition was 
voted into effect immediately after 
the war. There was no lapse in the 
advertising when whisky was out- 
lawed and there will be none now 
that it is again a legal resident of 
tue United States. 

Tne Institute’s business under re- 
peal, however, can hardly surpass 
that of prohibition days in volume. 
The Institute has just completed its 
most prosperous year. 

While many of the Institute’s past 
connections have been abandoned, it 
has five affiliates in various parts of 
the country. These are more or less 
necessary, since a trip to the Insti- 
tute is part of the cure of liquor and 
drug cases, and the distance to head- 
quarters would act as an insuperable 
barrier for many patients at distant 
points. 

It is possible that the affiliates, 
licensed by the Keeley Institute, will 
join in the newspaper advertising. 
In the meanwhile, plan and copy are 
running along the old familiar pat- 
tern, with Fred A. Robbins, Inc., 
Chicago agency, in charge. Small 
newspaper space is used. 


Starts New Daily 


Arthur James, former editor of the 
Daily Review in the motion picture 
field, launched a New York daily, 
The Daily Express, Dec. 15. It ca- 
: ters to sport followers and those with 
7 “social interests.” 


Takes Rolls Razor 


Lee & Schiffer, Inc., New York, has 
appointed Kimball, Hubbard & 
z Powel, Inc., to direct the advertis- 
a ing of Rolls razors beginning Jan. 1. 


McCAHAN TAKES 
LEAD IN. TREND 
BACK TO VERSE 


Makes Effective Use of Small 
Newspaper Space 


Philadelphia, Pa., Dec. 21.—The 
use of humorous verse in behalf of 
Sunny Cane Sugar has given small 
space in newspapers far more effec- 
tiveness than could have been se 
cured by straight copy, the W. J. 
McCahan Sugar Refining & Molasses 
Company believes. 

Holding its annual convention of 
brokers here, the company distrib- 
uted a booklet containing twelve ex- 
amples of the advertising which has 
been running for six months and is 
to continue throughout 1934. The 
foreword explained the potency of 
this form of advertising: 

“Stories are usually made use of 
by after-dinner speakers, because (if 
the story is a good one) it puts lis- 
teners in a good frame of mind. It 
makes them receptive. On _ this 
premise, the makers of Sunny Cane 
Sugar have begun an original series 
of advertisements in story form, told 
in verse. 

“Verse has a distinct advertising 
advantage. It appeals to readers of 
all ages. Moreover, once a reader 
starts an advertisement in verse, it 
is difficult for him to stop without 
feeling unsatisfied. The song-quality 
carries him on. 


Others Foliow Lead 


“That Sunny Cane ‘storiettes’ have 
been successful is attested to by 
their being quoted in recent articles 
in magazines, and by a sudden in- 
creased use of verse by other ad- 
vertisers.” 

About 30,000 of the booklets will 
be distributed, largely to the trade. 


NOTE TO CITY-MINDED 


COPY WRITERS ... 


(and who isn’t?) 


SMALL town is not a state of 

mind. It’s not just a location 
on a map. It’s not a matter of 
geography at all. A typical inde- 
pendent small town Is A STATE OF 
Livinc. The eight and one-half 
million families who live in small 
towns in this country live there 
by choice. They are the back- 
bone of this country. They have 
a magazine all their own be- 
cause that magazine is written and 
assembled in the tempo of their 
daily lives. 


The modern small town home- 
maker is a home-maker in every 
sense of the word. Her family, on 
the average, consists of four per- 
sons. Distances are not great in 
small towns so the children come 
home for lunch at noon and s0 
does father, be he the banker, the 
carpenter, the dentist, or the store 
clerk. The HOME in which this 
home-maker lives is spelled with 
capital letters. 


IF YOU SELL THROU 


ee: tae 
_ i: ve 


On the surface, THE HOUSEHOLD 
MAGAZINE looks like just another 
woman’s magazine, but it isn’t. If 
it were, there would be no need 
for it at all because the coverage 
maps are already burdened with 
figures representing city circula- 
tion. HOUSEHOLD has to be differ- 
ent. The editors had to know 
Small Town America or _ they 
wouldn’t be editing HOUSEHOLD 
today. 


A close inspection of the depart- 
ments, features and fiction in 
HOUSEHOLD readily discloses the 
appeal which the magazine has 
for its 1,750,000 readers. Practical 
departments dealing in few fancies 
and fewer theories. It appeals to 
small town women, it reaches 
small town women, and it SELLS 
small town women a lot of fine 
merchandise that is advertised in 
its pages year in and year out. 


HOUSEHOLD MAGAZINE, Topeka, 
Kansas. Arthur Capper, Pub- 
lisher. 


GH WHOLESALERS, 


YOU HAVE SMALL TOWN DISTRIBUTION 


PROVES VALUE 


Sond 


PINK OF PERFECTION 


Finicky to great degrees, 

Pinkey Rhoads was hard to please. 
In a restaurant onc day, 

Pinkey’s florid face turned gray. 
Clenching fists, he thundered, “I 
Never ate such tasteless pie. 
Don't expect me here again 

Till you bake with Sunny Cane!” 
Pinkey’s tip brought such success, 
So increased the business 

Of the restaurant, that he 

Now gets all his meals there free! 


“EXTRA FINE GRANULATED” 


Sumny ©1933 


M.S.B.&M.Co. 
CANE SUGAR 
In 2 and 5 lb. cartons, 
5. 10 and 25 Ib. cotton bags 
WITH THE 
BLUE-AND-YELLOW SUNBURST DESIGN 


. 


Typical single-column copy _ in 
verse for Sunny cane sugar. 
Pinkey Rhoads has just been 


introduced. 


The company also uses a consider- 
able amount of outdoor advertising. 

In recent copy McCahan described 
the adventures of “Pinkey Rhoads.” 
Carson Rhodes is a prominent Phila- 
delphia sugar broker, and the reac- 
tion to the “Pinky Rhoads” verse 
left no doubt in the company’s mind 
of the avidity with which the trade, 
at least, follows the advertising. 

Until 1928, most of the McCahan 
business was of the bulk variety to 
large users. In that year, it was 
determined to make a bid for the 
patronage of housewives and other 
small users. A new package was 
adopted, and the name “Sunny 
Cane” was evolved from a contest. 

The preliminary work occupied 
several years, and the advertising 
did not begin until early in 1938. 
Reader copy was at first used, this 
gradually being abandoned in favor 
of verse. A story or drama is al- 
ways narrative, ending in a tri- 
umph attained by the use of Sunny 
Cane Sugar. N. W. Ayer & Son 
handle the account. 


Script Wins 
Reading for 
Myrome Copy 


Chicago, Dec. 21.—Script, simulat- 
ing the appearance of personal let- 
ters, has been used so successfully 
in the advertising of Myrome that 
the E. H. Brown Advertising Agency 
will shortly release the campaign to 
selected cities in Illinois, Indiana, 
Michigan, Minnesota, Wisconsin and 
Iowa. 

Myrome is described as a highly 
ethical and quality product for the 
relief of period pains. The copy runs 
on women’s pages, the contrast be- 
tween type and what seems to be 
handwriting being so great that the 
advertisement has great attention 
value. 

The copy takes the form of a let- 
ter from one woman to another, the 
well-known curiosity of the fair sex 
thus setting the stage for a thorough 
perusal of the copy. The “letter” 
usually tells how the writer tri- 
umphed over Mother Nature by the 
use of Myrome. 

There is also a postcript to carry 
out the letter idea. Drug Products, 
Chicago, is the advertiser. 


Hardy Joins J. W. T. 


J. Ross Hardy will join the copy 
staff of the J. Walter Thompson 
Company, Chicago, Tuesday, Dec. 26. 
He has previously been associated 
with Chicago Herald and Examiner, 
Louisville Herald-Post, San Diego 
Sun, and others. 


NOVEMBER ADVERTISING 


LINEAGE IN FARM PAPERS 


(Exclusive of Baby Chicks, Livestock and Classified) 


Monthlies 

Country Gentleman 

Successful Farming 

Cappers VAFMOP ccc cc cccccccsescscce 

Progressive Farmer and Southern Ru 
Mississippi Valley Edition....... 
Carolinas-Virginia Edition 
Georgia-Alabama Edition ....... 
Kentucky-Tennessee Edition 
Texas Edition 


Pe Ce nish sso e best 10 ee0 
CN TE cca c es stsbarecnscas 
Southern Agriculturist ............. 


California Citrograph 
i ec iG hab eveee eee eee 
Southern Planter 
Arkansas Farmer 
Ne IE BOO oe ives idesresreene 
Wyoming Stockman-Farmer 
Bureau Farmer 
GD bose cece sseetestvess 
Breeder's Gazette 


Semi-Monthlies 


Oklahoma Farmer-Stockman 
Farm & Ranch 


Minsewri TePAliat 2... nsec cacvevceces 
POOMSOMR, WATT? ois ccc se ccccsccrons 
Kansas Farmer (Mail & Breeze).... 
Arizona Producer 


Missouri Farmer 
Indiana Farmer's 
eae hess shi tease a heer 
Hoard’s Dairyman 


Bi-Weeklies 


Wallaces’ Farmer and Iowa Homestead...... 


Wisconsin Agriculturist and Farmer 
California Cultivator 
Pennsylvania Farmer 
eee ee eee ee 
Zone Advertising 
WASMIRStON FRPMIOL 060s cccernenscees 
Farmer and Farm, Stock and Home: 
Minnesota Edition .............. 
Dakotas-Montana Edition 
Local Edition 
Prairie Farmer: 
Illinois Edition 
pS Trees 
American Agriculturist ............ 
Local Zone Advertising 
Oregon Farmer 
ARS eae a eee 
OR DUD bis e st Pr edeceneverios 
New England Homestead 
Cee POPMNO veces ccsccccccese 
Rural New Yorker 
Michigan Farmer 
Weeklies 
Weekly Kansas City Star: 
Missouri Edition 
pT eee ree eee 
Arkansas-Oklahoma Edition .... 
PRES POPOL TPPOKB. occ ct sc wnesovees 
CN WE gi cccnd sero ese enee 
Semi-Weekly Farm News: 
Tuesday Edition 
boy) ree i ree 
Dairymen’s League News........... 


*Not received. 


*Combined with December. 


1933 Issues 1932 Issues 
o4deeeana 22,986 15,614 < 
c<ckanawn 16,211 8,754 
ater aaah 16,139 11,426 
ralist: 

Pe oe 11,641 7,690 
Vake bea e 11,206 8,302 
Re 10,820 8,177 
rte rr. 10,564 6,599 
rere 10,144 7,083 
ndhewe eeu 8,011 5,977 
et ee aes 10,791 7,420 
errr ey 9,785 5,137 
cap Re eeae 7,793 11,220 
errors 4,709 6,385 
rere rre 4,624 3,541 
ciavesaes 4,350 3,879 
5 dub ina wk 3,829 4,285 
bhaendwesia 2,326 4,051 
atiale wae 2,122 os 2,254 
ceneweens eee" ‘* 9,600 
th enneee Viste 2,902 
Priber ate 11,455 10,959 
-eerennes 9,929 8,075 
chek neas 8,518 7,423 
ieee 8,348 6,326 
eheernwns 6,286 6,632 
bawwewnye 6,042 5,300 
reer e eT 5,655 5,844 
oh den emacs 5,032 7,466 
telatiwal ia 4,428 4,159 
cpieteene 4,088 5,504 
17,906 2 13,974 2 
MieeEdeee 14,427 2 12,400 2 
poewehée'e 14,074 2 14,068 4 
Sih ne eet 13,301 2 10,476 2 
noes 6 b4 12,361 2 9,699 2 
‘3 eigen 6,608 2 naatete as 
$b peels 12,045 3 15,300 4 
<¢veenees 11,859 2 12,493 2 
ee eT re 9,340 2 9,899 2 
Pee ne 4,534 2 sohe 2 
ae ee 10,394 2 9,213 2 
re eee 7,708 2 9,658 2 
‘eevee es 10,241 2 5,868 2 
era ee 2,150 2 3,746 2 
totakenne 9,621 3 13,839 4 
ps gory eae 9,291 3 15,275 4 
Dae eee 8,727 2 8,608 2 
jb dee eka 8,386 2 6,020 2 
‘essa tan 7,813 2 7,129 2 
Pr nar apne 7,494 2 7,225 2 
6obere2e0 6,387 2 6,908 2 
63094% 66% 19,445 5 18,562 5 
bene eaeEn 18,576 5 21,044 5 
ee 16,732 5 16,046 5 
peg ee ane 19,327 4 17,545 4 
ADeWaw eed 7,676 4 10,302 4 
evigs ake 6,951 4 4,834 5 
Adee ease 4,186 4 6,539 4 
Pre ae 1,915 4 3,189 5 


—National Advertising Records, published by 


The Advertising Record Company, Inc. 


Breeders’ Association 
Appoints Boston Agency 


Texas Breeders’ Association, Hous- 
ton, which has opened a new race 
track, has appointed Wood, Putnam 
& Wood, Boston, to direct its adver- 
tising. Two radio stations and 20 
newspapers are being used, as well 
as posters, to promote the fall racing 
now in progress. 

The association also operates the 
race track at Rockingham, N. H. 


Rufus Cole Made 


Assistant Manager 

Rufus S. Cole, vice-president in 
charge of sales of the Hupp Motor 
Car Corporation, has been advanced 
to the post of assistant general man- 
ager. 

This promotion is part of a new 
administration policy which will give 
distributors and dealers a stronger 
voice in factory politics. 


M Mave Use Radio 


Ballard & Ballard Company, Louis- 
ville, maker of Obelisk flour, will 
advertise in newspapers, outdoor and 
radio in 1934. The company features 
its Ballard Chefs on the air, a negro 
jug band which has been used since 
September, 1929. 


Has Feed Account 

Advertising of Kraco Milk Sugar 
Feed, manufactured and sold by 
Kraft-Phenix Cheese Corporation, 
has been placed with Campbell-San- 
ford Advertising Company, Toledo. 
Trade papers, farm papers and poul- 
try magazines will be used. 


Mrs. Lyman’s New Work 


Mrs. Linda Bonbright Lyman, who 
has been associated for several years 
with the Ladies’ Home Journal, has 
joined Bowser Service Corporation, 
New York, as stylist and merchan- 
dising executive. 


Rossiter Moves 
Ralph Rossiter, Inc., New York 
agency, has leased the penthouse 


floor at 29 W. 57th St. 


Mangan Sees 
Advertising 
Renaissance 


Chicago, Dec. 19.—An advertising 
renaissance is ahead for 1934, as- 
serted James T. Mangan, director of 
advertising and merchandising of 
Mills Novelty Company, in address- 
ing the Engineering Advertisers’ As- 
sociation last night. 

Mr. Mangan predicted that there 
would be more and better advertising 
next year than for a long time, and 
urged advertising men to be coura- 
geous in presenting plans which they 
know will benefit their companies. 

The biggest single factor in making 
business good at present, he said, is 
the CWA. The release of $40,000,000 
in weekly payrolls to men in the Civil 
Works Administration has given a 
great opportunity for successful re- 
tail advertising, particularly. 


Writing Pads Aid Collections 


“One of the greatest opportunities 
to improve advertising is in sales 
correspondence and direct mail,” Mr. 
Mangan said. “The stiff, stereotyped 
sales letter which becomes informal, 
familiar and human disarms sus- 
picion and resistance and makes it 
easy to get business.” 

He told of the results of putting 
writing pads and addressed envelopes 
in the hands of customers of the 
Mills Novelty Company, whose re- 
mittances indicated that they were 
without material of this kind. Collec- 
tions the following month increased 
enormously. 

Leslie T. Gooder, Blakely Printing 
Company, presented the results of a 
direct mail survey by Dr. George 
Gallup, which followed in many re- 
spects the lines of his well-known 
survey of magazine advertising. 
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ues 
o 
This happens to be 
It might have been a report on soaps—cereals—refrigerators—tires—in fact any classification of adver- 
. tisers who advertise in newspapers. . 
4 It is for the month of September—but it is only one of twelve such reports,—one for each month. 
7 It is merely a sample of the service Media Records renders to advertisers who intelligently control their ad- 
‘ vertising expenditures. 
i Every month we deliver a report showing— 
> 
: 1. Every line of space used in each of 1087 newspapers by each 
‘ individual competing manufacturer. 
2 . — . ° 
2 2. A summary report showing the position of each advertiser in 
: relation to his competitors in each of 760 cities. 
2 
‘ Our Address is 
5 
MEDIA RECORDS, INC 
4 
4 9 e 
; 330 WEST 42nd STREET - - - - NEW YORK CITY 
, Our telephone number is MEdallion 3-1624 
1 by Whether such a monthly report of your advertising status is of value is for you to decide. If you decide it is 
am of value, we and no one else in the world can furnish it to you. If you are one who believes in spending a few 
si dollars a month to save thousands a year, we are ready to be of service. 
* * * 
4 The following is merely the summary attached to each monthly report. The report itself is complete— 
ce every line of every competing manufacturer in 1087 papers published in 760 cities. 
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Bong | iiitienin 1 Burbank Shell Gilmore | Richmond | Union | esses 
as. ft Anniston Sinclair Pan-Am. ee Al oe ug spade ere ee Burlingame Shell Gilmore Pyroil Richfield =| «.--. + ee eee 
| Birmingham Texas Gulf Sinclair Pan-Am. Quaker S — roe — omg ma a Pet. 
Decatur Pan Am. Bee) (CR peuaisuants Clete eeneiaec ep vitae chars resno € exas Mac Milhan ilmore nion 
ie | Dothan Sinclair Pan-Am. a raenis sah beheewtinkis | baaigaesveke Fullerton Shell Hyvis Gilmore Gold Arrow | Union 
and Florence Gulf oS a nnn Govecrrerrcrs eererrrt reer Glendale Shell Union Gilmore Hyvis Richfield 
ura- | Gadsden Sinclair Pan-Am. I SRE es Ge) (Eee ee ReneS Hollywood Shell Gilmore Richfield (Ga ree ere 
they | Huntsville Texas Sinclair Pan-Am Quaker St. | Gulf Huntington Park Shell Gilmore Richfield Union TT te 
28. Mobile Texas Pan-Am. Gulf McCown Huxford Inglewood Shell Gilmore Richfield U nion teteeeeee ees 
king Montgomery Texas Pan-Am. Sinclair Blue Bird | Quaker S. Long Beach Shell wenn Union Gilmore Richfield 
1, is Selma Sinclair Pan-Am. ee Hegre recheck Meare eras Los Angeles Shell Union Gilmore Texas Richfield 
1,000 Tuscaloosa Sinclair Pan-Am. SR 2 SO ess) hee ee renet ee ese pn a . nee Den vac wean eyes 
Sivil onrovia ilmore oo | i Leer ere eee are ee err ee en Mee ee eee 
na | Oakland , Shell Texas Union Gilmore Signal 
|re | Arizona 2 Ontario Shell Gilmore Richfield Caen  Wasechiawcacs 
Phoenix Shell Continental | Texas Quaker S. General Palo Alto Shell Gilmore ee eee Ar cn wy eee 
. | Tucson Shell Texas Quaker S. Conmineiital | dcccecccsces Pasadena Shell Texas Union Gilmore Richfield 
At Pomona Shell Texas Gilmore Hyvis Richfield 
ee aot 9 Redlands Shell Texas Gilmore ae Cae 
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MEDIA RECORDS, INC. 
| 
Number, First Second Third Fourth Fith | , 4 i= Second Third | Fourth Fifth 
California--Continued | | | Illinois—Continued anf 
Stockton Shell | Texas | Gilmore Union Mohawk | Chicago S. O. of Ind. | Sinclair Texas Phillips Continental 
Vallejo Shell | Gilmore Pyroil Mohawk Richfield Danville Texas | Sinclair Gulf Mac Millian Phillips 
Ventura Shell Gilmore Texas i. eer Decatur Sinclair Gulf Continental S.O. of Ind. | Phillips 
Whittier Shell Gilmore Hyvis CS? ie eee East St. Louis Sinclair Phillips 5. >. of Beerrrirerres @ ee 
Wilmington Shell Gilmore PER Pincctksewaveer t saan rsaseden | at Sey —- Phillips he oo a eee mere rr are 
=vanston a ee ene Brenner s CU Oa oor rane 
| Freeport Johnston Continental 5.0. of Ind. |--sreereeeee | ee 
Colorado | Galesburg MacMillian bien Phillips | Quaker S S.O. of Ind. 
w > ¢ is Gulf Mid-Cont'n't | «--+--+++++-- Ree 
Boulder Texas _—_| Conoco S.0. of Cal. | ---++0++e00+] « sensseeeees | arent d ol Phillips SO. cbled. |‘Coutinental | Mid-Cont’n't 
Colorado Springs S. O. of Cal. Conoco Sinclair Texas Aro la - “arsed eis times (aoa Phillips 
Denver S. O. of Cal. Conoco Powerine Sonne Phillips .. | Kankaee MacMillian | Phillips S.O. of Ind. | Continental | Texas 
Fort Collins Conoco Sinclair Texas Pyroil S. O. of Cal. . — nip I eos 
Grand Junction S. O. of Cal. | Sinclair Conoco Veedol Cities | Kewanee rea ~~ . of Ind. rom y | ae) a .| Sane She ion 
Greeley S. O. of Colo} Sinclair sin Texas Phillips La Salle iillips Sweeney y 0. d. | y 
Pueblo S. O. of Colo | Texas Sinclair Conoco Phillips | an eh te eeee oa - ns a3 ome, | coves * es . ' , : | | , 
Trinidad Sinclair Conoco Socolo Te Eg OS ee | tien Sinsiae Continental | Phillips ams ak tek | maar & 
Mt. Vernon Gulf Texas Phillips oO a ee 
° Ottawa S. O. of Ina Socony —Es>=s|fseceeeecceceee| cocccccecces| seeeceeecers 
Cansneiet | Pekin Phillips | ...... i RRS, OO RE CRY 
Ansoma Tidewater Gulf Sun nn Cee ere Peoria Sky-Hawk | MacMillian | S-O. of Ind. | Phillips S echdn 
Bridgeport Texas Gulf Sinclair Tidewater Quaker S. | Quincy Continental | Phillips S.O. of Ind. | Quaker S. | Socony 
Bristol Tidewater Gulf Franklin Socony Richfield | Rockford ‘an Soceny Sinclair S.0. of Ind. | Thompson 
Danbury Texas Tidewater Gulf Sun Socony | Rock Island ‘Samee Sinclair Quaker S. | S.O.of Ind. | Socony 
Greenwich ret ore verre oo. SSNS E CO Henactiveses | APttSe ser ee | = Ses ‘iced | Springfield Ohio Texas Continental Sinclair Phillips 
Hartford Texas | Tidewater Sinclair Atlantic Gulf Sterling Texas S.O. of Ind. | Continental | ............) eeeeee eee ees 
Manchester Texas Tidewater Gulf Socony Richfield | | paved iaiied TER atiak TOUR — | cvsasenssicn| cavnnnes nes 
Meriden Texas Tidewater Gulf Quaker S Socony || Slee” = § —«s inva sikinna ssf ke apedo dene] S¥eerabpeesa | SbeReR ends es | *HFEDE RCo e ss 
Middletown Tidewater Guf Quaker S Valley Richfield Waukegan Phillips Texas S.O. of Ind. |'Continental | «-.....----. 
anc gh Gaba OR SCARE Gane owans nid MOSSE RAD ESN SORE RESETS OS 4 . e el i: Pain inna teren 
New Britain Texas | Tidewater Gulf Atlantic Franklin | West Frankfort Piuliipe Coneeentet 
New Haven Texas | Tidewater Atlantic Sinclair Quaker S. | D | 
New London Tidewater | Texas Gulf Colonial Socony | — . ; 
Norwalk Texas | Tidewater | Gulf Socony =—=s[ cesevceeesss ‘ nderson S. O. of ee Peres wrrrerrrerre Pree trr rrr et eo 
Norwich Tidewater | Texas Gulf Socony Atlantic || Bedford Continental | --+.+++-0.0. | srrssceeeese) seceeceneres| testecee 
Stamford Tidewater | Texas Gulf Atlantic Colonial | ee S.O. of Ind. | Phillips | eee eee eee e| ceeeeeecneee| ereeeeccces 
Torrington Gulf Tidewater A ore eer eck rere re STOVES =— | tetesensence| srtseceveves | are ots Hadnne| wadedeceenee] Chadians ths 
Gussie Texas Tidewater | Gulf , Sonneborn | Socony Crawiordsville Continental Bonded S.O. of Ind. | ....ceceeeee | ceeeeeeecees 
Willimantic Texas Tidewater | Gulf Sinclair Valley | el S.O. of Ind. | -----+++++- kideieehtieds Seichubidceees Gabbemeaiie 
ee = — Sk a aamewsc salt eeeeeeeneams ee Sere erred eee ts ee 
Evansville Texas S.O. of Ind. | Continental | Quaker S. Gulf 
Delaware | Fort Wayne Texas Sinclair Gulf | S.O. of Ind. | Quaker S. 
; oe de Frankfort a oe ee eee CS errr are kee certs 7 soe 
Wilmington Texas Tidewater Sinclair Gulf Quaker S. hae Seeateceet | Sindlaie Phillips | ie ios | Sema 
| | Goshen Pan-Am. pa Po nn, eer rs erry ir toe 
Dist. of Columbia 1) Hammond Continental 5.0. of ind: | Phillips | ksenscassadc | se easducise.s 
aks ; ae Dian sts Tidewat Gulf Huntington Texas S.O. of Ind. viteeeeeeeee| setrees peeee os veeeee ees 
Washington American Texas S.O. of N.J. idewater Indianapolis S. O. of Ind. | Texas Sinclair | Mac Millian Mid-West 
| Jeffersonville Gulf Pero eo Geer eer arr cr terre 
Florida | Kokomo Sinclair | S.O. of Ind. | Texas Hy-Red Phillips 
> : Lafayette Sinclair Quaker S. Continental | Texas Phillips 
~~ som gga — sna An ‘deealdeimidlles SAS bet ees La Porte Phillips S.O. of Ind. | Continental | ..........50] eeceeceeeres 
al v1 RS ee yeeros WE TL oh oat ieee ee ; - a . c " 90. 
Jacksonville Texas Sinclair | Gulf Atlantic Quaker S. | | — raat 4 “ ar a omg wend a 
Lakeland Gult elds ane dada oa a Q taker S. || Michigan City Pe peeneeeecrea Be Ee i a i em hina 
area woes eure cue — mamer > || Muncie Texas S.0. of Ind. | Sinclair Gulf Phillips 
Orlando Texas Sinclair Gulf Quaker S. | +--+ -ee sees sa iM ‘niches Sennen (a een intel tee 
Ponenecte - Cott er eT seso eerie peng teearner ys joes New Castle Texas Ae eT Nag ceases san] Rods Oetens ea emebeosanee 
a Anguerme om ey alguiaads Fo gical Mabel ial) (iiaiaemiias Peru SO) of Tid. | Combinetitel | sccck cccciscs | ceeebecerinas | 00 oe ecesaes 
St. Petersburg Semmes ammaeed UL Pinkie oer || Richmond Gulf Texas Phillips ve) oe eee 
awe oe A lal mnie caine ‘eect Shelbyville Crystal ee FO Mecisiscgseend axantarenss 
Collenaseee reseed sgl 9 caaaanag, © earns eas pea South Bend Phillips Texas Gulf ‘S.0. of Ind. | Sinclair 
some tre Liege | on dngeeiead Nelinaaanas Terre Haute Texas Sinclair Gulf S.0. of Ind. | Ohio 
West Palm Beach Sinclair Galt | cette eee ees Larne a ere ‘pie | Vincennes Sinclair S.0. of Ind. | Continental | Texas | eee eee reese 
| | | 
Georgia | | Iowa - 
Albany Pure | Sinclair Gulf Atlantic Beare — — en Pyroil ee 
Se) ene oeer re vers oone ee). nn Penns Bron erry aoe occurs 
a, —, ag sai Gulf "| §.O. of Ky Burlington Sinclair Continental Quaker Ss. | S.0. of Ind. Phillips 
Augusta Pure Atlantic Quaker S. | Sinclair | Gulf Cedar Rapids Sinclair Phillips S.0. of Ind. | Quaker S. Continental 
Brunswick Gulf Pare | cv wcccnnccce] soeveesenece Pore Clinton Sinclair Texas Continental Skelly S.0. of Ind. 
Columbus Texas Pure Sinclair Se ey eer Council Bluffs Sinclair Phillips S.O. of Ind. | Continental | ............ 
Griffin Gulf Poe eee rr ee Davenport Sinclair S.O. of Ind. | Continental | Quaker S. Texas 
iaiiene Gulf sauiuersacont asgeaiaasoued cvkasexvencs | SRR | Des Moines S. O. of Ind. | Texas Sinclair | Phillips | Quaker S 
Macon Texas Pure Sinclair Quaker S. | Gulf Dubuque Cities Serv. Johnson S.0. of Ind. | Continental Phillips 
Rome Pure Sinclair ie Peers eer rrr rere | Fort Dodge Sinclair Continental 5.0. of Ind. Skelly Phillips 
Savannah Texas Pure Pyroil Sinclair | Gulf | Fort Madison Sinclair Kan-O-Tex s.0. of Ind. Continental Phillips 
ONE PCr eer Weer cTeeries Coe eT etree? ery Tt A eee ee Towa City Socony Sinclair Phillips Continental | S.O. of Ind. 
Valdosta Sinclair | Gulf filet — Fh aauvvawcanal B#O0R see Ee | Keokuk Sinclair Continental | S.O.of Ind. | Phillips | ..-..--. ee: 
Waycross Gulf Sinclair Atlantic || wee. eee eee ee | treet teres Marshalltown Texas Phillips Continental | S.O.of Ind. | ........+--- 
: | Mason City Phillips Contineniai | S.O. of Ind. | Quaker S. Dixie Golden 
| Muscatine Continental Phillips ee ar a | nn Creer 
Idaho | Newton Continental Phillips etteseansns | HePUDES HA ebm steeS eng ade. 
Boise Texas Continental | Shell Quaker | Goodman Oskaloosa Phillips Continental Simco tenes eae Or mae he hss 
Pocatello Texas Quaker Continental | Shell Peer Ottumwa Sinclair Continental Phillips S.O. of Ind. Dixie 
Sioux City Texas S.O. of Ind. | Sinclair Quaker S. Continental 
Waterloo Sinclair Phillips S.O. of Ind. | Continental | Skelly 
Illinois 
Alton Sinclair Phillips 0 ho A Cee ees le neers ee Kansas 
Aurora Sinclair Phillips Texas S.O. of Ind. | Tidewater | Arkansas City Sinclair Continental | Phillips S.O.of Ind. | scccesscsess 
Belleville Sinclair Phillips S.0O. of Ind. | Continental | ............ || Atchison Sinclair S.O. of Ind. | Phillips Skelly Continental 
Bloomington Texas Sinclair Mac Millian | Phillips S.0.0f Ohio | Chanute S. O. of Ind. | Phillips Skelly Continental | Aermotor 
Cairo SO erie Tt eeOe  Lesekescemcss'| Hiaereceserc] ava yetreeres Coffeyville Sinclair Texas SO: otind: | Sketly = | evsssisovsse. 
Canton Sweeney ES Perens ere ere een ere hrc ee Dodge City Sinclair CeenetAL Bivins Sccowreerl Hhasessoteae] Gkaa tesa cions 
Centralia Sinclair S.O. of Ind. | Phillips Horner Continental E1 Dorado Continental | Skelly [cee cccsccccc | weececcveess cee eaeemenss 
Champaign Texas Phillips Sinclair S.O. of Ind. | Dixie Emporia Continental | Phillips S.O. of Ind. | Skelly | exerenaneats 
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MEDIA RECORDS, INC. 
= a | | 
—) vee Second Third | Fourth | Fifth | | , | Second Third . | Fourth Fifth 
—| — j | 
Kansas—Continued | | | Michigan 31 | 
Fort Scott S.O. of Ind. | Continental | Phillips OE Foor errr ree Adrian S. O. of Ind. | .---- yon teens h sanreonccore) sonternessos|iparsssseenes 
Hutchinson Continental | Sinclair Quaker S. Phillips Kendall Alpena Texas Continental | «-------++++| eerereeeeree| eerereeerees 
Independence Sinclair Continental | BO. c8 Tad | no... esccce] eeversscecs. Ann Arbor S. O. of Ind. nn aaa 0 ee ee ee 
Kansas City Siasloir Phillips Texas ee a eee Battle Creek Sinclair Sun Quaker S. | Gulf S.O. of Ind. 
mpc Pyroil Continental | Phillips S.0. of Ind, | .........- Bay City S. O. of Ind. Jolson — | co nccceccvce| covcrccercen| eocveccerees 
mpc Centioentes Phillips “ee EE ee ae, Pee ees Benton Harbor Hickok Gulf 5.0. of ae ere teseteeee| teases eee: 
Manhattan Sinclair Pyroil Continental | Phillips =| ---.--....-- Detroit S. O. of Ind. | Sunny Sinclair White Star | Gulf 
Newton Sinclair Continental | Phillips ee ee Escanaba Wadhams S.0. of Ind. Shell ey >" agile): opp 
Ottawa see te cect ee ee| cetteeeeeece] corseeeeeeee| seeeeereeene] teeeeeeeeees Flint Continental | Hickok Sinclair Sa Gulf 
Parsons Continental Phillips S.O. of Ind. tenseesee eee S6ES CER R OATS Grand Rapids S. O. of Ind. Texas Sinclair White Star Sun 
Pittsburg Continental Sinclair Texas Phillips S.O. of Ind. Holland ; Gulf ; 0 BO a eer errrs 2 t PSeREe eee] bbDEeSS ES re 
Safina Sinclair Tone Continental | Quaker S. Globe Iron Mountain Sinclair Wadhams S.O. of Ind. Dixie tote eee sees 
Topeka Texas Tidewater S.O. of Ind. | Continental | Sinclair Ironwood Dixie , Tome S.0. of Ind. | Phillips . ‘Tidewater 
Wichita S.O. of Ind. | Continental | Texas Sinclair Hy Vis Jackson Sinclair Hickok Gulf Quaker S. S.O. of Ind. 
Kalamazoo Continental | Sinclair Dixie Gulf Rod-Flash 
Lansing Sun Hickok Quaker S. Gulf S.O. of Ind. 
Marquette Wadhams Sinclair Ch afield, | Pee Oh wkvecscesess 
Kentucky Menominee edie: : REMARUE Moov sis veces beabacaehe aaa 
Ashland Gul Quaker Texas Swan Penn, | ---------+-- Monroe Dixie oe Ee Perrrrrereery er rrerrrevers Ge ee rt ore 
Bowling Green Gulf Texas Swan Penn. | ........c000] eeccesececes Mount Clemens Oh al tad | cc icciccsinnall Seba s ocecep WEKRIERES ESS 1 SaeEeuhans es 
Frankfort ‘el owner ME eeverer ies eee Ge oT Muskegon Continental | Sinclair Gulf Phillips S.O. of Ind 
Henderson Tidewater REAR VSAIAASE BS RESaSn HuRA EMAHe Rane aw EL EFHSE SEE EES 4 Niles pi Ee" Fe CLEP eer Preerevereres ce rete ee ee 
Hopkinsville Spur ES EE eS, ee ee eee Owosso Sinclair Gulf | Continental | $.O.of Md. | National 
Lexington Texas Gulf Quaker S. Pepper | Continental Pontiac S. O. of Ind. | Sun . * See corres aE 
Louisville Texas Gulf Quaker S. | Aetna ,Continental Port Huron Texas Hickok | S.0O. of Ind. | Sun Mid-Cont’n'’t 
Middlesboro Continental | c-ecsscceces] sovececcsnee] soscsesecene iteeseeeees ee nn POPP eer rerrrrtrs Evrrrerrerres © Trimet) cor trier 
Owensboro Continental | Tidewater Gulf Hy-Vis Swan Penn. Saginaw S. O. of Ind, | Sinclair Quaker S Guli Texas 
Paducah Gulf Quaker S. Phillips =| wee eee eee ee| coeeeceecees Sault Ste. Marie eo ae oe Sl ws eer rcereyry © or ce rr ere 
Traverse City Sinclair S.O. of Ind. | Dixie Mid Cont. Socony 
COOSA, Weyer on rarer: Irrovrere rire. Wie ist 
Louisiana fo, an Peer ereri ners row emmerrrr i Tre rere) er Cure. 
Alexandria Pan-Am. | Texas | Sinclair Gulf S. O. of La. | 
Baton Rouge Texas Sinclair Pan-Am S.O.of La, | .-----eeeees i 
Lafayette Pan-Am. ie pe ak: nn Grepereterrny Morrie ere ag ry a4 eee ial 
Lake Charles ee dee Guli TE Te Panny J Ibert ea Sinclair Phillips | Gold Pe eee ee ee ee eee 
Monroe Texas Pan-Am Sinclair | Gulf | Quaker S. || Aatme oenwrggealll +++ Shel wuaiiye SO.ct iad, | ee 
et eas ep eae Sinclair Gulf S.0.ofLa. || Brainerd Sinclair : Phillips | setevnsecese| Senepereoens] Senenenns ses 
Shreveport Texas Pan-Am Sinclair Quaker S. Gulf Duluth Quaker 5. S.O. of Ind. | Phillips Continental | Speedway 
| Faribault Sinclair Phillips Continental | S.O.of Ind. | Pure Oil 
| | Hibbing Sinclair $.0. of Ind. | Phillips Skelly White Eagle 
en 6 | Mankato Phillips S.0O. of Ind. | Skelly Parco peeesesaehes 
| Augusta | Tidewate Gulf = | as || Minneapolis S. O. of Ind. | Texas Phillips Sinclair Quaker S. 
uae bis one a Ja is coony A olonia eressondsa || Rochester Sinclair Phillips | Continental | S.O.of Ind. | Skelly 
ores idewater }exas | Quaker >. Gulf Socony St. Cloud Sinclair Continental | Phillips Vo 2 a. 
Biddefort Texas Gulf Socony Shell Tidewater St. Paul S.O. of Ind. | Texas Phillips Sinclair Quaker S 
Lewiston Texas Tidewater | Gulf Colonial Socony South St. Paul Crown Wem - lL gvewen ee Yen snereer Fisees . 
Portland Texas Tidewater | Gulf Quaker S. Colonial Virginia Phillips viene Ces - CEES USM ze is 
Waterville Texas Cities Serv. | Tidewater | Colonial Socony Winona Texas OF Te CE Perera, Cerin pene 
| | 
Maryland 6 || Mississippi 11 
Annapolis Tidewater Shewood | ee 0 Rae. Ae | | Biloxi-Gulfport Pan-Am. Gult Quaker S. | e+e eee ee eee RT ee 
Baltimore Texas Tidewater Continental American Sinclair Clarksdale yD a Pers cere rr rer wore crits ees ae 
Cumberland Texas American | Gulf Continental | Atlantic || Columbus Pan-Am. Guli Polo Quaker S. Pyroil 
Frederick Poune Continental | Sinclair | Gulf S.0.of NJ. || Greenville Pan-Am. Tee eke okhsne Kee eee ee) Per ee ee 
Hagerstown Texas American Gulf | Quaker S. S.O. of N.J. Greenwood ee See Ceeerr es wrerrreemerre ocr ceererirs ree tty ac 
Salisbury Texas Sinclair | Atlantic CUS. 8. tl ee rarer Hattiesburg Pan-Am. | POET Pee ere errr ted rr er 
| Jackson Texas | Pan-Am Quaker S. | Guli Pure Oil 
| | | Laurel Pan-Am. Quaker S. | Gulf «—=__ | cevvcvcccece| socccieccnces 
Massachusetts 36 | | | Meridian a Sinclair Pan-Am Gulf Quaker S. 
| Natchez an-Am. sulf = ss | Texas | cere eee eee 
Amesbury Texas i, i Wrnriean tegen Si etetes Operant [tte eee teens 1 | meer ial enhee me bien ont RRs al eee 
Attleboro Texas Gulf Die de rs a SN SaaS sk a hats ral el 1] & _ SEE B, fess eens sere) socheneyatns 
3everly Tidewater Colonial | Gulf Jenny —_s || eee eee eeeee 
Boston Texas Tidewater | Gulf Jenny Colonial Mi : 13 
Brockton Texas Tidewater | Gulf Atlantic | Colonial pease Phillips i | , 
Clinton | Socony TS ell GA ego beer es arcane RCo ery rk ie cape rrigiuans ee Continental S.0. of csaelll (shred 6S hehehehe 
Fall River | Tn Tinie Gulf Atinetio Senn Columbia Continental Sinclair Phillips Coryell Skelly 
Fitchburg | Texas Tidewater Gulf Colonial Sorony Hannibal Phillips Continental | Sinclair $.0. of Ind. | Socony 
Framingham | Texas Colonial be 2 2 eer ; Cee Independence — S.0. of cna Pee eae oe “dient 
Gardner Texas Tidewater | Cities Serv. | Socony White & B riage ay ment Phillips | S.0. of Ind. | Skelly Continental 
Gloucester Tidewater Atlantic Colonial Socony cece ee eenee J a ° en Phillips Sinclair pe fh ” Teune 
Greenfield Tidewater Texas | Socony ob ee : Teer Cee ot ee Kanes City ane Serv. S.0. of Ind. Sinclair Phillips Tidewater 
Haverhill | Widheniia Texas | Atlantic Gulf Satins il eas Continental | S.O.ofInd. | Phillips | ............ 
Holyoke | Texas Tidewater | Gulf Atlantic Colonial < ; h Continental ee hs Phillir hie S thee 5 te hy lal 
Lawrence Texas Tidewater | Pep-O Gulf Atlantic - Jones geese Sinclair ’ il eo 0. of Ind. Quaker S. 
Leominster Socony White & B eee ar PETC ETE ee ee eee at aa * ae " a. Texas ones Phiblips Continental 
Lowell Texas Tidewater Gulf Colonial Socony Sedalia er Continental a S.O. of Ind. | Skelly 
Lynn | Texas Tidewater Atlantic Shell Socony Springfield eee vanes Saket ind. | Gamers. Continental 
Marlboro | Socony White & B | CECE ER SO SE Sees eC ek Reaeeans cs | | 
Medford ease | svexieasvrne tee rr es (er ecrreyy Ror rare | | Montana 5 
n sae Sageweter Socony White & B | Pyroil ee ee Billings S. O. of Calif Texas Continental | Shell Quaker S. 
. New Bediord Texas Tidewater Gulf Quaker S Sun Butte S. O. of Calif | Continental | Texas Shell Quaker S. 
i a | a » rind | 2 OT eee Cy eer ater ree ee Great Falls Texas S. O. of Calif} Continental | Quaker S. Shell 
NOFER /AGams | Sexes idewater Sey | Stee Rhee h See ESET Ree Helena Texas S. O. of Calif} Shell Continental uaker S. 
mig Texas Tidewater | Gulf Colonial Socony Missoula Texas S. O. of Calif} Continental | Shell asco 5. 
Bist: REINO, | Siescd vec eus Pb earscceecac el] Sh eshoee ste) set het eer ens | SERRE ROSES 5% 
Pittsfield Tidewater Texas | Gulf Quaker S Atlantic 
Quincy Texas Tidewater | Soeoty == | iakicassccres| sorseeseesse || Nebraska 8 
Salem Tidewater Texas | Gulf Atlantic Socony | Beatrice Sinclair Phillips | Continental | Socony Barnsdall 
Southbridge Texas Socony WRI Bf vaccine since] Gee evewas ces Fremont Sinclair Continental | Phillips | ..------e eee | eee eeeeeeees 
Springfield Texas Tidewater | Sinclair Atlantic Gulf Grand Island Texas Sinclair | Phillips Continental | Quaker S. 
Taunton Texas Tidewater | Atlantic Colonial Socony Hastings Continental | Phillips | 6....... ccc | deeecececcce| sctcceceeere 
Wakefield Texas Soeehe || Beek ske cee V Giana rcinens | Wee a ete ses Lincoln Continental | Texas S.O.of Nebr. | Sinclair Phillips 
Waltham Texas Miller .. Be Cre re Norfolk | Sinclair Phillips | Continental | Mid Cont’n't| Socony 
Webster Texas Socony | PE Me osicsk cased eereeeiesds North Platte | Quaker S. Continental | S.O.of Nebr. | Phillips White Eagle 
Worcester Texas Tidewater | Gulf Sinclair Atlantic Omaha | S.O. of Nebr.| Sinclair Texas Continental | Phillips 
(Continued on following pages) 
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December 23, 193; 


MEDIA RECORDS, 


INC. 


——— First Second Third Fourth Fifth , eo Second Third Fourth Fifth 
Nevada 1 New York—Cont’d. 
Reno Shell Texas EE Coe rere, ree reer entT Watertown Sun Gulf Quaker S. Airpl. Mot. | Colonial 
White Plains Texas Continental | Sun Re coco ere 
Yonkers Tidewater Gulf Sun ee Peer errr 
New Hampshire 8 
Claremont Tidewater i Pees, ere eres mec rre wea ee ee . 
Concord Texas Tidewater Socony tee Sh ks viscviccases North Carolina 20 : Bs ; " 
Dover Tidewater Gulf Socony Coeercocccce | Coesecesoors Asheville Pure Oil Texas | Sinclair Quaker S. Gulf Z 
Keene Tidewater Colonial Socony MiehGes | avcceevivcsas Charlotte Pure Oil P Sinclair Texas Gulf Atlantic 
Laconia Tidewater Socony es OO Se Peer Concord S. O. of N. §. cceedeeeneoe Les pene eee se ceneesvorese Lovese neereses 
ee cat ideation Gulf Quaker S Socony Durham 7 Texas Gulf Sinclair American Continental 
Coes oie Tidewater Quaker S Ea koe Elizabeth City Texas Pure Oil Gulf Te" be SS ane ree 
Portsmouth Texas Gulf a AE CLT ey ET Fayetteville Sinclair Texas S.0.0f NJ. | oseeeeeeseee | evee reese ces 
Gastonia Texas Sinclair Gulf a 2 a Bee 
Goldsboro Texas Sinclair Continental | Gulf American 
— on 19 avn ent io Pure Oil Sinclair Gulf Quaker S. 
ickory ~U. Da Jol covevesscers Peseensccse fesevecsceves f esecsssevens 
Asbury Park Texas Tidewater | Gulf — Sun Continental High Point Texas Sinclair Gulf yer a ee 
Atlantic City Texas Sinclair Atlantic Gulf Quaker S. Kinston Pure Oil Sinclair Gulf Continental | S.O. of N.J 
Bayonne Tidewater Texas Gulf S.0.0f NJ. | ereeeee sees New Bern Pure Oil REPOe Ue: Vesabiccese Poravecesece® Pepeaawaaeees 
Camden Texas Tidewater Gulf | American Sun Raleigh Pure Oil Texas American Sinclair S.O. of N.J. 
Elizabeth Tidewater | Gulf Atlantic Sun S.0. of N.J Rocky Mount Texas Sinclair Gulf S.0. of N.J. | Continental 
Hackensack Texas Tidewater Gulf Sun S.O. of N.J. Salisbury Texas Sinclair Gulf S.0. of N.J. | Atlantic 
Hoboken Tidewater Texas Gulf Sun S.O. of N.J. Statesville Re 8 Re tee ee frre ee 
Jersey City Tidewater Texas Gulf Sun S.O. of N.J Wilmington Texas Pure Oil Gulf Quaker S. Continental 
Long Branch Texas Tidewater Gulf S.O. of N.J. | cece eee eeeee Wilson Gulf Cees. TEM Mal. 2 cn6gcsiaces Deaesawaaeens 
Morristown Texas Tidewater Gulf Atlantic Sun Winston-Salem Pure Oil Texas Sinclair American Gulf 
Newark Texas Sinclair Continental | Tidewater Gulf 
New Brunswick Texas Tidewater Gulf Sun S.O. of N.J 
Orange Tidewater Atlantic Sun Continental | S.O. of N.J North Dakota 4 
Passaic Texas Tidewater Sinclair Richfield Gulf Bismarck Texas Sinclair Quaker S.O. of Nebr. | Pure Oil 
Paterson Texas Tidewater Sinclair S.0. of N.J. | Gulf Fargo Texas S.O. of Nebr. | Sinclair eS Cece 
Perth Amboy Texas | Tidewater Gulf Atlantic S.0. of N.J Grand Forks Texas Quaker S. BAI OF MB 6s Viscci cance Pe vescesscinns 
Plainfield Texas _ Tidewater Gulf Atlantic Sun Minot See eis tee 00“ Eeskiteceey Pesheewrsiiad besewseeeses 
Trenton Texas Continental | Tidewater Sinclair Gulf 
Union City Tidewater Je 2 8 ee ee, orcs aerate beer rrr ere 
Ohio 47 
, Akron Sinclair S.O. of Ohio | Quaker S. Gulf Socony 
New Mexico 3 Alliance S. O. of Ohio | National SEE er. eer 
Albuquerque Continental | Texas Sinclair Phillips Quaker S. Ashland S. O. of Ohio | Texas eo i Pern eters rere rest 
Roswell Quaker S. Phillips Continental | Sinclair J. Lodewick Ashtabula Gulf Sun S.O. of Ohio | Freedom Socony 
Santa Fe Quaker S. Continental | Phillips Pyroil Sinclair Bellaire SO. stOhintPenstel — issccccces [stun deseyuas [iviveweeseaess 
Bucyrus DR ee Beate ties Eitan cenced RaweGoeneaees 
Cambridge Silver Flash | S.O. of Ohio | Shell |. Me Corer ere 
—s 54 re ' ee rie of Ohio | Quaker S Socony Sun 
: : P , illicothe ~O.of Ohic| Socomy =—=—s wwe eee e ee J eee eee ee ween | cece eesecees 
Albany Texas Tidewater Sinclair Gulf Colonial Cincinnati Texas S.0. of Ohio | Socony Gulf Sun 
Amsterdam Texas Tidewater Atlantic Continental | Bradford Cleveland Siaclate S.O. of Ohio | Gulf Socony Texas 
Auburn Sun Colonial eaerewneenens Seioerers WeS" Bee tees Columbus Sinclair Socony Texas Gulf S.O. of Ohio 
Batavia Kendall Atlantic Sun Colonial Shell Coshocton S. O. of Ohio | Atlantic Se ae een 
Binghamton Texas Sinclair Quaker S. Atlantic Socony Dayton Texas Sinclair S.O. of Ohio | Sun Gulf 
Buffalo Texas Kendall Sinclair Tidewater Gulf East Liverpool Gulf Quaker S. Atlantic S.O. of Ohio | Sun 
Cehess PF fs ret erevnnnn Pouncesccivan [peneeeesness Peserewer anes Elyria S. O. of Ohio | Socony | SS) rer rere errr ee 
Corning ff ecw eee eee ee [etree seseee | tad) Sdeaiedl © ee Findlay Gulf National Ohio S.O. of Ohio | Fengraf 
Cortland Texas Atlantic Continental Sun ; Colonial Fostoria National Sun S.0. of Ohio | Fleet Wing | Pennzoil 
Dunkirk Kendall Socony Sun Colonial Keystone Fremont National Hickok $.0. of Ohio |Champion | ...-.-+-++-- 
Elmira Texas Kendall Gulf Quaker S. Sun Hamilton OS Ss 8 Ge ene) Oe oreknnnmere,) Ute Aen, (re Menara rare 
Freeport-Hemps. Tidewater Gulf Sun ear seen ns Ironton S. O. of Ohio | National Texas A ECC 
Geneva Tidewater Guli Colonial eae SS Bente Oe Lancaster Socony Ohio I k, at r ee  ere ee 
Glens Falls Tidewater | Gulf Socony Sun Colonial Lima S. O. of Ohio | Sinclair Gulf Quaker S. | Hickok 
Glover.-Johnst. Texas Tidewater Atlantic Pyroil Socony Lorain Ce 5 NO (en ernie irc ore rr irre 
Herkimer Texas Atlantic Pepescrsveng | TERSEKSE Hse E Heer heen tess Mansfield S. O. of Ohio| Gulf _ Tenes Sun Pyroil 
Hornell Bradford Atlantic COP Ee ee shee enee Po peeeenes Marietta S. O. of Ohio | National Taeke: ks Sauadwedin [reese ene ves 
Hudson Tidewater Texas Socony shifted “7c tamaall 6! crchyiaca anata Marion Sinclair S.O. of Ohio | Pyroil Pare. | Pies charieass 
Ithaca Texas Sinclair Gulf Colonal Sun Martins Ferry Socony SO CeCe THOR | [exe dvvaraiee Periivesans 
Jamestown Kendall Gulf Bradford Atlantic Socony Massillon S. O. of Ohio a. 
Kingston Texas |Tidewater |Gulf [Sm ———_| Colonia em. eee 
ye adecage mn Fahad seseeeeeee de ce RaELS inubaaieieebiaal Weiaheicuiiees: Newark Gulf EN SE RR, TAREE. eee 
Leaner Kendall =| Tidewater = Colonial, = [ «++ +++ +++ +++ [oserereesees New Philadelphia | Atlantic | S.O. of Ohio | Sinclair. —_| Texas Fleet Wing 
Mamaroneck Sun er ee eerereeeeers bree rrere es fers cere Niles “eS i iE Sees Sirens 
Middletown Texas Tidewater Quaker S. Auantic Sun Painesville Pennell S.0. of Ohio Fleet Wine G RR permet ake 
Mt. Vernon Sun Bn Be ee eee oo S46 BREREARERS EDS Piqua Silver Flash | S.O. of Ohio | Pyroil Sore Ui ka ivas sudan 
Newburgh Texas Tidewater Gulf Quaker S. Sun Portsmouth S. O. of Ohio | Gulf Texas National Pyroil 
New Rochelle Texas Sun | i Ce Salem Ee SS eres Ceres Creer rrr eee Perr rrr erry 
es ee i Sent [Gat |S, in [est Wing” [evento 
= , : : ae eh . Springfield Sinclair Gulf Sun S.O. of Ohio | Bonded 
Niagara Falls Tidewater | Sun Continental |Colonial |............ Steubenville S. O. of Ohio | Gulf American Sun Fleet Wing 
Ogdensburg Texas Gulf Socamg =f vescccccccce | evesseevees Tiffin National rr Sa, eRe Marta 
Olean Kendall 3radford Atlantic Sinclair Colonial Toledo S. O. of Ohio Gulf Hickok | Sinclair _ Sun ; 
Oneida Atlantic Continental | Sun Colonial —s |... ee ee eee Warren S. O. of Ohio} S 
cies Tete preneor in Colonial Sonne hviaenera ners OORT a Fee ee neers, Pe rent 
Ossining Texas Sun Colonial cree ree Xenle Pure Oil est Wing , Sun eile tale ie ae che ; 
Oswego Atlantic Continental Colonial TL TTT eee ee oe CREE LT oO. Youngstown Texas Gulf S O of Ohio Sinclair Sun 
Peekskill Texas Tidewater Continental |Sun | cee ee eee eee Zanesville S. O. of Ohio | Gulf Texas Sinclair 
Plattsburg Gulf Sun Colonial COC eee a Succi (iilaiaateiail 
Port Chester Tidewater Sun oS A ees (ore ere rere 
Port Jervis Texas Atlantic a CO ery Cece ee cre Oklahoma 16 
Poughkeepsie Texas Tidewater Gulf Quaker S. Sun Ada 8... BL COPreeeeeee es errerorerrers errr rrr Tie 
Rochester Tidewater | Gulf Sinclair Atlantic Colonial Ardmore Phillips ON EL Sete Sere errr ees hr eet ere ek 
Rome Tidewater | Sun Atlantic Colonial Socony Bartlesville Continental rrr ror rere errs: RU satis ciceene ve 
Saratoga Springs Tidewater | Texas Sinclair Colonial Socony Chickasha ee Re es errr re cere e re e 
Schenectady Texas Gulf Quaker S. Sun Atlantic Enid Chappell Continental | Champlin Phillips Quaker S. 
Syracuse Tidewater Sun Texas Airpl. Mot. Colonial Lawton Continental | Phillips eee ern beer ase 
Tarrytown Ward Sun Colonial ED eae War ne nee McAlester Skelly Sinclair ES ED eee ee, Ue are eee eae 
Tonawanda & N.T. | Tidewater | ....22...ccc fcc cesses  fecercccccece | eecccessence Muskogee Continental | Sinclair oo a Serer: crete rr eer 
Troy Texas Tidewater Gulf Sun Colonial Oklahoma City Texas Continental | Sinclair Phillips Quaker S. 
Utica Tidewater Sinclair Gulf Quaker S. Sun Okmulgee Continental PRRs fp iwkakessosca![satesas seas [aaeasencaes 
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MEDIA RECORDS, 


INC. 


1084 Number , 
Cities | First Second Third Fourth Fifth Cities First Second Third Fourth Fifth 
Oklahoma—Cont’d. South Carolina 9 
Ponca City | Fre enn orem re LURP Rr mmr e Anderson Pure Oil Sinclair Gulf Shell S.0. of N.J. 
Sapulpa (SEES Se, SORE et ned Mn nnerEeM | SHOPPER AFEN, ae Charleston Pure Oil Sinclair Gulf Quaker S. S.O. of N.J. 
Seminole Sinclair Phillips Beer rerers Sore rer or Columbia Pure Oil Gulf Sinclair Quaker S S.0.of N.J. 
Shawnee “Sh Ce PO: Se hr aees Florence Quaker S. | Pure Oil Gulf — ON a Perr 
Tulsa Texas Continental | Sinclair Standard Phillips Greenville Texas Pure Oil Sinclair Gulf Quaker S. 
Wewoka Phillips COMIN Foes eesivccscs Fascccessvess Eronntonssens Greenwood S.O.08N. Jo] ...c.csscee[ecseccccccee | ovseccoccens | tereercones 
Rock Hill Gulf Pure Oil S.O.of N.J. | Texas | vrrreeeeeeee 
Spartanburg Pure Oil Sinclair Gulf Continental | Quaker S 
@uegen Sumter Sinclair Gulf S.O.of N.J. [Shell | sereeereeees 
Astoria Shell errr eer eee eras mine 
Eugene Texas Shell Gilmore a eee 
Klamath Falls Shell Texas Gilmore | Richfield |... “a _— ' 
Medford Shell Texas Gilmore er i ns Trdeen jjg-  — fj tererreceeeetoesvcecs Liviggl 2h bikdcabelbaads’ eibnuniial 
Portland Shell Texas Gilmore Quaker S. S. O. of Cal. Huron Texas S.0. of saath ice veacsvedemaa Weukesehduie 
Salem Shell Texas Gilmore Richfield Tee Mitchell S.O.of Nebr.) Pyroil «fone eee e eee [eee eee eeeeee | tte teeeecees 
— Rapid City Continental | Texas Puritan S.O. of Neb. | «++ -+++++5-- 
Sioux Falls Tidewater Texas Sinclair Quaker S. S.O. of Nebr. 
: Watertown Texas Tidewater | S.O. of Neb. | Phillips Wnax 
Pennsylvania 
Allentown Texas Tidewater Continental | Atlantic Sinclair 
Altoona Gulf Atlantic Sinclair American Quaker S. Tennessee 7 
pS a, rere rere Prec re tree re reer ere, Pye Chattanooga Pure Oil Texas Sinclair Gulf S. O. of La. 
Beaver Falls Gulf , Atlantic Sun Oil S. O. of Pa Sterling Jackson Sinclair Lion Texas S. O. of La Pure Oil 
Berwick Atlantic Sinclair Tidewater Oe 2 ae reer reer Johnson City Pure Oil Sinclair Gulf S.O.of La. | eerceeeeeees 
Bethlehem Tidewater Gulf Atlantic Sun Continental Kingsport Pure Oil oe oe an, nn Prrnrrerree fee 
Braddock eS COC, Se, Cran ip ot etnies Knoxville Pure Oil Texas Sinclair Quaker S. S. O. of La. 
Bradford Kendall Tidewater Bradford Atlantic Penna Memphis Texas Pan Amer. Sinclair Gulf Lion 
Bristol Tidewater | Atlantic Sun ee CoC cree Nashville Sinclair Texas Pure Oil Pan Amer. | Quaker S. 
Butler Gulf — Atlantic S.O. of Pa. | Sun Sutton 
Canonsburg Atlantic BOOS NRE: RENO rr, Soe en eee ener 
Carbondale Atlantic Gulf meee. Feense «|b vedevecdsive Texas 36 
Carlisle Tidewater Atlantic OE. | Rivcidans xine Beenaoeeeees Abilene Texas Sinclair Gulf Continental | Quaker S. 
Chambersburg Texas Sinclair Atlantic Sun S. O. of Pa Amarillo Texas Continental | Phillips Sinclair Gulf 
Charleroi Atlantic pond bak cue eh awe eke settee Leeeeeceeeees | eeneeeeenes Austin Texas Sinclair Gulf Quaker S. Penrich 
Chester Tidewater Gulf Atlantic Sun S. O. of Pa Beaumont Texas Sinclair Gulf Quaker S. errr ereee 
Coatesville Tidewater Atlantic PEI Cdpesiwnt cies enebwakens ck Big Spring —_— Gulf Continental |Cosden  —=—s_ | ve ee eee nee 
Columbia Atlantic = |...... seteee donee tresses |eaeeeesenee | eeeeeeeee ees Brownsville ‘Sante Gulf Quaker S.  |o.........ee | coe eee eee 
Connellsville Gulf Atlantic Continental |S. 0.08 Pa. | oss isessesce Brownwood Gulf Quaker S LIES On, ee 
pI ees rrr ee ere Ceree rr cr EG Peeservesererd opeccsxsrees 
re See rre ed eee Te Cee ey ee eee ee eS er ee Cleburne Gulf Cont tal PE PE ma wh te 
Dubois Gulf Atlantic S.O.of Pa. |Pyroil = | ............ Corpus Christi Sune Catt pow pe an eee err re 
Easton ja ; Tidewater Gulf Atlantic Sun Corsicana Sinclair Gulf Continental Quaker S. Texas 
Ellwood City tlantic S. O. of Pa. ° . eon * Teeth Cee eee ee ee GT ee eee ee Dallas Texas Sinclair Gulf Continental Quaker S 
Erie Kendall Atlantic Sinclair Socony Quaker S Del Rio a Rs Boca cienias ees Lr 
Franklin Atlantic Sun teseeeeeeees Desens vereeee | tesserae eens Denison Gulf Continental | Socony Sinclair Mack’s Gldn. 
Greensburg Gulf Texas Sinclair American S. O. of Pa. El Paso Benes Continental | Sinclair Quaker S. 0 | teeeeee reese 
Hanover Tidewater Atlantic S. O. of We: Bebseesencs 5s) iewtsadcese Fort Worth Texas Continental | Sinclair Gulf Quaker S 
Harrisburg Texas Tidewater | Atlantic Gulf Sinclair Galveston Texas Continental | Gulf Pure Oil Cob aphenweds 
Hazleton Tidewater | Quaker S. Continental | American S. O. of Pa. Greenville Gulf 1 a en Peneerers err rrr. 
Homestead S.O.08 Pa. 1.2.25: seeees [eeees Ree CO eee Harlingen Texas aS SES re ss PRC ee 
Jeannette Gulf Atlantic Sterling oe. oa ae Seuston Texas Sietale Gulf Quaker S, | vreeereee ees 
Johnstown Gulf Atlantic + | Sinclair American — | Sun Laredo Texas = Méedikiscasetieesteas nog | tet eeeneeens 
Lancaster Texas Gulf — Quaker S. _| Tidewater American Lubbock Phillips Gulf Continental |............] *oreerrerees 
Latrobe Gulf Atlantic S. O. of ee PorRrer Sar. es eee Marshall Gulf Continental |Dixie == |........e2ce | ooeeeeeerees 
Lebanon Tidewater | Gulf Atlantic S.O.of Pa. | Sun Palestine Gulf nT ES Rn EPR I 
Lewiston American Atlantic De, Waa ae ees meee ou - Pampa Gulf Continental Phillips a es Pre 
McKeesport Gulf American Atlantic S. O. of Pa Sun Paris Continental | Gulf Pie ovsnccunsces [eterensoses 
Mahanoy City Atlantic RUE, Babuetecerss Pstceas inane F acurssscicys Sie tities Gulf on en ena, HOt 
oe yo se Gulf - RR reer es eee San Angelo Tins Sinclair Gulf Continental | +*++++++++ 
onessen J t antic Ss. O. o ere, Pee ee ee ne: eer enen bee Son Aatenle Tomes Sinclair Gulf Quaker S. Colonial 
Mount Carmel Tidewater | Atlantic BSG Ae Bissecaicnreseluaaaaeneisesy San Benito Gulf Siactair os . | evevecsveses 
New Castle Tidewater Sinclair Gulf Atlantic S. O. of Pa. Sherman Continental | Gulf Phillips ce - 7 _ coe o | CORt tt ee eres 
New Kensington Gulf Atlantic |...... sresee |eeeteeeeeees | eeeeeeeee ees Sweetwater Gulf Continental |Sinclair «| ......---.06 | ceeeeeeeeeee 
Norristown Texas Gulf Atlantic S.O.of Pa. | Tidewater Temple Gulf Ceatinatiel Vocevccsveess Lanccessocess | SERSRED SESS. 
Oil City Quaker S. | Atlantic Pennzoil SeEKees + Dew aie as es eas Texarkana Texas Gulf Sinclair Continental | Quaker S. 
Philadelphia Atlantic Sun Tidewater Texas Gulf Tyler Texas Taylor Sinclair Gulf Continental 
Phoenixville Atlantic Tidewater teeeeeeneeee [eeeeeees vert | nese eeee ees Waco Texas Continental | Gulf Quaker S. Sinclair 
Pittsburgh Atlantic Gulf American S.O.of Pa. | Socony Wichita Falls Texas Continental | Sinclair Gulf Quaker S. 
Pittston ee et eee Peer eT er ee re Fee rrr eee ee Ss Bec ey ree 
Pottstown Texas Gulf Sun Atlantic Texaco 
Pottsville Gulf Tidewater Atlantic Continental | S. O. of Pa. Utah 3 
Reading Texas Atlantic Sinclair American Sun . 
Scranton Tidewater | Texas Atlantic | Gulf Quaker S. — pe — - ae it chases 
Shamokin Tidewater Atlantic Be Pisces sassce 0 ocewaaenees Salt Lake City Continental | Texas Utah Quaker S. Hal 
Sharon Kendall Atlantic S.O.of Pa. | Turnoco Shell 
Shenandoah Tidewater Atlantic RO 3 a res eer es eee 
Sunbury American Gulf Quaker S. Atlantic S. O. of Pa. Vermont 3 
Tamaqua Tidewater | Atlantic DMEE Becsvcstesces T seviskezenen Se Gulf Cities S. Socony Caheniad fv ecccecccccs 
bowers bee ‘ Gulf Atlantic American Custer City Burlington Tidewater | Texas Gulf Quaker S. _— 
<> a Peererrrerers creer rrii ied Perec rr ret iis ever cee Tidewat Texas Gulf Socon erican 
Warren Keystone Atlantic CE Biko 5.05.009026 1 2ocus Censeks one aniasead ” ? 4 
Washington Gulf Quaker S. Custer City |S.O.of Pa. | American 
Waynesboro Atlantic 2 a reer Peer errere Virginia 13 
West Chester Tidewater | Atlantic Pyroil — | see eee eee | ceeeee eens Alexandria 3.) 2 2 eeererer. errr: retro: gietrr ts 
Wilkes-Barre Tidewater | Atlantic Gulf Texas Sinclair Charlottesville Texas Gulf Pure Oil Atlantic Continental 
ao" Sinclair Gulf Quaker S. | American Atlantic Danville Texas Gulf Pure Oil Quaker S. American 
ork Tidewater | Texas American Gulf | Atlantic Lynchburg Texas Continental | Sinclair Gulf Pure Oil 
Newport News Texas Pure Oil Continental | Tidewater S.O. of N.J. 
Norfolk Texas Continental | Pure Oil Sinclair Tidewater 
Rhode Island Petersburg Texas American Gulf Continental | S.O. of N.J. 
Newport Texas Gulf Colonial ee Borer rc. Portsmouth Pure Oil Texas Tidewater Continental | American 
Pawtucket Texas Tidewater Gulf Atlantic Sun Richmond Continental | Texas Sinclair Atlantic American 
Providence Texas Tidewater Sun Atlantic Gulf Roanoke Texas Continental | Sinclair Pure Oil Gulf 
Westerly Texas Tidewater RD, Tee eee eS Tee eee TEE Staunton Texas Quaker S. Continental |S.O.o0f NJ. | ......5.000. 
West Warwick Tidewater |..... AE ER. ee eee Bee ene ee Suffolk Texas Pure Oil oe Sf a ern eee rere ree 
Woonsocket Texas Tidewater Gulf Atlantic Socony Winchester American Pure Oil Continental | Texas S.O. of N.J 


(Continued on following pages) 
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IE 
MEDIA RECORDS, INC. 
l | | 
yi | Second | Third Fourth Fifth | | yl | Second | Third Fourth Fifth 

Washington 15 | | | | Wisconsin 22 | | 
Aberdeen | Shell Texas Gilmore Richfield tsa ‘ |) Appleton Wadhams Sinclair Quaker S. Pyroil S.O. of Ind. 
Bellingham Shell Texas Gilmore Richtield | Pyroil 1} Ashland Mid-Cont'n't | Phillips Texas | ose. eceeceee | ceececceen, 
Bremerton Shell Texas Michiel — [vw es ereseeve | sesereceeess || Beloit Wadhams _| Sinclair “ee ees Pena: 
Everett | Shell Texas Gilmore Richtield = sa | Eau Claire Sinclair Tidewater Quaker S. Phillips S.O. of Ind 
Hoquiam Shell Gilmore Associated Richfield | ............ Nui dic tae Sinclair a S.O.of ind. |QuakerS. |............ 
Longview | Shell Texas Gilmore a ae eee Green Bay Wadhams | Sinclair S. O. of Ind. Pyroil i 
Olympia | Shell Texas Gilmore Richfield | Janesville Sinclair Wadhams S. O. of Ind, Texas Tidewater 
Port Angeles | Shell Richfield SE, ee ee eee tees sees ‘anesthe Sinstaie Tomco Wadhams S. O. of Ind. | Continental 
Seattle | Shell Union Gilmore Texas 9.0. - Calif. La Crosse S. O. of Ind. | Socony Perfect Cities S. Pyroil 
Spokane Shell Texas Continental | Quaker S. Richfield Th Madison Cities | Wenie S.O. of Ind. | Quaker S. Phillips 
Tacoma pages Somme Gilmore Union Quaker S. | Manitowoc Phillips Wadhams Tomco S.O. of Ind, | Continental 
Vancouver Shell Gilmore Richfield Union uke" | Marinette Wadhams S. O. of Ind. | Pyroil a fore 
Walla Walla Shell Continental | Texas Rainbow Richtield | | Diliceaiene S. O. of Ind. | Wadhams Sinclair ete Phillips 
Wenatchee Continental | Shell Texas Union Richfield | | Oshkosh Wadhams . Sinclair : S. O. of Ind. Phillips Dee Rock 
Yakima Continental | Shell Texas Richfield Union | Racine Wadhams Sinclair S. O. of Ind. | Tomco Pyroil 

Sheboygan Continental | Wadhams S.O. of Ind. | Quaker S. Keil 

West Virginia 11) : | | Stevens Point Mid-Cont'n't | Wadhams Phillips ik. 2” a. re 
Bluefield Gull American tg) Coens eee | | Superior Phillips Tideweher S.O.of Ind. |............ | eccccccecs 
Charleston Gulf American Texas S.O.0f N.J. | Quaker S. Two Rivers Wadhams | Continental | Dixie 9 | ............ | eee eee eee 
Clarksburg Sinclair Gulf Quaker S. oe | a. Se | | Watertown Wadhams | Continental |..........0.|............ | eeceeeeeeee. 
Fairmont Gulf American Continental |S.O.of N.J. | ............ | | Waukesha Wadhams Continental | .......0.cc0 | ccccccccccce | ceccuccece. 
Huntington | Guli OE. Wiis ied vaccbasasese Tbaekeesdooas || Wausau Wadhams Sinclair S.O.of Ind. |Pyroil | -... eee eee, 
Martinsburg | Sherwood DAOC ys FMM A ivinsdnncccs | dessceesaccs 
Morgantown | Sinclair Gulf American Pure Oil S.O. of N.J. | 
Moundsville SOME Ps Beach La Buiedeaastinell sc pein weends 1 xis Wecacaoie 
Parkersburg | Gulf Quaker S. BARE Mle. Dicesecvsccde } steerer skies _ Wyoming 2 
Weirton | S.O. of N SE ee, See rs eee | Casper | S.O. of Calif. | Conoco Quaker S. Texas Hyvis 
Wheeling Sinclair S.O. of NJ. | American Sun Gulf | Cheyenne | S.O. of Calif. | Conoco Quaker S. Texas Hyvis 


Of course, each of these gasoline and oil companies can always know from 


one of our reports how much space each competing company is using—in each 
state—in each city—in each newspaper, each month. 


A manufacturer is never shadow-boxing with such a report on his desk. He al- 


ways knows where his competition is and what it is doing there. He knows when 
to pull his punch and when to let go. He is not feinting when he should be hitting, 
and is not swinging wild and wasting his punches. 


An advertising appropriation is energy. It may be wasted or it can be made 


to work, if it is properly directed. A Media Records monthly report gives direc- 
tion to your advertising appropriation. 


SN 


Qe 
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MEDIA RECORDS 


INCORPORATED | 
330 WEST 42nd STREET - - - - - NEW YORK,N. Y. 
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BROADCASTING 
IS UP AGAIN 
IN NOVEMBER 


Chicago, Dec. 21.—Broadcast adver- 
tising, continuing the trend of recent 
months, showed an upturn in Novem- 
ber as compared with November, 
1932, the monthly analysis of Na- 
tional Advertising Records, released 
this week, shows. 

Total sales of chain broadcasting 
time in November, 1933 were $3,404,- 
g54, compared with $3,059,848 the 
previous year, the tabulation shows. 
Of the latest total, National Broad- 
casting Company accounted for $2,- 
154,108, while Columbia Broadcast- 
ing System’s share was $1,250,746. 

Because 1933 totals were uniformly 
below 1932 through September, how- 
ever, the year’s total will show a de- 
cided drop from the 1932 figures. For 
the first eleven months of 1933, the 
networks sold a total of $27,746,382 
of time, compared with $36,101,093 
in 1932. 

Eleven of the 23 classifications 
showed an increase in November, as 
compared with the same month of 
1932. These were automotive, up 
from $57,394 to $272,912; building 
materials, which spent $25,952 in 
1933 and nothing in 1932; clothing 
and dry goods, up from $28,905 to 
$43,340; confectionery and soft 
drinks, up from $170,102 to $203,042; 
drugs and toilet goods, up from $627,- 
782 to $963,393; 

Foods and food beverages, up from 
$896,155 to $1,095,131; house furni- 
ture and furnishings, which spent 
$11,748 in 1933 and nothing in 1932; 
lubricants and petroleum products, 
up from $247,408 to $277,164; office 

equipment, up from nothing to $41,- 
231; paints and hardware, up from 
$13,953 to $19,261; and radios, phono- 
graphs and musical instruments, up 
from $15,830 to $57,601. 


Individual Records 


Accounts spending more than $50,- 
000 for network time during the 
month include: 

Barbasol Company, $53,123; Ford 
dealers, $61,104; General Mills, $101,- 
370; Gulf Refining Company, $51,276; 
Lady Esther Company, $61,712; 
Kraft-Phenix Cheese Corporation, 
$52,200; Pepsodent Company, $131,- 
868; Plymouth Motor Corporation, 
$64,103; General Foods, $122,233; 
Standard Brands, $158,326; Wander 
Company, $56,659; and Wm. Wrigley 
Jr. Company, $90,068. 


Philadelphia Clubs 


Celebrate Christmas 


The Poor Richard Club, Philadel- 
phia, had its annual Christmas 
luncheon, distribution of prizes to 
members and cash to employes this 
week. Charles H. Grakelow, former 
city director of welfare, acted as 
Santa Claus. 

H. H. Kynett, president of the 
club, played Santa Claus for the 
Christmas party of the Philadelphia 
Club of Advertising Women last Fri- 
day. Gifts and toys were distributed 
to 100 children from _ settlement 
houses. 


With Pettinger-LaGrange 
Richard E. James, formerly with J. 
Walter Thompson Company and be- 
fore that advertising and sales pro- 
motion manager of the home laundry 
equipment division of General Elec- 
tric Company, has joined the Pet- 
tinger-LaGrange Company, Indian- 
apolis, sales and advertising coun- 
selors. 


Publishers Bankrupt 


An involuntary petition in bank- 
ruptcy has been filed in federal court 
against Alabama Associated News- 
papers, Inc., Birmingham, which for- 
merly published a number of weekly 
newspapers. 


Resumes Agency 


Henry T. Sampson, advertising 
counsel in Providence, R. I., who dis- 
continued the business to take charge 
of local relief work, has now resumed 
the business at 58 Weybosset St., 
Providence. 


Getting Personal 


Ken Dyke, Colgate-Palmolive-Peet advertising manager, has a 
swell idea for a mystery yarn, which he will write when and if he 
has the time. . . Joseph M. Kraus, who as advertising manager 
of A. Stein & Co., has helped to make Paris garters famous, is now 
president of the men’s club of Chicago Sinai Congregation. 

George Corey, advertising manager of the Cleveland Twist Drill 
Company, and former president of the National Industrial Adver- 
tisers’ Association, has the middle name of Henry, his friends discov- 
ered when they received his 1933 Christmas cards. 

Joseph R. Hamlen, New England manager of Albert Frank-Guen- 
ther Law, has been elected chairman of the board of directors of the 
Boston chapter of the Red Cross. E. J. Heimer, sales and 
advertising manager of the Barrett-Cravens Company, Chicago, was 
one of the fortunate recipients of the liberal cash bonuses with which 
the company marked the Yuletide season. 

The trademark service division of A. T. & T. in Chicago, repre- 
sented by Wesley Webb, Bill Semple and Deke Leonard, sent out a 
Christmas greeting which reproduced a trademark listing under 
“Pills,” with the description, “Merry Christmas Pills—Contain ingredi- 
ents of good cheer and well wishes. To be taken in large and repeated 
doses,” 

Harry Overstreet, secretary of Dorrance, Sullivan & Co., returned 
from his Adirondacks farm last weekend with a load of Christmas 
trees for the agency staff. . . A report that Kris Kringle had delivered 
a case of super-extra Scotch to W. P. Day, v. p. of Lambert & Feasley, 
caused a crowd to assemble at the agency's offices. . 


Advertising triumphed at the Bronxville Riding Club elections. 
Clarence Francis, executive v. p. of GF is the new president and the 
executive committee includes Robcliff Jones, Borden assistant v. p.; 
Roy Hollis, g. m., New York Daily News, and Nelson Perry, a. m. of 
Liberty. The club’s shows, already the horse events of the year, 
promise to be bigger and better than ever. . . 

Ed Dunning, Ayer v. p. in New York, has left the hospital where 
he was taken badly hurt after a crash Sunday at Franklin, N. J. . . 
Tom Brophy, first v. p. of Kenyon & Eckhardt is still convalescing from 
injuries received in a motor smash-up several weeks ago. He is doing 
a little work at home and will try the Grand Central rush soon. . 

Bob Malaney, General Outdoor, is leading the league of Advertis- 
ing Bowling Clubs with an average of 195. Howdjalike to tie that?. . 
John Quinn, J. W. T., in second place, trains on Guinness Stout. 
(Adv.) . . Bill O’Donnell, B. B. D. O. space buyer, hopes to find an 
Oldsmobile wrapped in Cellophane in his stocking Christmas morning. . . 

Francis (‘call me Frank’) Appleton Hodges, Jr., director of mar- 
kets and media for Frank Presbrey Company, can give you the cos- 
mopolitan’s viewpoint on ’most anything. He was born in Port of 
Spain, Trinidad, of Salem, Mass., parents, has since resided in Aus- 
tralia, New Zealand, Philippines, Japan, China, San Francisco and New 


Orleans, and now lives at Dunellen, N. J. . . 
Harold Borer of the Cunard line is making a secret of the “smooth- 


base. . 


together. . . 


Arthur R. Wendell, v. p., g. m. 
tion, descendant of a long line of 


est cocktail in the world,” the Taj Mahal. 
sum for it in India, of all places to find a cocktail with an applejack 
. Norman Tveter, Erwin Wasey space buyer, is unfortunate 
in that his two pastimes, drinking and duckshooting, don’t go well 


A friend paid a staggering 


& a. m. of the Wheatena Corpora- 
English shipowners, decorates his 


office with antique ship models from the family’s famous collection. . . 
John Lee Mahin, the MGM writer, paid a visit the other afternoon 


at the agency say they envy him 


to Kenyon & Eckhardt, where he once sat at a copy desk. The boys 


nothing but the conferences with 


Jean Harlow, for whom he writes scripts. . 


Hub Townsend, now one of Hanff-Metzger’s favorite art directors, 
made theatrical history at Wisconsin as a female impersonator in 


campus plays. . 
Hookless Fastener Company, add 
copy. . . 


name of his firm to Simmons and 


Off-the-Street 
Club Aided by 
Chicago Party 


Chicago, Dec. 21—The Off-the- 
Street Club, the favorite charity of 
Chicago advertising men and women, 
was the beneficiary of the annual 
Christmas party at the Sherman 
Hotel today under their auspices. 
More than 700 turned out for the 
event. 

O. C. Harn, managing director of 
the A. B. C., was general chairman, 
with Mary Coffey, president of the 
Chicago Women’s Advertising Club, 
as vice-chairman. Other members 
were G. R. Schaeffer, Marshall Field 
& Co.; Homer J. Buckley, Buckley, 
Dement & Co.; Robert C. Marshall, 
and H. R. Van Gunten. 

Paul Ash, well-known orchestra 
leader, was master of ceremonies, 
and entertainers included many of 
the best known celebrities of stage 
and radio. 

Burr L. Robbins, General Outdoor 
Advertising Company, was in charge 
of the distribution of dozens of hand- 
some prizes offered by leading ad- 
vertisers. 

Fourteen advertising organizations 
combined to make the party a suc- 


cess. 


. Poses by Joan, four-year old daughter of J. E. Keilly, 


much eye-appeal to her daddy's 


Quentin Bossi, Putnam’s a. m., who has a flair for domesticity, 
rests his culinary reputation on broiled steak. . 
mons y. p. & a. m., has almost persuaded Max Schuster to change the 


. Jack Hubbell, Sim- 


Schuster in time for the January 


publication of Frank Scully’s new book, “More Fun in Bed.” . 


Norge Corporation 
Has New York Office 

Increase of Norge sales in the east- 
ern district is responsible for the or- 
ganization of the Norge Corporation 
of New York, with offices at 331 
Madison Ave. 

Glenn O’Hara, in addition to his 
functions as eastern sales manager, 
will be president of the new corpora- 
tion and A. D. McCaugna, formerly 
with Budd Manufacturing Corpora- 
tion, will act as general manager. 


Color Exhibit Held 
by Lakeside Press 


R. R. Donnelley & Sons Company, 
Chicago printers, are holding an ex- 
hibition of reproductions of direct- 
color photography and water-color 
printing at their Lakeside Press Gal- 
leries. 

The exhibit will be open from 9 to 
5 o’clock, Monday to Friday, inclu- 
sive, through December, January and 
February. 


Signs for 1934 


The Brunswick - Balke - Collender 
Company estimates that at least 
4,000,000 people passed through its 
exhibit in the General Exhibit Build- 
ing at A Century of Progress. The 


company is so thoroughly satisfied 
with its showing this year that it 
has already announced its intention 
to exhibit again in 1934. 


NEWSPAPERS AND 
MAGAZINES USED 
FOR °34 LINCOLN 


Direct Mail Continues as 
Backbone of Drive 


Detroit, Mich., Dec. 21.—Henry 
Ford's return to national advertis- 
ing will affect not only the Ford Mo- 
tor Company, but the Lincoln Motor 
Company, his fine car division, as 
well. 

Prior to announcement of a new 
series of V-12’s in approximately 570 
newspapers last week-end, and in 
full pages in Time, Business Week 
and New Yorker, practically no Lin- 
coln advertising had appeared since 
the March bank holidays, with the 
exception of a few recent advertise- 
ments in Time and Fortune. 

The program for 1934 will be con- 
sistent and comparatively extensive. 
The newspaper phase of the an- 
nouncement schedule will be _ re- 
peated at the time of the New York 
auto show. In addition, plans are 
being laid for a comprehensive na- 
tional and class magazine program 
to start some time after the show, 
and to run well through the year. 

Direct mail, however, will form the 
bulk of Lincoln advertising for 1934, 
as it has in years past. Two exten- 
sive mailings of invitations to pre- 
showings were dispatched to present 
Lincoln owners and prospects at the 
time of the announcement. To sim- 
ilar lists furnished by dealers and 
salesmen, mailing pieces will be sent 
frequently and consistently through- 
out the year. 

Twenty-one body types are listed 
in the new Lincoln series—eight 
standard types on the 136-inch wheel- 
base chassis, three standard and 10 
custom body types on the 145-inch 
wheelbase chassis. The custom 
types are the creations of five world- 
famous master coach makers, Brunn, 
Judkins, Willoughby, Dietrich and 
LeBaron. 

The Detroit office of N. W. Ayer 
& Son, Inc., is in charge of the cam- 
paign. 


Picks George Berry 


Hugh S. Johnson has appointed 
Major George W. Berry, president of 
International Pressmen’s and As- 
sistants’ Union, to temporarily re- 
lieve General C. C. Williams as divi- 
sional administrator effective Jan. 1. 


Elwood Promoted 


James L. Elwood, who joined the 
staff of the Owens-Illinois Industrial 
Materials Division early this year, 
has been appointed sales manager for 
“Dustop” glass-wool air filters. 


“‘Home & Field’’ 
And Rival Merge 


New York, Dec. 21.— Confidence 
that 1934 will witness a strong move- 
ment toward home modernization, 
which, in turn, will stimulate resi- 
dential building, has influenced the 
International Magazine Company in 
the purchase of House Beautiful 
from Atlantic Monthly Company. 

R. E. Berlin, general manager of 
the International Magazine Com- 
pany, states the January issue of the 
magazine will be combined with 
Home €& Field, which is also di- 
rected toward the interesis of the 
home, architecture, decoration and 
furnishing, and gardening. The ti- 
tle of the merged magazine will be 
House Beautiful combined with 
Home & Field. 

Stewart Beach, editor of Home € 
Field, will edit the greater maga- 
zine. The combined circulations will 
exceed 75,000. 

“We are getting away from the 
idea of simply reproducing in good 
taste a house of a bygone century 
and are dealing with really modern 
architecture which is architecture re- 
duced to simplified lines,” said Mr. 
Beach, commenting on current 
trends in architecture. 

“The same holds true of furni- 
ture and even gardens. Instead of 
antiques, we now have modern vari- 
ations with the same charm.” 


Stocker, Davidson, 


Pierce Join Fairfax 


Gerry Stocker, formerly associated 
with the Louis C. Pedlar Corpora- 
tion, has been appointed art director 
of the H. W. Fairfax Advertising 
Agency, New York. MacGregor 
Davidson and George Pierce have 
also joined the agency, the former 
as account executive. 

Mr. Davidson was formerly with 
Lawrence Fertig Corporation, while 
Mr. Pierce was connected with the 
local advertising department of the 
World-Telegram. 


Novopin Picks Rosenberg 


Novopin Pharmaceutical Company, 
New York, maker of Novopin, a Ty- 
rolean pine spruce extract used for 
bathing, has appointed the Arthur 
Rosenberg Advertising Company, 
Ine., New York. 


225 N.MICHIGAN AVE 
STA.4047 


919 N.MICHIGAN AVE 
ZuP. 2621 


221 N.LA SALLE /TREET 


RAN. 3270 


1400 large rooms...each with 
bath {tub and shower} servidor 
and radio. Single from $2.50. 
Double from $3.50. 


JOHN T. WEST, Manager 
Send for Booklet T 
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a A STAR HOTEL 


in New York 


*& for BUSINESS...1 block from 
Times Square, 3 blocks from 5th 
Ave. Underground passageway to 
all subways. 


& for DINING...3 finerestaurants 
to choose from—coffee room, 
tavern grill, main dining room. 
Breakfast from 30c Luncheon/from 65c 
Dinner from 85¢ 

*& for RECREATION...69 fine thea- 
tres within 6 blocks. 1 block from 
Broadway...4 short blocks to 
Madison Square Garden. 


& for QUIET SLEEP...Our 32 sto- 
ries of fresh air and sunshine as- 
sureyou quietcomfortatall hours, 


Stoel L | NCOLN 


44TH TO 45TH STREETS AT 8TH AVENUE - NEW YORK 
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ADVERTISING AGE 


December 23, 1933 


STUART PEABODY 
ENDORSES COPY 
CLEANSING PLAN 


(Continued from Page 1) 
sections a constructive code of copy 
ethics. Suppose provision should be 
made that complaints might be 
lodged with the code authorities by 
any individual, agency, medium or 
advertiser, and that these complaints 
be referred to a single advertising 
review committee which would serve 
all mediums. Its decisions would be 
passed back to the code authorities 
and would immediately become effec- 
tive with the force of law for all 
mediums. 


Makeup of Committee 

“Let us say, for example, that this 
advertising review committee were 
made up of 13 individuals, seven of 
them to represent the consumer and 
six the advertising profession, and 
that the chairman were a represen- 
tative of the consumer. Because of 
the volume of cases which might 
come before this board, it will prob- 
ably be necessary to have as many 
as 50 or 60 people qualify to serve 
from which panels of thirteen might 
be drawn for individual cases. Prob- 
ably a paid chairman or secretary 
would be necessary. 

“The burden of considering cases 
would thus be minimized in the case 
of any individual. The onus of sit- 
ting on cases in which an individual 
might have an interest would be 
avoided. The interest of the con- 
sumer would be fully protected by 
the voting majority of the board, 
and yet the interest of advertising 
would be protected also by the six 
“experts” who would sit on the indi- 
vidual case. The costs might be 
borne by all the mediums involved. 

“Hitherto, it has been impractical 
and unfair to attempt to stop bad 
advertising at the outlet because to 
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lithographic method of 
facsimile reproduction 
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do so might work a hardship upon 
the medium which refused the copy. 
Under such a plan as this, all me- 
diums would be bound to accept the 
rulings of the review committee 
(subject, of course, to review by the 
courts), and no hardship would be 
worked. Furthermore, individual 
publishers, agents or advertisers 
would be relieved of the necessity of 
sitting on cases in which they had a 
direct interest. 


No Hardships Involved 


“Under such a pian, fake cures, 
swindles, and the ike, which have 
been largely responsible tor the 


present agitation, wouid be stopped 
in their tracks. No hardship would 
be worked on constructive advertis- 
els guilty only of exercising reason- 
abie persuasiveness in copy. 

“The make-up of the advertisers 
section of the committee would be 
comparatively simple. ‘the personnel 
of the consumer section might be 
somewhat more difficult but cer- 
vainly a great many intelligent peo- 


pie—authors, economists, welfare 
workers, etc.—would be available. 
Being intelligent, they would be 


able to understand sympathetically 
technical explanations ot the adver- 
tisers’ section. 

“This idea probably has many 
weaknesses and perhaps it can be 
shot full of holes. Anyway, there it 
is on the table to shoot at. Cer- 
tainly it accomplishes two things 
which have not been accomplished 
to date: (1) stopping undesirable 
advertising at the outlet, and (2) 
offering full protection to the con- 
sumer.” 


Sees Difficulties 
in Action by Dailies 


New York, Dec. 21.—There are 
many practical handicaps in the way 
of setting up uniform regulations 
governing advertising in newspapers, 
in the opinion of J. E. Finneran, ad- 
vertising director, Scripps-Howard 
newspapers, among the most impor- 
tant of which are inability to make 
all publications live up to the stand- 
ards, and equal inability to set up 
definite standards for “questionable 
advertising.” 

The establishment of a censorship 
bureau for all newspaper publishers 
should advisedly be vested in the 
American Newspaper Publishers 
Association, Mr. Finneran maintains, 
but since many newspapers are not 


members of this group the plan 
would be only partially effective. 
|Furthermore, it is questionable 


whether all A.N.P.A. members would 
abide by the decisions rendered, he 
says. 

Pointing out that “there are many 
trade and publishing opinions as to 
what ‘questionable advertising’ really 
is,’ Mr. Finneran outlined a variety 
cf types of advertising which might 
be considered unethical by some, and 
might obtain the approval of others. 


Approves Spirit of Bill 


“I am for the spirit and purpose 
of the Tugwell bill,” Mr. Finneran 
declared, “but I am not for the bill 
as written: first, because the Tug- 
well bill has little or no terminal 
facilities for the authority which it 
vests in the board of control or the 
committee to be appointed to see 
that the bill is properly operative. 

“Second, I interpret the bill as 
written to mean that there can be 
no appeal from the committee’s rul- 
ing. The hazards contained in this 
are obvious. This phase of the Tug- 
well bill alone might conceivably 
cause irreparable harm to reliable 
business institutions and manufac- 
turers of high grade products.” 


BIG 


DIRECT TO 
THE HOME 


If that's where your product goes—that's where 
your advertising should go! Let us show you 
how to do it most effectively in the Chicago 
Market. 


ADVERTISING CARRIERS 
20 EAST 8' ST. CHICAGO 


PICTORIAL COPY 
WILL INTRODUCE 
NEW BUICK LINE 


(Continued from Page 1) 
invitations mailed to more than 340,- 
v0U Buick Owners to see Wednes- 
ways presentation at their dealer's 
suowroom, written over the signa- 
ture ot W. H. Hutstader, general 
sales manager, and incorporating a 
iuli-view color picture of the new 
car, will have been received. 


With interest aroused by these 
devices, Buick will announce in 
tuesday evening and Wednesday 


morning papers its models for 1934. 
Over 1,/00 newspapers, with space 
ranging from full pages in metro- 
politan centers to smaller space in 
towns of lesser population, will be 
used for the introduction. 


The newspaper announcement will 
be almost completely pictorial. The 
page will be filled with pictures of 
people crowding around the new 
car, with views of the body interior, 
and with “shots” of new mechan- 
ical devices. Descriptions and pic- 
tures of new features, including 
“knee-action"’ wheels, “complete au- 
tomatic starting,” and “vacuum- 
power” brakes, will be featured. 

Following the announcement, the 
same radio stations used for pre- 
announcement “spots” will again be 
pressed into service, on Thursday 
and Friday, to reiterate the “visit 
your Buick showroom” message. 

The company’s regular winter ra- 
dio program will be inaugurated 
Christmas day, and will be sched- 
uled thereafter twice a week, Mon- 
day and Thursday evenings, over 
55 Columbia stations and six outlets 
on the Don Lee chain. The program 
will feature Robert Benchley, famous 
humorist; Howard Marsh, star of 
many musical shows, and André 
Kostelanetz’s orchestra. 


Magazine Plans Not Completed 


plans for Buick’s 1934 
magazine program have not yet 
reached the point of completion 
where they can be published with 
names of mediums mentioned, it has 
been stated that the magazine sched- 
ule will be one of the biggest this 
division of General Motors has used 
in many years. Use of magazines 
will start during the week of the 
New York auto show, although the 
company will not swing into its 
complete schedule until somewhat 
later. 

Early in the magazine campaign 
a paraphrase of the time-honored 
Buick slogan, “When Better Automo- 
biles Are Built, Buick Will Build 
Them,” will make its appearance 
in this form: “Again There Is a 
Better Automobile, and Again Buick 
Is Building It.” This will not mean, 
officials were quick to point out, 
that the famous punch-line will be 
abandoned, and the new one take 
its place. Rather, they explained, 
the two, old and new, will be used 
simultaneously during 1934, with the 
slogan of years’ standing still oc- 
cupying a position of honor in all 
advertising. 


Although 


Seeks Individuality 


Trade publications will receive a 
good share of Buick’s attention next 
year, also; although plans for their 
use, as in the case of national and 
class magazines, have not yet been 
completed. The trade schedule will 
get under way with the show issue 
of Motor. 

The company’s advertising during 
1934 will be directed to much the 
same market as in recent years, ac- 
cording to Campbell-Ewald Company, 
the agency in charge. 

One new aim of the campaign, 
growing out of the recent dissolu- 
tion of the Buick-Olds-Pontiac Sales 
Company, will be to re-establish 
Buick in the public mind as an in- 
dividual manufacturing and _ sales 
unit, just as it was “in the old days.” 


Starts Display Paper 


Eyes of the Business, a new win- 
dow display trade paper, will be pub- 


Fine Printing | 
Exhibit Opens 


in Manhattan 


New York, Dec. 21.—A definite in- 
crease in the use of color is reflected 
in the tenth annual “Printing for 
Commerce” exhibition of the Ameri- 
can Institute of Graphic Arts which 
just opened at the Squibb Bldg. 

The exhibit contains approximately 
100 specimens of direct advertising 
and magazine inserts submitted by 
printing houses, paper firms, engrav- 
ers, etc., as well as by advertisers. 
More than 1,000 pieces of advertis 
ing were submitted. 

Selection of the exhibits was made 
by a jury consisting of Gordon A; 
mar, Blackman Company; Melvui. 
Loos, Columbia University Press, 
and Maurice G. Weyl, Edward Ster. 
& Co., Philadelphia. : 

Purely educational, the exhibition 
will remain in New York for the re 
mainder of December and in January 
will start a year of traveling through 
out the country. Previously, invita- 
tions to submit samples were ex- 
tended only to firms in the printing 
industry, but in the future the insti- 
tute hopes to have advertising agen- 
cies and more advertising depart- 
ments of commercial and industrial 
companies participate. 


3 Railroads 
Explain New 
Pick-Up Plan 


Philadelphia, Pa., Dec. 21.—Fol- 
lowing the institution of store-door 
pick-up and delivery service, the 
Pennsylvania Railroad this week in- 
stituted a newspaper Campaign in its 
territory to apprise shippers of the 
new deal. Similar promotion is 


WANTED: BLOND 
FRENCH-CREOLE 
AS GOVERNESS 


St. Louis, Mo., Dee. 21.—"Wanteg 

- . A Blond Governess (French. 
Creole only) about 35 years of age 
who neither drinks nor smokes,” - 

A two-column eight-inch advertise 
ment with this intriguing heading 
and signed by Jimm Daugherty, Inc. 
St. Louis agency, which appeared in 
the New Orleans Times-Picayune last 
week, has created a mild furor jp 
New Orleans, and has convinced Mr, 
Daugherty that advertising is stil] 
read and acted upon, 

The advertisement, inserted by the 
agency for an unidentified Client, 
contained a rigid list of specifications 
for the governess, who is “to assist 
in the selection of two French-Creole 
children for adoption and rear them 
under the guidance of the adopting 
parent.” 

In addition to being blond—French- 
Creoles are normally brunette—the 
copy declared that the governess 
must be approximately 5’ 5” tall, 
weigh about 110 pounds, be of good 
birth and breeding, and have “an in. 
nate sweetness or charm of charac- 
ter, with a mild humor,” 

In return for filling these qualifi- 
cations, the reader was offered a 
fixed salary of $100 per month, and 
was urged to send neither photo. 
graphs or references in the first let- 
ter. The advertiser, on the other 
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hand, otfered to supply ‘‘unimpeach- 
able references” to applicants. 
Results Are Good 
“The advertisement is pulling very 
well,” Mr. Daugherty told ApDvERTIs- 
ING AGE today. “The fact that appli- 


being used by the Erie Railroad 
Company and Grand Trunk Railway 
System, which have also adopted the 
new service. 

The new tariffs published by the’ 
carriers afford a_ free  store-door 
pick-up and delivery service within 
a radius of 260 miles. For distances ' 
beyond 260 miles a graduated charge 
will be made until the 360-mile 
radius is reached, when a charge of 
six cents for one, or twelve cents | 
for both, will be made. 

In its 420-line copy the Pennsyl- 

Vania announced that the road “now 
goes up your street—collects and de- 
iivers freight at your door.” 
A footnote explained that this new 
service has been made possible by 
coordinating the facilities of the rail- 
road with those of motor trucks, pro- 
viding a service that is flexible, 
cheap and safe. 


Open Coast Office 


Recently appointed to handle the 
advertising of the Alaska Steamship 
Company, Beaumont & Hohman have 
opened a Seattle office in the Ex- 
change Bldg. Stanley Schlenther, 
formerly with the agency’s San Fran- 
cisco office, is in charge. 


Miss Cooper with Mathes 


Lailah J. Cooper has joined the 
marketing division of J. M. Mathes, 
Inc. She was formerly associated 
with General Electric Company, the 
Capper Publications and J. Walter 
Thompson Company. 


Lloyd’s New Work 


John M. Lloyd, for over 14 years 
in charge of publication work for 
the Society of Automotive Engi- 
neers, has joined Kellogg and Tree, 
New York, as manager of the trade 
and consumer publicity department. 


Brooks Is Promoted 


John D. Brooks, representative of 
the H&W Company, corset manufac- 
turers, in the south and southwest 
for several years, will become assist- 
ant sales manager with headquarters 
in New York on Jan. 1. 


Paper Names Johnson 


J. McA. Johnson, Brookline, Mass.., 
has been appointed New England 


lished by W. Donald Dunkle, 230 


North Michigan, Chicago. 


advertising representative for Syndi- 
cate Store Merchandising, Newark, | 
N. J. 


cants are requested not to send 
photographs with the first letter is 
designed to emphasize that personal 
appearance is not the major consid- 
eration, and to banish the idea that 
there is a ‘catch’ in the advertise- 


| ment,” he declared, pointing out that 
| one of the most difficult problems in 


connection with the copy was to 
avoid giving the impression that 
there was anything peculiar more to 
the advertisement than appeared on 
the surface, 

But correspondence from prospec: 
tive French-Creole blond governesses 
is not all that Mr. Daugherty has re- 
ceived as a result of the advertise- 
ment. Among other communications 
have been letters from a number of 
publications, who manifest great in- 
terest in the story behind the adver- 
tisement, and who wish to follow de- 
velopments, 

Among those who consider the ad- 
vertisement good news material was 
the Times-Picayune, which made a 
lengthy feature out of the advertise- 
ment, playing up particularly the de- 
mand for a blond. Interviews with 
numerous authorities established the 
fact that blond French-Creoles, while 
searce, are not totally unknown, and 
also developed the fact that local so- 
ciety circles are buzzing with news 
of the offer. 

Mr. Daugherty pointed out in pass- 
ing, that contrary to the belief in 
some quarters, Creoles are among the 
purest of American racial strains, be- 
ing white persons decended from the 
French (or Spanish) settlers of 
Louisiana and the Gulf states, “and 
preserving their characteristic speech 
and culture.” 


Hallam Joins 
Liberty Company 


J. C. Hallam, service manager and 
art director in the Pittsburgh dis- 
trict for Barron G. Collier Company 
for the past ten years, has been ap- 
pointed to the sales and art staff of 
the Liberty Show Printing Company, 
Philadelphia. 

The company is undergoing a com- 
plete modernization program and is 
installing much modern equipment. 


Warner Appoints 


Warner Electric Brake Corpora- 
tion, Beloit, Wis., has appointed 
Stack-Goble Advertising Agency, Chi- 
cago and New York. 
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. hand craftsmanship, a limited edi-| Tg Begin New Census ce’ 
Talking Clock tion of 7,500 was produced at a price g Taking in J osmopolitan 
a far below that usually guessed by aking in January R f L ° 
Gains Place on printing and advertising men who A new census of American busi- e uses tguor 
| AIDS SCHENLEY have seen it. ness, to bring up to date the data Wi 
7 
Economies were effected in vari- gathered in 1929, will be inaugurated Co Ad ine O. K. 
f Wrigley Board ous ways. Plates were corrected |Shortly after the first of the year, | PY> 
ee when necessary without leaving the William L. Austin, director of the 
(Picture on Page 24) plant. Two pamphlets were printed sn.000. -~ — ne 8 ~~ New York, Dec. 22.—Cosmopolitan 
I hicago, Dec. 21.—Wm Wrigley simultaneously in some _ cases. aiaaier ds dene be employed in has announced that it will accept 
Chicago, " : ‘ , ; : : 
' ir, Company, which has pioneered Efforts of artists were coordinated The census will cover all estab- advertisements = —_ = — 
‘many neW ideas in the advertising so that their work was submitted in|jjshments engaged in retailing, |C°Tdials. Omission of whiskies, 
- 1, is now taking advantage of a Elaborate Brochures Tell scale, eliminating time and expense | wholesaling, service industries,| brandies and other hard liquors 
anted = e clock” inserted into a of reducing it to proper size. amusements and hotels. It will ex-|from the list of acceptable products 
ench. talking Merc , Some of the finest color work was|clude agriculture, manufacturers, | is explained in an announcement by 
‘nted display at Michigan Ave. and f [ d ets 
- age, painter ve ‘ vate 0 0 ul done by the Smithsonian deep-|construction, transportation, finan-| John R. Buckley, business manager, 
” ae which ae etched plate process, developed sev- | cial institutions, etc. emphasizing its advocacy of the pol- 
Ttise The sat ae ceinehenaiaadiiinaa of eral years ago for exact reproduc- Sage eM icy of moderation. 
ding, dial = etn . nar ro and New York, Dec. 21.—The tremen-| tion of delicate shades in printing|D, S. Eddins Joins “Cosmopolitan,” said the announce- 
Inc, time and sound, g & g dous job of tactfully re-introducing | gora) panels and used prior to this Ch I Cc ati ment, “will accept and print, sub- 
ed in short announcements interspersed | the American public to the art of only on all rag or very fine paper in ryster Corporation ject to the rule of reason and good 
e last with time announcements every | refined drinking, to traditions behind expensive books. D. S. Eddins has resigned from the taste, the advertisements of beers 
15 minutes and musical selections, | famous old vintages and distillations staff of R. H. Grant, vice-president : : 
rs jth a special series of Christmas| and to recipes for their proper use Aim for Natural Effect in charge of sales of General Motors | Wines and cordials. These adver 
1 Mr, wit caihaied : : Sietead te tin teh Corporation, to join the Chrysler | isements naturally will be subject 
sti, | chimes inciuded. is being accomplished by the Schen-| The paper used in the Schenley ‘ A to current legislation and postal reg- 
The builders of the clock are Le | ley Distillers Corporation in a serieS| brochures is the Andria stock of ae in on Se ulation.” 
syand Daly, former Chicago banker | of striking brochures and pamphlets, | Whitehead & Alliger Company. It is r. ns was at one time gen- ¢ ‘ 
An and electrical engineer, Harold J.|it was revealed to ApvertTIsinG AGE] lighter than that ordinarily used in re _ eee aes ge olds a sas ee rye cg 
tions smith, and Charles W. Wrigley, head | this week. the Smithsonian process, but excel-| wotor Works and eee that was oe erste beverages, the statement 
Ssist of the advertising organization Details of this activity are the lent results were obtained. with various General Motors units said: ‘ 
reol which handles outdoor advertising| most extensive thus far announced] Both letterpress and offset proc-|and also with Studebaker Corpora-| «Tr. 
Cole . Tut DP In this wise appeal to moderation 
a for Wm. Wrigley, Jr., Company,|concerning post-repeal advertising|esses were employed, sometimes | tion. ; 
— mong others efforts both in the same brochure. The four Cosmopolitan is most heartily in 
ting | 4 , 2 Ae : ar we sympathy 
‘lock is sai be so con- color printing on antiqu . “ er 
deceted that con ‘be tent see eT ee Gane tl aueh te os Se ol. “Therefore Cosmopolitan’s policy 
-- indoors or out, through modification leien canals page ginceentt 10 to 12 processes in lithography. , ae Ata Coe of Datvalt ot te pape ne one pl ccs pgpent wana Ha 
i i i 5 seta ificati i .|Jn the Barton & Guestier brochure] ‘@8t meeting celebrate 8 . 
nes in the intensity of its tone. just after ratification, its advertis ‘ nna ot - ‘ 
tall, Mr. Daly and his associates are| jing department has worked at peak | !4-color printing was used. Sa, el pone a Cmers rope sat prnsiget sang ng Tha _— 
i apie ’ : ; f Mr. Guyer’s aim was to introduce eon at which members imper-| of this country who are its readers. 
g00d now organizing a manufacturing and | capacity on this material. Lord & sonated all the presidents of the oo 
1 in- selling organization to merchandise | Thomas handle the account. the wines in the unmistakable at-| United States who held office from . ‘ 
urac- | the device for use with outdoor dis-{ some of the printing was selected gg . their origin, letting dell-| 1995, when the club was organized, | Ray Giles Resigns 
plays, stores, displays, etc. Offices] as among the best done during 1933 | C@te Coloring, type and illustration | qown to the present. from Blackman Co. 
alifi are at 75 BE. Wacker Drive, Chicago. | anq is included in the “Printing for suggest the qualities and traditions sencnialaisicainal> 
: als sinner A seein * exhibiti f the Ameri-|°f the product. Copies were sub- Of 2-Tube Set Ray Giles, for many years with 
daa Ene ee = mitted to the foreign principals for ers a-Lube 0€ the Blackman Company, New York, 
and Ganz President can Institute of Graphic Arts. snanened. ‘Clyde H. Smith, 20th Century |as writer, copy chief, account execu- 
Loto- Two of the Schenley booklets have The art work was done by 8S. Gar- Company, Kansas City, is building|tive and partner, has withdrawn 
let- Fi been completed. A portfolio of 17 nett Goesle. Bottles were illustrated | UP. dealer organization for the dis- | from the agency. 
ther Of ilm Group brochures will be issued when the w Adie m ccmin. ts cme tribution of a new item in radio, a His future plans will be announced 
ach. brochures are completed, with leaf-| 7105 that d ube! 2-tube battery set to be called the |€arly in 1934. He may be addressed 
lets inserted to represent a few soon | C0rings that demonstrate the the-| «farmer's Friend.” at the Blackman offices until Jan. 15. 
New York, Dec. 21.—William J.|to pe printed. A wine lecture book- po Frnt pete — P nd pape ag i ENS 
oe. Rpieoatid Lye Se, an let was published - ostenenan ane "one exbubened te the chieetl sem To Push Cape Cod Appoints Agency 
rery _ ~ , . tt the oe ain a book for house w _ ully yon chure is an Italian Chancery letter. Forris W. Norris, Hyannis, Mass., Albert Frank-Guenther Law, Inc., 
TIS- sociatio sing the keeping and use of alco- Arrighi, said to be used for the first | Will direct the work of the Chamber has been named to handle newspaper 
»pli- Producers at the first annual meet-|holic beverages in the home, along) ii o°s) Ameri of Commerce of Cape Cod in its effort |@"d magazine advertising of the 
, i last k : d is now| me in America, though previously / & Spiri i 
end ing here last week. with recipes and menus, is no included in founts of Italian print- to raise $50,000 for a campaign to | General Wines & Spirits Corporation, 
: is Arthur H. Loucks, Loucks &/ being prepared. ers. For this brochure, the type was advertise the district as a summer | New York. 
mal_|Norting, was named, vicepresident:| complies with Code | drawn by Frederick Ward with |" PO pe 
sid- é } . , anvemmnemenad 
, oe .| quill pen. ° 
| Company of America, Inc. was| William Guyer, Schenley advertis 
“ ' ee secretary-treasurer ing manager, is responsible for the| 1!” every brochure type selected is With Electrograph Roy Root, for 15 years connected 
ise- sen § y-tre as 4 tm. Mr. Guyer editea|Common to the country or vicinity Carl E. Hassel for seven years as-| with the Scoville Company as New 
hat Mr. Loucks was also picked to banal’ —— at apt ¥ morous | Where the vintage is produced. In | 82ciated with the Campbell-Ewald | York representative, will join Coty, 
in head a committee on _ publicity,|the “Merry Ixer, a > : the Charles Heidsieck booklet, Bas- Company has joined Electrograph | Inc., New York, Jan. 1 in a special 
to which will investigate and report on | booklet of information and recipes!) i the type b ; Company, Detroit, as space buyer. | merchandising capacity. 
hat a plan for promoting a broader use |D cocktails, illustrated by Herbert tities st ge “sme Ba meneniiohionann _ ES 
- ie F. Roese. It is being issued to dis- ’ sha , @ French letter. | ~ — a oe a eee ae 
. to of the screen for advertising _and e Schenley distilling | The Vermouth book was set in Bo- 
tributors by three S ey g 
on sales and for obtaining recognition > | doni b 
: companies: Joseph S. Finch & Co.; ecause copy was brief and the 
of the association and its members type lends itsel 
: James E. Pepper & Co. and George | ‘¥Pe lends itself to wide leading. 
ec: from advertisers, agencies and other T. Sta ‘Company Old English Caslon was chosen for Start The New Y r Ri bt. 
ses users of motion and slide films. - sake oonmaainns Mr. Guyer em- Chartreuse, because it has been ea ig 
7 iy ee. Vern Sees phasized that provisions of the dis-|®#dopted by Spanish printers. With Your Own C f 
'se- and Francis Lawton, Jr., General tillers’ code have been observed pas Baa Opy oO 
ns Business Films, were also named to ~ os 
: “a . , scrupulously in these books and all|‘*Boston Record’’ d 
of this COMRETIOS, Schenley advertising. The brochures H d A vertising Age! * e's 
in- The association's membership noW | and pamphlets are not distributed as New Presses 
er- comprises Advertising Film Asso-|,. premiums, nor are they consid-| The Boston Daily Record has in- oe 
de. ciates, Caravel Films, Inc., Castle) oreq dealer helps. Neither do they | stalled two new Wood Steel Sextuple Advertising Age costs no more per copy than 
Films, Inc., Films of Commerce, Inc., | .ontain any solicitation of orders or| Presses which are capable of print- ° 
1d- William J. Ganz Company, General] appeals to immoderate use of alco- ing 50,000 copies an hour. your daily newspaper. 
‘as Business Films, Inc., Loucks &]| police beverages. It is believed that installation of 
a Norling, Inc., Pathescope Company On the contrary, their principal poll sagen — less a, two Enter a personal subscription for yourself and 
se- of America, Inc., and Visomatic| function is to give authentic infor- pe go, sets a new record for he f havi d ~~ ae z 
le- Systems, Inc. mation to a new personnel in an old : sure 0 ving up-to- ate vertising informa- 
th ene industry and a forgetful public. They . . tion every week ! 
he S ° E d attempt to re-establish drinking as Increases Cir culation, 
“ tein xpan Ss a = i and a a Changes Date of Issue - 
1 e . stributors w an e “Merry P 
0- Appropriat ion Mixer” to consumers, whether or not ad tag ater Ms el 
vs they are buyers. The first printing | 125.000, according to a new circula- 
For 2nd Year of 55,000 has been exhausted and a] tion analysis by counties. 
S- second will be made. Brief mention Effective with the issue of Jan. .6, a ear ee SSUeS 
in of it by a New York columnist|the Guide will be published every 
le Chicago, Dec. 21.—A. Stein & Co.,| brought 3,000 requests for copies in| other Saturday instead of the 1st 
e- which made a 50 per cent increase} the following few days. and 15th of the month. 
le in its 1933 advertising appropria- Beautiful Printing bi Se USE THE COUPON 
: lait = inn tt oe oe ar ae Educati f salesmen proved a “Touring Topics” 
d tially in , was announced a ucation of sales N “ ” 
: ow “Westways” |||— -— -— -— -—- —— --———---—----------- 
h the annual sales convention this|very serious undertaking. The wine y , 
week. The company manufactures] lectures were written to give sales- Touring Topics, official publication 
Paris garters, suspenders and belts} men a a ae ——_ to an Suddieulas i dieaae ta, hammene ce ADVERTISING AGE, 
and Hickory products for women| educational travel trip in European | ‘4 ’ s 
and children. wine regions. Given first at sales} Westways, and thereby changes over 537 S. Dearborn St., 
While detailed information on| meetings, the lectures were pub- into the general magazine field. Chicago 
y ; Ae : tud The new name was the subject of go. 
1934 advertising plans is not yet|lished for review and further study. i) cuntent te Ghee mane than 608 re 
1 available, Joseph M. Kraus, adver- A second printing a — titles were subsided: ’ You may enter my subscription for one year. 1 enclose 
E tising manager, said newspapers and/is under way, according to P. ee 
y magazines will constitute the back-| Guyer, and the plan has proved very Wo d L “<p t” $1 (check, currency, or money order). 
; bone of the campaign. Mr. Kraus | valuable from a training standpoint. oO eaves os 
also remarked that the larger invest-| The portfolio of brochures, each| Benjamin Wood, advertising direc- NEY Pie's nd 46S ERON SRO EE Rn ee ee ‘ 
: ment will not be made solely on the| one of which is devoted “exclusively |tor of the Cincinnati Post, has re- 
; basis of faith but largely on results|to an imported vintage or distilled | Signed and been replaced by Don D. — 
achieved during the past year. liquor represented in America by the | Patterson, former national advertis- PORT cececserecovce Dit 8 Sib /6R Bre hE Me ee cocseerecone . 
Some interesting style changes|Schenley Wine & Spirit Import Cor- ing manager. 
were introduced to salesmen at this| poration, was done by the Printing A NE, éi.t3.c co wawaead sake ae eae ee ect 
week’s meeting, giving the advertis- | House of William Edwin Rudge, Inc. Accepts Liquor Copy 
ing a new task to perform. Similar|{t was developed for Schenley dis- The American Spectator, New Cit 
sales conventions were held simul-|tributors, hotels, restaurants and] York, announces it will accept liquor ‘ Me lacks. 
taneously in 64 other countries | clubs. advertising, effective with the cur- | 
where Stein products are sold. Though bearing all the marks of| rent issue. — 
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PHOTOGRAPHIC 
EVIEW OF THE 
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Lights from passing autos and from street lamps illuminate this new 
type of card carried on the outside of street cars. (Story on Page 9). 


MAKES EFFORT TO ACHIEVE SIMPLICITY 
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Wolcott & Holcomb, Boston, who handle Sunflex advertising, de- 

liberately set out to make this window display as simple and free 

from "artiness'' as possible. Dealers’ requests for the display prove 
the wisdom of this course, they say. 


United States Rubber Company decided to have a "different" 
Christmas tire display this year, and achieved its objective in this 
manner. Not a tire is in sight. 


SEEKS HONORS AS FIRST DISPLAY OF ITS KIND 
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Henry Mayers, the Mayers Company, Los Angeles, thinks this "Scene-In-Action" outdoor display, erected la 
July, may antedate the C. & N. W. railway display shown in a recent issue of "Advertising Age." See 
letter on page 4 of this issue. 


TALKING CLOCK IS NEWEST ATTENTION-ATTRACTING DEVICE 


he 


The clock in this outdoor display, on upper Michigan Avenue in Chicago, gives long and short announce- 
ments interspersed with time announcements every !5 minutes, as well as musical selections. It now has 
a special series of Christmas chimes included. (Story on Page 23). 


EXPANDS WORK CREATES INTEREST IN GUESSING CONTEST 


aq) Cunningham 


Radiotron 


Edward H. Harris 
(Story on Page 10). 


“COFFEE DATES 


Who Gives a Fig for Them?” 


| “It inn’t the date on and blended all of 
2 can of coffer that the coffee which has 
| of necessity makes it dehghted the thov- 
ae good coffer. I sands who have, and 
! should know because are still. enjoying the 
for over 30 veare I delight of eating ot 


hove been selecting my coffer houses. i 


ing the cream of the A Consistent 
Coffee 


it in, how difficult it 
in, to capture a die 
tinctive coffer flavor 
«+» bow difficult to 
attain a delicate. 
hera aroma. 


An Aristocratic Coffee 
“I can confidently state that my 


[resin arom lt | How many can you identify ? Ask for key sheet 
wrersan RADIO TUBES TESTED FREE | 
Alice Foote MacDougal doesn't . es cat 
give a fig for dates on coffee cans, "The Radio Studio Party," window display painted by Viale, which 
she informed the public in this plays an important part in the current campaign of RCA Radiotron 
advertisement in New York dailies. Company, described in the Dec. 16 issue of "Advertising Age." 
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